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SHAKESPEARE: MASTER SPEECHWRITER
Although he’s been dead for 375 years,
the Bard of Avon is still No.1.

WHICH TYPE OF LISTENER ARE YOU?
DON'T DABBLE IN DIRT!



WHAT WILL

THE KEY

OPENg®

During conversations with
Toastmasters I am often
asked how we can encour-
age members to actively
pursue their education and
become involved in the
leadership of our clubs and
districts. In short, how do
we motivate volunteers?

If I had a simple answer
to this question, I would
bottle it and sell it to organi-
zations throughout the world
and retire to a life of luxury
and leisure. Why is it so
complicated? Perhaps be-
cause motivating others to
actively pursue their educa-
tion and participate in club
leadership first requires that
we are motivated by success
and achievement.

My Presidential Theme
for this year is “Pride and
Purpose Inspire Perfor-
mance.” Purpose is our mis-
sion, the goals and objec-
tives we have as individuals
and as an organization. Mo-
tivation to support the pur-
pose and to perform comes
through pride. Although
each of us could identify
many key points of pride, I
consider the following the
most important.

The first key is pride in
our organization. We must
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feel good about our club. If we don’t, we must
determine why. Is something missing in the
program? Issomething missing in the marketing
or publicrelations aspect? Or is there too much
of something? Sometimes lack of enthusiasm
or pride is not the result of what is missing, but
rather an imbalance of strengths.
Balanceisimportant. Forexample, a healthy
club has an excellent business climate (educa-
tional program) and it also has a good social
life. Do you like your club and what it does? If
not, analyze what you perceive needs to be
changed and suggest it to the membership.
The second key is pride in the people
around us. Successful people surround
themselves with successful people. We should
feel comfortable with the other members of
our club. Know them as friends and learn

what is important in their lives. Once our |

fellow members are our friends, we will be
more likely to recognize each others’
achievements. We also will be proud to in-
troduce guests to each member.

The third key is personal pride; the self-

esteem that says we are comfortable with our- |

selves. This comes from confidence in knowing

that we have done our best, that we have tried |

to learn as much as possible and that we are
giving others the same opportunities.

These three elements of pride are the most |

important keys to motivating our members.
Pride in our organization inspires us to work
hard so that we will enhance its reputation.
Seeing people we respect succeed encourages
us to work harder. Our own self-esteem will
motivate others to succeed because they will
develop the same pride for us as we have for
them. When pride in one another is fully
developed, all three keys are fully developed.
Each person is then able to demonstrate how
Pride and Purpose Inspire Performance.

/ W ﬂ
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TICKLED IN IRELAND

I much appreciated the No-
vember issue’s emphasis on
humor. When Isaw the cover
I immediately realized why
no one laughed when I en-
tered a humorous speech
contest a couple of years ago
- 1 forgot to hand out the
feathers!

Thank you for splendid
articles on the subject—Tam
beginning to believe that
perhaps this art can be de-
veloped.

Also: Dublin is the Euro-
pean City of Culture for 1991
and many projects have been
undertaken. At our club we
plan to have a cultural
evening when four members
will present a résumé of a
book they have read by an
Irish author (perhaps, some
poetry) — or a report on a
current Irish theater produc-
tion. This will represent our
celebration of the event.

[ offer this information
in response to Abdul Aziz
Ahmadi’s request (“Saudi
Toastmasters Want Visitors,”
Nov. 1990) for information
from overseas clubs.

To all who contribute to
the magazine a most sincere
thank you.

GERALDINE MACKEY
DUN LAOGHAIRE CLUB 3452-71
DUN LAOGHAIRE, IRELAND

FLOATING BEFORE
MISSOURI’S CLUB

The Update section of the
February issue contained an
article about USS Missouri
BB-63 Club 7946-1, and
speculation thatitis possibly
the world’s first floating

USS
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Toastmasters club. Actually,
it is not.

That honor went to the
USS Hornet (CVA-12), Club
1899-U, while stationed at
Bremerton, Washington, in
March, 1956. The charter
meeting was held March 28,
1956. The club was assigned
an undistricted status, rather
than have it fall under District
32, since the club’s location
would not stay permanently
within District 32 at all times.

The USS Missouri was
moth-balled at Bremerton,
Washington, for many, many
years, until recently when it
was activated for duty. It is
now serving in the Persian
Gulf. District 32 and all dis-
tricts certainly wish success to
the present and future Toast-
masters of Club 7946-1.

DAVID R. LEWTAS, ATM
TACOMA CLUB 13-32
TACOMA, WASHINGTON

ARTICLE STIRS NEW MEMBER
As a new Toastmaster, I felt
Amy Walton’s article,
“Toastmasters 101,” in
February’s issue was very
provocative! I consider
Toastmasters one organiza-
tion that truly benefits my-
selfand all those with whom
[ communicate. It certainly
provides opportunity to
learn not only public speak-
ing, but also leadership and
personal skills, self-esteem,
and knowledge about sub-
jects I would not investigate
if left to myself.

I am proud to be a mem-
ber and encourage others to
join. Thanks for your excel-
lent articles that benefit new
members as well as more
seasoned speakers.

JOANNE SHELDON
VALLEY-SHORE CLUB 3940-53
CENTERBROOK, CONNECTICUT

THIRD FLOOR MEETING
PREVENTS WHEELCHAIRS

I have been involved in
Toastmasters several times
since starting in 1957 in St.
Paul, Minnesota. My mem-
bership taught me how to
express myself freely in En-
glish after having immi-
grated from Germany.

Ieventuallyjoined a club
near Chicago, but, being a
wheelchair user, I was unable
to remain a member because
the club met on the third
floor of a walk up arrange-
mentinachurch. NowIhave
again joined a Toastmasters
club, the newly chartered
Polyglots Club of Des Plaines,
Illinois, which operates in
German and meets in an ac-
cessible location.

[am writing to express my
appreciation of your January
issue and Sharon Lynn
Campbell’s article, “The Dis-
abled Toastmaster.” hope the
leadership of that Chicago
club reads it. Meanwhile, I
enjoy my membership in the
Polyglots Club, whose
founder, Paula Lepold, did
consider accessibility when
shelooked forameeting place.

DR. ROLF-HELMUT EHRMANN
PARK RIDGE, ILLINOIS

‘CHALLENGED’ TO REPLACE
‘DISABLED’

Congratulations on your ar-
ticles in the January issue
about disabled Toastmasters
and also on the footnote
stating that more articles are
coming.

[ have a small criticism,
and that was seeing the
words “disabled” and
“problem,” over and over. I
much prefer to use the words
“challenge” and “chal-
lenged.” These words are
much more upbeat and "90s.

The president of my club
is blind. I know he’s not the
first challenged Toastmaster,
and with articles the caliber
of those in the January issue,
I know he won’t be the last.

CATHY RANN
FIRST CANADIAN CLUB 38-21
VICTORIA, B.C., CANADA

HANDICAPS REQUIRE
ATTITUDE CHANGE
AsaToastmaster for more than
a decade, and as a disabled
person for more than five de-
cades,  was particularly inter-
ested in your January issue.

Your note at the end of
Ms. Campbell’s “The Dis-
abled Toastmaster” indicates
“future issues will cover how
tocommunicate with people
who are physically and visu-
ally impaired.”

To quote from my ice-
breaker titled “Please Don't
Pity the Disabled”: We don’t
need more assistance than
people with everything they
are supposed to have. We do
need different kinds of assis-
tance. The physically handi-
capped have torid themselves
of the feeling that they are
different. The physically
whole have to rid themselves
of feelings of guilt, superiority
and hostility.

Aswell aslearning how
Ishould be communicated
with, I'd like to learn how
people like Richard Maraj,
winner of the District 60
Region VI contests, which
put him at the World
Championship of Public
Speaking in 1990, handles
his disability within the
Toastmasters setting.

Probably much the same
way I handle my various “dif-
ferences” —ignore them when
I can, use them to my advan-

tage when I can’t.
GORDON G. LEGGAT, ATM-S
BELLEVILLE CLUB 1617-60
BELLEVILLE, ONTARIO, CANADA
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By Jim Miotke

PONDERINGS BY
AN ENTHUSIASTIC
NEW TOASTMASTER.

the cutting edge of their voices, their delivery
styles and their abilities to influence audi-
ences. Words and sounds that seem to quickly
die also have the power to echo forever in the
souls of men. It's not hard to find examples.
“Friends, Romans,...,” “Four score and
seven...,” “Asknotwhatyour country...,” or “I

FELLA — TODAY YOU REALLY DID IT!

“Words and
sounds that
seem to quickly
die also have the
power to echo
forever in the

souls of men.”

B Yes, today | was accepted
into the ranks of Toastmas-
ters. A day I'll never forget.
After four meetings | know
thatI've only seen the tip of
the iceberg, but | already
have strong impressions
and feel I've just taken the
first step in another of life’s
great adventures.

Now I am a Speaker-
wanna-be. Add that to a
Writer-wanna-be, since I
also attend a writers group
on aregular basis. Does this
guarantee a life of schizo-
phrenia? Inevitably, I find

myself comparing two groups that seem as
different as the two sexes.

The members of the writers group seem
reserved and introverted. In contrast, the
Toastmasters members are such a broad and
eclectic group they are both easy and hard to
define. Adjectives jump into mind: ebullient,
happy, boisterous, excited, confident, proud,
virile, humorous, wry, quick-witted, fearless
and supportive. Notice how reserved and intro-
verted didn’t make thelist. And yet both groups
share a common mission since they represent
opposing sides of man’s most precious and
ancient coin: the coin of communication.

Writers have the luxury of spending time
examining a word, a phrase or punctuation
against its proper usage and context. They
take a micro and a macro look at their own
work in their personal ultracritical micro-
scope. Speakers in Toastmasters meetings have
asimilar chance to prepare, while Table Topics
participants are challenged to think on their
feet. Which is the more fearsome speaker’s
challenge? Perhaps I'll learn.

The intricacies of developing a plot and
inventing characters in an intriguing context
is certainly a noble intellectual pursuit. Mil-
lions of books treasured throughout the cen-
turies give testament to the writer's power
(and glory). How can we measure the impact
of War and Peace or Huckleberry Finn? How can
speeches compare to the power of written
words? How can the fleeting compression and
expansion of air molecules compare to the
lasting impressions of ink on paper?

But good speeches have their own
strengths. Toastmasters are constantly testing

have a dream...” Powerful words that reveal
the very soul of the speaker; spoken words
that have forever changed the lives of their
listeners.

One of the main differences between the
writer and the speaker lies in the feedback
from their audiences. The writer casts his best
efforts into the bloodless void of the mail
system and mentally paces while waiting for
areply that may never come, or may come in
the form of a check. The Toastmaster knows,
and knows immediately, if she is coming
across. The speaker talks to areallive audience
and sees, hears and senses that she is reaching
them. This immediate gratification is tem-
pered by the proven fact thatit’simpossible to
find alectern you can completely hide behind.

I listen to Toastmasters and see sudden
glints of how noble the spoken word can be.
Mundane or emotional matters are spotlighted
by the unique personality of the speaker.
They offer tantalizing flashes of the speaker’s
“Holy Grail” of perfect communication. Per-
haps the most polished of the speakers in the
group still feels that little tick of trepidation
before warming to the subject. You can al-
most see them grow and glow. What a thrill!

As one of the organization’s newest mem-
bers, I thank Toastmasters for allowing me to
participate. It’s going to be a grand and glori-
ous ride! We've all got so much to say and I
wish all of you the time to say it. @

Jim Miotke is a writer and recent member
of Winter Park Club 3674-47 in Winter
Park, Florida.
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By Millie Gruber, CTM WRIIE / \ SI EECI Io
y Millie Gruber,

“To write simply
is as difficult as
to be good.”

W. Somerset Maugham
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B The best presentations seem effortless,
but a lot of hard work goes into making them
appear so simple. To produce a clear and
concise piece of writing you must write,
rewrite, edit and polish your work exten-
sively.

NowonderI find myself cleaning the house
when faced with a writing task. Cleaning is a
mindless activity whereas writing involves
thinking. But there is no comparison when the
results of both are assessed. My sense of satis-

EDIT YOUR WORDS
FOR CLARITY,
SIMPLICITY

AND BREVITY.

faction after completing a writing task is ex-
hilarating. Writing is a creative act, a means of
self-expression.

When you begin to write a speech it’s
easiest to choose a subject of personal meaning
to you. (Of course, it should have some appeal
to the audience, too). Our appreciation of the
material we are presenting comes through in
an enthusiastic, convincing presentation.

It is only now that you begin to really get
down to business. Much the same way a house
painter must clean, sand and plaster before she
grabs a paint brush, a speaker must prepare his
topic before picking up the pen.

Research your topic thoroughly. Accumu-
late all the information you can (much more
than you will need), including facts, statistics,
quotes, anecdotes, etc. Write the information
down freestyle, in no particular order, until
you feel you have covered the topic to your
satisfaction. Read it over and decide what your
message will be. Every speech should leave the
listener with one provocative thought — but
only one. A good speech has a single theme, a



“Most people’s first
drafts can be cut by
50 percent — they
are swollen with
words and phrases
that do no work
whatever.”

William Zinsser

clear and consistent point of view, that is
supported with logically presented facts and
information. This gives us the speech structure
- a route to follow to a particular destination.
We should make sure to tell the audience what
the plan is by informing them early in the
speech what our message will be. They can
then settle back comfortably and wait for our
supporting documentation.

Organize the material into three or four
points that factually support the message you
plan to deliver. You want to present a logical
case for your point of view. This is when the
information you have painstakingly researched
comes into play. Use definitions, quotes, spe-
cific examples or other means to explain your
position. Order the points from least important
tomostimportant-building toa strong climax.
Sum up with a restatement of the theme.

“Rewriting is the essence of writing,” says
William Zinsser in his book, On Writing Well.
“Professional writers rewrite their sentences
repeatedly and then rewrite what they have
rewritten...Most people’s first drafts can be cut
by 50 percent — they are swollen with words
and phrases that do no new work whatever.”

This is where you have to clean up your
prose. Only give as much information as is
needed to make your point — not one word
more. It is difficult to cut out your favorite
words or phrases (they sound so good!), but it
is always necessary to trim your talk. A good
motto is, if in doubt, cut it out.

Use active verbs, short words and sentences
to get the message across neatly. Your ideas
should ring with common sense and sound
plausible. Do not write phrases you would not
normally say. Avoid clichés and cluttered lan-

guage. For example, instead of saying, “At the
present time, we are experiencing precipita-
tion,” say, “It is raining.” “Fighting clutter is
like fighting weeds,” Zinsser says, “the writer is
always slightly behind.”

H. L. Mencken said, “0.8 percent of the
human race is capable of writing something
thatisinstantly understandable.” Writing helps
us think clearly. Revising helps us rethink. We
constantly have to ask ourselves, “Am I saying
what [ want to say?” The answer is often no. It
is a struggle to decide which words are best
suited for a particular purpose: which ones to
include and exclude, and then to arrange them
in the best possible form to achieve clarity in
the most economical way.

Don’t try to do it all in one sitting. Put your
work away for a day and then look at it again
with a fresh perspective. Edit it again for clarity,
simplicity and brevity. It is the successful re-
writing and rethinking that molds your writing
into the sharpest declaration of your views.

In Toastmasters you not only learn to speak
well, but you also learn to think your way
through the preparation of your message.
Professional actors work with prepared scripts,
but in Toastmasters we hone our skills writing
our own material.

All you need to write a speech is some-
thing specific you want to say. The challenge
is to say it well. @

Millie Gruber, CTM, is a school psychologist
wholivesin Glendale, New York. She belongs
to Queens Club 5867-46 and Talk of the
Town Club 1861-46.

IMPROVE YOUR

If You're Going to Lead...Lead!
By Stephen B. and Julie C. Peter, DTMs

SUCCESS RATE AS

A LEADER!

Discover hundreds of tried and proven ideas which will help you lead
more effectively. Two Past District Governors share their experiences
as volunteer and professional leaders with you in this practical "self-
published" primer on effective volunteer leadership. Includes sections
on delegation, goal setting, public relations and many other issues.

For your copy send $14.00 (includes $1.60 for postage/handling) to
Stephen B. Peter, P.O. Box 61291, Oklahoma City, OK 73146-1291.
Oklahoma residents add appropriate State, county and city sales tax
for your locale.
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Which type of e ta T

By Dorrine Turecamo

Men and women listen differently. They hear
different things. While a woman’s natural ten-
dency is to listen from a human relations per-
spective, a man generally responds in a task-
orienfed sense. Admitting the generalizations
and that we all fall somewhere in between these
stereotypes, a serious look at eight basic listener
profiles can be helpful to you as a speaker,

businessperson, parent and friend:

8 THE TOASTMASTER / JUNE 1991



One of the exceptions, Internist Robert Sturgis, says, “I
listen for the voice, for what is unspoken. When a patient calls
with chest pain, I listen for panic. The source of that pain is
often stress, not the heart.”

What does a psychologist listen for? “The heart,” says Lynn
Nodland, Ph.D., of Phoenix, Arizona, “not the words. In our
training, we find that once we make it clear we accept the other
person, as he is, it helps him take off his mask.”

“Men listen for ‘What must 1 do...now?"” says Roger
Brosnihan, law partner with the nationally based firm of
Robins Raplan Miller & Ciresi. From his successes in persuading
juries to his arguments in some highly controversial cases, he
believes that men have been socialized into thinking in terms
of concrete action.

The Reverend Craig Johnson, educational minister for
more than 15,000 parishioners at Mount Olivet Lutheran

“Good listening isn't
an interrogation,
and it isn’t flipping
the “ON" switch
and then sitting
back to be
entertained.”

Church, Minneapolis, says,
“As men, we are expected to
fear vulnerability.” He says
he makes a point of asking
his audiences questions that
have to do with feelings. “As
an educator, I've found that most women learn best in small
groups, while men fear such intimacy. They worry about
what feelings they might reveal.” So he includes small group
activity, lecture and visuals within every workshop. “If it’s
an all-men’s group, I'll talk about faith issues or experiences,”
Johnson says. “I’ll share a couple of my own, then ask them
to write out one of their experiences before most of them
feel comfortable enough to discuss it. For an all-female
- group, I'll change my anecdotes, add more depth of feeling
and some humor.”

“From birth, women are directed into a
detailed way of thinking, whereas men

focus on the big picture.”

Attorney Brosnihan sees no gender differences in busi-
ness settings when the participants are under the age of 50. He
believes the feminist movement has changed all women’s
attitudes and most men’s of that generation; that they are
working hard to break the stereotypes. However to be an
effective speaker to mixed audiences, we must be alert to
previous generational attitudes and those that have trickled
down to today’s.

PLEASE LIKE ME!

“The more wonderful he feels about himself, the
more he will like me, and I will have won,” is the
manipulative belief of the human relations-type
listener. Because this type is more concerned with
making sure we like each other, a pleading message comes
across, “Tell me I'm okay and that what I just did was great.”

This ingratiating stigma is often unfairly identified by the
“QOzzie and Harriett” generation as a female trait.

Women are more courteous listeners than men in a mixed
audience, attorney Brosnihan finds. But are they the only
ones playing games? “When a woman sy -aks, a man will be
more polite than he’ll be to another man, but it’s macho, a
front. It’s the same sort of politeness they display when
listening to their dog or a harried parent uses when listening
toachild. Still, the sorry fact is that even when a good woman
lawyer is better prepared and has better facts, there are still

THE TOASTMASTER / JUNET991 9



men who will turn this against them and accuse them of
‘drowning in minutiae’ or ‘missing the forest.’

“Men tend to ‘know it all,”” says this father of seven
children, “so you have to give what you're saying a twist, to
hold their interest. Otherwise, they’ll give you that ‘Oh, I
knew that!” body language.”

Human relations-type listeners think about themselves
and what others think about them. They’ll be insecure.
They'll interrupt. When they begin to feel on the defensive,
they smile and do their best to be as “nice” as possible. But
this very attitude can destroy their credibility in a business
situation. The “you’re just wonderful” attitude is revealed in
all of its insincerity when a human relations-type listener
asks a question the speaker just answered, or makes a
comment that has no connection with what the speaker just
said. Not listening is the greatest putdown of all. Honest
listening says, “I care.”

Actually, there is more control in shutting up than in
continually talking. If the person you're talking with pauses,
youaren’tduty bound to fill in that space. Veteran interviewers
Mike Wallace and Gene Shalit use that pause to their advan-
tage. They simply continue to watch, expectantly, for the
speaker to continue. It seldom fails to result in the answer they
want, or even in a massive outpouring of feelings.

MR. UNIVERSE.

“I'm the axis and the world revolves around me”-
type person believes that talk is power. “Power is
something many men claim as rightfully theirs,”
\ Communications Consultant Catherine Schendel
asserts, “and there are women who will go out of their way
to give it to them. Traditionally, men have taken the
dominant place in any conversation and women have been
taught to support and nurture this attitude.” But what does
this say about the male ‘team player’ concept? Although
that’s the way men like to think of themselves, these experts
agree that many men have been conditioned to wait for
their cue to grab the ball and run with it. Women should be
alert for this.

Task oriented listeners watch for power symbols: a speaker’s
credentials, body language, the status of a military uniform,
space or color cues to help determine how much weight to give
aperson’s words. By carefully evaluating your own moments as
a speaker, you can control many of these signals. Nationally
recognized mediator Marilyn McKnight and her partner/hus-
band Stephen Erickson regularly evaluate their own perfor-
mances, beginning with their choice of words. Whether it’s a
statewide farm issue with an audience of hundreds or a highly
charged divorce consultation, they strive to use neutral lan-
guage with no emotional charge or bias.

St
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“I place the question between them,” says McKnight. “It
has to be directed to both parties’ interests. When I'm a family
mediator, I have to be particularly careful that the man won't
imagine any bias, so I usually begin with a discussion of
property settlement. This is supposedly a stronger ‘male’ area
than parenting arrangements. ‘Have you decided assets and
liabilities?” I'll ask. The husband will have the big picture
figured out in his mind, but even a professional woman will
want every detail. From birth, women are directed into a
detailed way of thinking, whereas men focus on the big
picture.

“The man will generally try to take over the discussion,”
says McKnight, “but the pen has power. A workshop leader
must always maintain control, so never relinquish your pen
or flip chart. Once an aggressive listener gets it, they will
take over.”

SENSORY OVERLOAD!

The most we can juggle effectively in our conscious
minds at one time is seven issues, according to a
recent study. Any aware person is bombarded with
far more than that during the course of an hour.
With all of this information in our heads, how can we slow
down enough to hear others? If I'm overwhelmed with
unfamiliar information, stressed out, cold or hungry, I can’t
listen well. When the per-
son who is speaking senses
our minds are wandering,
they’ll often extend them-
selves to speaking in super-
latives. Television condi-
tions us to this adolescent
assumption daily. “If it’s not a superlative, why bother to
listen?” But when superlatives become habitual, the speaker
loses impact and the listener tunes out. We shield ourselves,
then, by listening with our personal agenda: How does it
affect me?

“Rivet your listeners’ attention, right from the start,” says
Lugene Olson, whose success in sales and training points to
her expertise in doing that. “Stick with the 17-minute rule of
speaking. Then let them talk. Listen for key thoughts and
refer back to them to keep the conversation centered, whether
it’s a question-answer speech follow-up or a dialogue.”

“There is more control
in shutting up than in
continually talking.”

g
4

CAN YOU TOP THIS?

The competitive listener’s sharp eyes dart ner-
‘% vously about like a cursor on a computer, waiting
. foryou to finish so they can jump in and top your
story. (“You think you’ve had an experience? Wait
‘til you hear mine!”) This is why Rev. Johnson’s technique of




sharing his own experience first could effectively pull out a
task oriented listener’s long sheltered secret. Some of the
most effective talk show hosts agree that if you share some-
thing ‘shocking’ you've done, even the stoniest interviewee
will want to top your story.

YOU YAWNED!

“l could yawn in the face of many male task

oriented speakers and they would never notice

because they’re so intent on presenting their own

cases,” says communications consultant Schendel.
“But if he yawns while I'm speaking, it could throw me off
completely. If the yawn doesn’t, his looking away while I'm
talking will. There’s a clear male/female difference here.
Women are often more concerned with their message not
being received than they are with their presentation. While
a man may perceive looking away as an attempt to evaluate
the message, many women will interpret it as being rude. I'll
begin to stutter, my ideas will fumble, and the words won't
come out right.”

THE LAZY LISTENER.
Some people are poor communicators because they
let words flow through their heads with as much
attention as they give to background music. A
stranger is most apt to get their full attention
because the listener doesn’t know what to expect them to say,
while friends and family hear their sentences being finished
for them. We know what our friends are going to say...we
think. Then we wonder why the order got mixed up, why the
meeting was a waste of time,
and why our lives, in gen-
eral, are a mess. Because we
simply don'tlisten. The Lazy
Listener’s eyes will glaze over
as he or she continues to
nod and say, “Oh, really?”
and you may have to repeat
the joke a second time to get
thelaugh youfeel it deserves.
Real listening is tiring.
To catch every word, place it
within a context and evalu-
ate it, together with nonverbal messages and prior informa-
tion, is hard work. An attentive listener can actually com-
mand a speaker’s attention from within an audience. If you
listen assertively (lean forward earnestly with unwavering eye
contact and react clearly to everything the speaker says),
you'llnotice that when you break the contact by leaning back
and looking away, the speaker will react. You can affect a

“A workshop leader
must always
maintain control,
so never relinquish
your pen or flip

chart to another.”

“To be an effective speaker to mixed
audiences, we must be alert to previous
generational attitudes and those that

have trickled down to today’s.”

sensitive speaker’s mood and, to some extent, the speaker’s
choice of words through your listening attitudes.

BRACKET THE BIGOT.

Are you listening to be informed or for ammunition

to prove the speaker wrong? Often, listening has more

to do with what we block out or how we choose to

interpret what we hear. Public relations people, poli-
ticians, communicators of all sorts have become sensitized to
this to an almost paranoid degree. They're on guard for certain
expressions that might turn the listener off. Even one word
within a speech can negate anything that came before or after.
“Feminist” or “abortion” for example, has connotations that
could destroy your message with some listeners.

It’s impossible to be completely unbiased. As a listener,
you can try to mentally place the offensive word within
brackets. It’s still there, of course, but not as likely to get in the
way of the message. You won'’t be tuning the speaker out, just
giving him or her the courtesy of temporarily editing a word
that might color the message in your mind. As a speaker, be
sensitive to possible bracket words.

DOUBLE YOUR MONEY.

It takes conscious practice to be an effective listener. Good
listening isn’t an interrogation, and it isn’t flipping the “ON"
switch and then sitting back to be entertained. It’s a dialogue
where you can double your money whenever you take the
responsibility to support the person who is speaking. So,
whether you're male or female, whether your audience is
gender mixed or selected, listen. Listen with your whole
person for the intended message. You'll cash in. @

Dorrine Turecamo is a freelance writer living in Edina,
Minnesota.
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By David Roper

EXAMPLES
OF WHAT
NOT TO

DO WHEN
YOU'RE THE
INTRODUCER.

B Wheredid the practice of
introducing speakers origi-
nate? Perhaps it started
around a campfire thousands
of years ago. Maybe a cave
man looked at the hairy
crowd, stood up, scratched
once or twice, and grunted,
“Bernie is gonna tell you
about the giant dinosaur he
killed today. But first, that
reminds me of the time a
lizard got in my...”
However they began,
introductions are prob-
ably here to stay. A nec-
essary evil, many speakers
would say. Whetheryouare
the introducer or the
introducee, introductions
can be the stuff night-
mares are made of.
There is, for instance,
the over-introduction. It
goes on and on and on. By
the time the introduction
is over, we know more about
the speaker than his mother
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Nightmare on

Introduction
Street

does. And we're too exhausted to care about
what he has to say.
An admirer of William Jennings Bryan
§ once took most of the evening catalog-
ing Mr. Bryan’s qualities as statesman
and speaker. At last he said, “Mr. Bryan
will now give his address.” “My address
is 3 Hampton Street,” said Bryan as he
left hurriedly to try to catch his train.
Some masters of ceremonies apparently
think that “”MC” is the Roman numeral indi-
cating the length of time they should use the
microphone.

On the other end of the spectrum is the
under-introduction. The emcee does his Ed
McMahon impersonation with a “Heeeeere’s
Richard Smith” - in spite of the fact that
Richard Smith is not quite as well known as
Johnny. This introduction (?) is so short that
before we get shifted in our seats to better hear
the speaker, he or she is halfway into the
presentation.

Joe Barnett, a popular Texas after-din-
a ner speaker, tells of a time the man who
had invited him was not present. He
was introduced by a teenager who read
from a 3" by 5" card: “It says here that
Joe Barnett needs no introduction. I'm
glad - because I never heard of him in
my life.”
Next there is the off-the-top-of-the-head
introduction. John Mason Brown, writer and
lecturer, spoke ahead of time with the man
who was going to introduce him. “I never
worry about what I'm going to say,” said the
man. “Preparation spoils the charm of the
thing. I just wait for the inspiration to hit me
when I'm on my feet.” The “inspired” intro-
duction came out this way:
“May I have your attention, please? We
have bad news for you tonight. We
wanted to haveIsaacF. Marcosson speak

9% toyou, buthecouldn’t come-he’s sick.
;’J Next we asked Senator Bedridge to ad-
v

dress you — but he was busy. Finally we
tried in vain to get Doctor Lloyd Grogan
of Kansas City to come down to speak to
you. So, instead, we have — John Mason
Brown.”
Closely related is the misinformed in-
troduction. Cline Paden, administrator of
the Sunset School of Preaching in Lubbock,
Texas, was asked by a congregation in Louisi-
ana to speak on behalf of a student in the
school. Tex Williams, an instructor, went with
him. The minister was not there and left the
duty of making the introduction to one of the
members. It went like this:
“We have two fellows here. One of ‘em
I've heard of. He’s Cline Paden, president
of Sunset Christian College in Dallas.
The other one I've never heard of and
don’t know where he’s from and [ don'’t
even know whether or not he’s going to
speak.”
At least the introducer got Mr. Paden’s
name right. Stephen Leacock, Canadian hu-
morist, was once introduced by a man who
spoke glowingly of him as “an old friend,”
one whose name had become a “household
word” in their city. But the man kept referring
to him as “Learoyd.”




“Most introductions
are poor affairs,
feeble and
inexcusably
inadequate.”

Dale Carnegie

The misinformed introduction often
comes about because the master of ceremo-
nies jotted down some notes as he sat beside
the speaker, which he subsequently can barely
read, much less pronounce. The speaker
doesn’t know whether to correct all the mis-
information or to apologize for not being who
they were led to expect.

Then there is the stand-up-comic intro-
duction. The emcee is convinced he could
have been another Robin Williams if he had
just had one lucky break. Now he is doing his
monologue, making the speaker the brunt of
his one-liners:

5& “He is the only speaker tonight. The rest
,W of the program is entertainment...The
“5  last time he spoke here, he had every-
one glued to their seats. That’s the only
way he could keep them there...You’ll
notice that most everybody present
isnot drinking coffee. They’re afraid
it might keep them awake during
his speech.”
(For some suggestions on the use of hu-
mor in introductions, see the sidebar.)

These are a few of the most common
mistakes made in introductions. No doubt
you have your own personal horror story. In
his book, The Quick and Easy Way to Effective
Speaking, Dale Carnegie states that nine out
of ten introductions do not accomplish their
purpose: “Most introductions are poor affairs,
feeble and inexcusably inadequate.”

Professional magician David Ginn has
had so many bad experiences with intro-
ductions that he asks the person who is
introducing him to do only three things: get
everyone quiet, tell his name, and start the
applause.

But introductions don’t have to be night-
mares. If introductions are done well, they
enhance a speech. As Toastmasters we fre-
quently find ourselves in both the roles of
introducer and introducee. It behooves us to
put ourselves in the speaker’s shoes and
introduce him or her like we'd like to be
introduced. @

David Roper is a preacher, trainer and author
of three books. He lives with his family in
Cleburne, Texas.
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“READY
OR NOT,
HERE'S...
LARRY!"

By Larry Waddy, DTM

THE CASE FOR

EFFECTIVE

INTRODUCTIONS

CANNOT BE

OVERSTATED.

B The Toastmaster said, “And now, please
welcome to the lectern a guy who has been
around Toastmasters for a long time: Distin-
guished Toastmaster Larry Waddy!” My heart
sank. I was scheduled to do a 15-minute
educational presentation. It had been intro-
duced as a regular five- to seven-minute
speech. Although I had handed the Toast-
master a brief biographical sketch outlining
my educational accomplishments and awards
relating to my speech topic, she didn’t use any
of it. I spent the next two minutes introducing
the presentation myself.

Our club normally features great intro-
ductions, but this happened at a joint meet-
ing with another Toastmasters club. The
Toastmaster told me, “I don’t do elaborate
introductions. I just announce the speech.”
Does your club have a similar approach to
introductions? If so, let me share with you
some thoughts on why introductions are
important in a Toastmasters meeting, and
how to get a speaker off to a great start with
the proper introduction.

WHY THIS SPEAKER?

The case for introductions cannot be over-
stated. If we really want to be effective com-
municators, it’s vital that we prepare the
audience to receive our message. And that is
what the introduction does - it tells the
audience why the speaker is qualified to

mentions that you’ve retired from three
different careers: the military, civil service
and private industry. As a result, you are
immediately one with the audience, you
have credibility, and you are obviously an
expert on the subject of retirement.

THE THREE Ps

So how do you put together an effective
introduction? I like to use the three Ps —
prepare, practice and present. First, let’s look
at prepare.

Prepare means do your homework. Find
out all you can about the speaker and the
presentation. Try to answer the questions:
Why this speaker? Why this audience? Why
this occasion? Make sure it’s clear to every-
one that this particular speaker is an expert
on this topic. Share the speaker’s credentials
with the audience. Be creative, be innovative,
look for exciting or inspiring ways to put that
person in the spotlight. One of the best
introductions I've heard ended in a brief
rhyme about the speaker. You want to create
anticipation in the audience so they just
can’t wait to hear the speaker.

Whatever you do, avoid the cliché, “La-
dies and gentlemen, our speaker is a person
who needs no introduction.” This tells the
audience that you don't feel the speaker is
important enough to receive an introduc-

tion. Most speakers need all the

address the topic and provides a transition ‘5"9 s introduction they can get. Not
for the speaker to move into his or her ’d.-‘g""s',‘ just as a courtesy, even
presentation smoothly and effectively. ‘:p‘!”gd’!:-:g though that’s important, but
For example, you've been asked to ‘g”‘g,‘zg,’,;’ as a prelude or warm-up to

speak to a local chapter of the Ameri- ‘ggﬁ""}:;? the presentation to follow.
can Association of Retired s, !?;‘::’ Here’s an example of an ap-
= ##97  propriate introduction fora speaker

Persons. Your presenta- ;(\
tion focuses on cop- ,»’@,&”, X
ing with the ini- S %

tial stress of
changingtoa
retirement
lifestyle. In
your intro-
duction the
chairman

about to address a class of college

X4
V*’
é seniors: “Ladies and gentlemen, our

speaker this morning is a veritable Jill of all
trades. She s, or has been, a factory assembly
line worker, a lawyer, a mother, a missionary
in Africa, a grandmother, a skydiver, a best-
selling author and a waitress. She is currently
our state senator for District 56. She’s going
to talk with us this morning about finding
the right career, an area in which she obvi-
ously has a wealth of knowledge. Let’s give
an enthusiastic Mark Twain High School
welcome to Senator Betty Hammond!”



“If you know more

about the
speaker than
anyone in the
audience and
you're not

excited, why
should they be?”

PRACTICE!
Don't just review the introduction in your
mind. Practice it! Stand up and deliver the
introduction, using your notes and focusing
all the skills you've acquired in Toastmasters
on the presentation. An introduction is a
prelude to a speech that we hope will be
informative, interesting and insightful. Is it
too much toask that the introduction also be
informative, interesting and insightful?
Practice will ensure that you've done every-
thing in your power to get the next speaker
started on the way to a standing ovation.
Finally, present the introduction. If you're
nervous, try taking a few deep breaths before
you begin. Alternately tensing and then re-
laxing every muscle in the body seems to be
an effective cure for stage fright.
Remember, an introduction is a mini-
speech and deserves the same attention to
detail as a regular presentation. Use vocal
variety, maintain eye contact, and don’t
forget those natural, expressive and pur-
poseful gestures. Get excited about intro-
ducing the speaker. If you know more about
the speaker than anyone in the audience and

“Most speakers need all the

introduction they can get.”

you're not excited, why should they be? If
you're excited, don’t forget to tell your face,
and make sure your body language matches
your words. Don’t be a neutral party — get
involved with the speaker and the presenta-
tion.

When the speaker has finished and the
audience is rising for that well-deserved
standing ovation, you can stand proudly
and bask in the warmth of the speaker’s
success. Because your introduction helped
make it happen. @

Larry Waddy, DTM, is a member of Randolph
AFB Club 2845-56 at Randolph Air Force
Base and Trinity Hill Club 6427-56 in San
Antonio, Texas. A member of the National
Speakers Association, he is a self-employed
communications consultant.

ARE YOU PLAYING A GAME WITH YOUR NEW MEMBERS?

ﬂmtookwi'tdwhcdnncc“mtofﬁnd‘mgmdkezpingncwmembm.

MEMBERSHIP BUILDING KIT (1160)... A complete collection of
handbooks and promotional brochures encased in one handy

folder. For the club.

NEW MEMBER ORIENTATION KIT (1162)... Includes guidelines
for coach/mentors, induction ceremony script, orientation interview
quidelines, new member certificates and other helpful information
for five members. For the club.

[—ORDER TODAY!
Mail to Toastmasters International, P.O. Box 9052, Mission Viejo CA 92690 U.S.A.
Name
Club No. District No.,
Address
City. State/Province
County Postal Code

SPIRIT OF SUCCESS AWARD (1211)... A great way to get new
members involved in the complete Toastmasters program.
Contains quidelines and certificates for five members. For the club.

TORSTMASTERS AND YOU (1167, 1167-R)... Great introductory
tool, designed to present to new members upon joining and while:
they are waiting to receive their new member kits. Available singly
(1167) or in packages of five (1167-A) for extra savings.

PAYMENT MUST ACCOMPANY ORDER
Enclosed is my check for$_____ (U.S.) or
Charge my Master Card/VISA (circle one)
Card No.

Exp. Date

I

I

I

Signature I
California residents add 6.5% sales tax :
|

I

I

1160 @ $5.00 plus $1.75 shipping
1162 @ $5.00 plus $1.75 shipping
—_1211 @ $2.00 plus $ .75 shipping
1167 @ $2.00 plus $1.25 shipping
—_1167-A @ $8.75 plus $2.25 shipping
Coupon expires 12/91

THE TOASTMASTER / JUNE 1991 15



SHAKESPEARE:

By Thomas Montalbo, DTM

ALTHOUGH HE'S
BEEN DEAD FOR
375 YEARS, THE
BARD OF AVON

IS STILL NO. 1.

YOU MAY NOT THINK OF
WILLIAM SHAKESPEARE,
THE WORLD’S GREATEST
PLAYWRIGHT, AS A
SPEECHWRITER. BUT
THAT’S WHAT HE WAS.
ACCORDING TO THE
HARVARD CONCOR-
DANCE TO SHAKESPEARE,

“It’s better to
be brief
than tedious.”

“Richard 111"

Shakespeare was both a
professional actor and a
playwright. A master of prose
as well as poetry, he studied
the speech making principles
developed by the ancient
Greeks and Romans. Some
of Shakespeare’s plays are
best known for the speeches
they contain. Because he
wrote for the stage, he chose

SHAKESPEARE’S PLAYS
CONTAIN EXACTLY

MASTER SPEECHWRITER

language that was appealing
to the ear.
If you want to perk up

81,959 SPEECHES.

THE AMAZING THING IS THAT WHILE THESE PLAYS
WERE WRITTEN ALMOST 400 YEARS AGO, THEY ARE STILL
DELIVERED IN THEIR ORIGINAL LANGUAGE TO CAPTIVE
AUDIENCES AROUND THE WORLD.

In honor of the 375th anniversary of the death of
William Shakespeare on April 23, 1991 - and the 427th of
his birth - it seems appropriate to recall the speechmaking
techniques of the man deemed the greatest writer in the
history of the English language.

Judging by the quality and quantity of the speeches he
wrote for the characters in his plays, if he were alive today
Shakespeare would demand superstar status as a speechwriter
— far outshining any contemporary wordsmiths.
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your oration, take some les-
sons from Shakespeare. Abraham Lincoln, Churchill and
other great speakers did. In fact, they didn’t merely read
Shakespeare’s plays - they studied, memorized, devoured
them. In this article I'll outline some examples of great
speechwriting from Shakespeare’s most famous plays.
Shakespeare believed a good orator must have six traits. In
his play, “Julius Caesar,” one of the characters says, “I am no
orator. For I have neither wit, nor words, nor worth, noraction,
nor utterance, nor the power of speech to stir men'’s blood.”
Those six qualities correspond with today’s standards. In
Shakespeare’s time, “wit” — the first quality — meant intelli-
gence or wisdom. The second quality — “words” - refers to
eloquence, or word choice. The third quality - “worth” -
suggests the speaker’s character. The fourth quality — “action”
- denotes gestures. “Utterance” - the fifth quality - requires a



speaker to enunciate words correctly and clearly. What
Shakespeare presumably meant by the sixth quality - “power
of speech” —is the “style” of presentation, that is, the speaker’s
manner of putting all the words together. The way in which
that is done provides power.

Style is not mere decoration. How you say something tells
as much as what you say. The words and rhetorical devices you
choose may embellish your meaning but also help to create it.
In fact, speakers who don’t use rhetorical devices are not likely
to keep listeners awake or rouse them to action. Rhetorical
devices are stylistic techniques that speakers and writers have
discovered and rhetoricians have identified over the centuries.
They have been used by past and present outstanding speakers
and writers, including Shakespeare, who employed them in all
of his 37 plays.

Basically, there are two major categories of rhetorical de-
vices: 1) figures of speech, and 2) figures of structure. A figure
of speech is an expression in which words are used, not in their
literal or exact sense, but in a figurative sense in order to create
a more forceful or vivid image. Among the most common
figures of speech are the simile, the metaphor and the analogy.
These figures involve comparisons with other things.

FIGURES OF SPEECH

A simile states directly that something is “like” or “as” the
other thing. In “The Winter’s Tale,” Shakespeare compares a
hand with the texture and color of a bird’s feathers: “As soft as
dove’s down and as white.” On the other hand, the expression
“food for thought” implies similarity between two different
things and is called a metaphor.

Metaphor. Shakespeare opens his play “Richard I1I” with a
speaker saying, “Now is the winter of our discontent.” Used
alone, “winter” and “discontent” are ordinary words with their
usual meanings. But by combining them into a metaphor, they
take on new meaning, suggesting that “discontent” is the
coldest season of the emotions, as “winter” is the coldest season
of the year.

Sometimes Shakespeare uses both metaphor and simile in
the same thought, as in this passage from “Twelfth Night”:

“If music be the food of love, play on;
0, it came o’er my ear like a sweet sound.”

Analogy. Although the simile and metaphor usually point out
only one similarity between two items being compared, the
analogy often describes a number of similarities between two
things. Shakespeare found the analogy a handy device for
developing ideas. For example, in the play “Henry V,” he used
the analogy to build an entire speech on the idea that in any
organized community, certain divisions of authority, respon-
sibility and function must exist. The speech begins as follows:

“Therefore doth heaven divide
The state of man in divers functions,
Setting endeavor in continual motion;

To which is fixed, as an aim or butt,
Obedience: for so work the honeybees,
Creatures that by a rule in nature teach
The act of order to a peopled kingdom.”

To explain his concept, the speaker compares the society of
honeybees point by point with the human society. Matching
them at a series of points, he shows the two dissimilar societies
to be alike in many significant ways. This detailed comparison
helps the audience to visualize and understand the several
relationships. The analogy suggests to the audience that what
may at first seem a strange idea can be understood because it’s
like something familiar.

Sosimiles, metaphors and analogies are not merely embroi-
dery, but figures of speech for clarifying thoughts. They pro-
vide vivid images that supplement and strengthen the similari-
ties between people, things or events.

FIGURES OF STRUCTURE.

Among the figures of structure used by Shakespeare is allit-
eration, which links nearby words beginning with the same
sound or letter. Here are two passages from his plays:

“How sweet the moonlight sleeps upon this bank!
Here will we sit, and let the sounds of music
Creep in our ears; soft stillness and the night
Become the touches of sweet harmony.”
“The Merchant of Venice”

“But to be paddling palms and pinching fingers...
0, that is entertainment
My bosom likes not, nor my brows!”
“The Winter’s Tale”

Note that in the first passage he uses alliterative words
seven times and in the second nine times. By thusemphasizing
the words and producing a sound pattern with a rhythmic
swing, the alliteration attracts attention and intensifies the
power of speech.

One of the simplest figures of structure often used in public
speaking is the isocolon. This device got its name from a Greek
word meaning “of equal members” - it sets up a series of
phrases or clauses of the same length in one sentence, as shown
in this passage from Shakespeare’s “Love’s Labor’s Lost”:

“Your reasons at dinner have been sharp and senten-
tious; pleasant without scurrility, witty without
affection, audacious without impudency, learned
without opinion, and strange without heresy.”

By dividing that sentence into parts that are the same in
size and structure, Shakespeare achieved a pleasing, rhyth-
mic proportion among the phrases.

Another practical figure of structure (named “zeugma”)
involves the use of a single word to govern several other
words. Note in the following passage from Shakespeare’s
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“Henry VIII” how the subject “He” serves six different verbs:

“He bites his lip, and starts;

Stops on a sudden, looks upon the ground,
Then lays his finger on his temple; straight
Springs out into fast gait.”

Repetition of a word or phrase at the end of a series of
clausesisanother figure of structure called “epistrophe.” Itadds
emphasis to the message, because that’s what your audience
hearslastand so it sticks in their minds. Here’s an example from
“Twelfth Night”:

“Be not afraid of greatness: some are born great,
some achieve greatness, and some have greatness
thrust upon them.”

MORE RHETORICAL DEVICES

Still another effective figure of structure in Shakespeare’s plays
is the rhetorical question. That’s a question to which the
speaker expects no answer from the audience, but wants to
emphasize a point. Here’s an example from Shylock’s passion-
ate and moving speech in Shakespeare’s “The Merchant of
Venice”:

“Hath not a Jew eyes? Hath not a Jew hands, organs,
dimensions, senses, affections, passions?... If you prick
us, do we not bleed? If you tickle us, do we not laugh?
If you poison us, do we not die? And if you wrong us,
shall we not revenge?”

Notice how Shakespeare doubles the impact of his message
by using the same words as both questions and statements. He
put those words in Shylock’s mouth because questions make
more of an impression than mere statements. The questions
catch and hold the attention of listeners, pulling them into the
speech and making them consider the details. In a speech by
Macbeth, who is tired and disenchanted with life, Shakespeare
has him say in the first three lines:

“Tomorrow, and tomorrow, and tomorrow,
Creeps in this petty pace from day to day,
To the last syllable of recorded timne.”

Note the alliteration and repetition of the word “tomor-
row” in a triad (a figure of structure that groups three words,
phrases or clauses to achieve a dramatic effect), followed by two
other sets of alliteration (“petty pace” and “day...day”). With
the use of these rhetorical devices, Shakespeare gives force to
the speaker’s words and makes the audience take note of what
he says. Observe how powerfully the message is conveyed that
Macbeth is emotionally aware of the crushing sameness and
slowness of time and the inescapable finality of death. He
closes his speech with three metaphors:
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“Life’s but a walking shadow, a poor player
That struts and frets his hour upon the stage
And then is heard no more: it is a tale
Told by an idiot, full of sound and fury,
Signifying nothing.”

Note the effective use of a triple metaphor in which
Macbeth sees his life as flimsy as a shadow, as short-lived as an
actor’s performance and as senseless as an idiot’s chatter. The
triple metaphor produces sharp and vivid pictures of pessi-
mism in the minds of listeners or readers, enabling them to
share the speaker’s mood and emotions. Notice also the forceful
verbs - “struts” and “frets” — which accentuate the strong and
clear mental images.

In “Hamlet,” the hero is full of advice in a speech to
traveling actors who arrive at the royal castle to perform before
the king and queen. Though the speech refers to actors, the
adviceapplies as well to public speakers. Here are some excerpts:

“Speak the speech...trippingly on the tongue...do not
saw the air too much with your hand...you inust
acquire and beget a temperance that may give it
smoothness...Be not too tame neither...suit the action
to the word, the word to the action...”

Through Hamlet, Shakespeare cautions you against the
dangers of overgesturing and shouting. Instead, he advocates
moderation and fluency in coordinating thoughts, feelings,
voice and gestures.

Additional pointers on public speaking from Shakespeare
turn up in the dialogue he wrote for the characters in his plays.
Some examples:

“It is not enough to speak, but to speak true.”
“Midsummer Night's Dream”
“Speak plain and to the purpose.
“Much Ado About Nothing”
“It is better to be brief than tedious.”

”

“Richard 111"
“Speak what we feel, not what we ought to say.”
“King Lear”
“Speak comfortable words.”
“Richard 11"
778 ) TRl oy 2. 2 G i 3 _»
Practice rhetoric in your common talk.

“Taming of the Shrew”

By using rhetorical devices as Shakespeare did in writing
thousands of speeches for his characters, you can improve your
own talks, even if they are not as dramatic as his. As lago in
Shakespeare’s “Othello” says, “We cannot all be masters.” Yes,
but we can all learn some tricks of the trade from the master of
all speechwriters. @

Thomas Montalbo, DTM, a member of Sparkling Toastmasters
Club 3602-47 in St. Petersburg, Florida, is author of The Power
of Eloquence, available from WHQ.



DODGING THE
DUCK-BILLED PLATITUDE

tired, replaced with the simpler, more digni-
fied “finish.” Likewise, “utilize.” Say “use”
and be done with it.

And since both the spoken and written
words are not merely read, but also heard,

TWO SKUNKS CHEWING BARBED WIRE

By Carol Richardson

When we were only
high schoolers, my brother
Larry and I invented what
we called the Universal
Metaphor. To be technical,
it was really a simile. It was
colorful, enigmatic, and
global. It was Two Skunks
Chewing Barbed Wire. As
in “She was as angry as two
skunks chewing barbed
wire.” Or, “They were as
solemn as two skunks
chewing barbed wire.” Try
it with your own adjective.

Despite this versatility,
our phrase never caughton.
It's just as well. Overuse

wears out almost every-.

thing, including language.
And the only reward for
linguistic success is cliché.

Every writer  know pro-
fesses to abhor clichés, and
every composition teacher
I ever had made their oblit-
eration a personal mission.
Yet, like crabgrass, clichés
are hardy. Unattended, they
will overtake the verbal
terrain, choking one’s good
ideas in the process.

By clichés I mean not only hackneyed
expressions like “hard asrock,” but those nearly
reflexive phrases that populate today’s news
shows and magazines. Here, Lebanon is forever
war-torn, embattled senators are continually
under fire for assisting troubled Savings & Loans,
and the death tolls predictably rise in the wake of
disastrous fires. Here, nouns replicate and split
like mindless amoebae. Subject becomes subject
matter, interim becomes interim period, and
contract is contract agreement.

These dreary words and phrases are so
pervasive, it’s hard to keep from using them
automatically. When I worked as a writer for
a local cable news program, the staff would
deride the journalese that made our job a
snap. “The stories write themselves,” we
joked.

About the only way to get beyond clichés
is to develop a nose for what makes language
fresh. This means caring deeply about words,
their nuances of meaning, their origins. What
is the difference, for example, between mortal,
lethal, and fatal? How does the etymology of
“trivial” add texture to a familiar word, mak-
ing its every use slightly more meaningful?
Becoming both mindful and fond of our
immense word pool helps incline our pen to
original expression. Who would prefer a fast
food vocabulary to English’s vast bazaar?

You'll be less tempted to grab for the
automatic phrase if you take time to analyze,
even imitate, good speakers and writers,
people who are widely admired for their
style, people like E. B. White. In general, the
best writers prefer the sturdy simplicity of
Anglo-Saxon English vocabulary to its pre-
tentious Latin counterpart. For instance, the
ubiquitous “finalize” should be kindly re-

listen for the rhythm and sounds of words.
Why, for example, does, “These are the times
that try men’s souls” sound better than “Times
like these try men’s souls”?

I once wrote brochure copy for a roofing
tile company. The art director suggested we
use the phrase “The elegance of tile.” I coun-
tered with “The tradition of tile.” First, be-
cause clay tile is more accurately described as
traditional than elegant. Also, the repetition
of the initial “t” sound gives the phrase more
punch. I might as well have been sporting
antennae, however, so alien was the function
of alliteration to the art director.

This incident augured ill. Ignorance of
the poetry in language reflects a certain
clunkiness of taste. We never worked together
again.

The problem with threadbare writing goes
beyond matters of taste, however. It indicates
a certain laziness of intellect. The speaker
who latches on to stale expressions is likely
to disclose only stale ideas. Original thought
demands original speech. A good speaker
culls her thesaurus and her brain for every
address she gives.

Not only does littering your prose with
prefab vocabulary make you sound like a
hack, your inevitable banality anesthetizes
your audience. And when your listeners drift
into their private daydreams, in speaker’s
parlance, you die. Clichés grieve away the
muse of speech by leaving your listeners
bored; as bored, you might say, as two skunks
chewing barbed wire. @

Carol Richardson is a freelance writer living
in Laguna Hills, California.
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B Here's your infroduction to
Toastmasters International’s
1991-92 officer candidates. In
August, you'll have the opportu-
nity to vote for the candidate of
your choice while you're “Hav-
ing a Peach of a Time” at the
International Convention in At-
lanta, Georgia.

Candidates were nominated
for the positions of President,
Senior Vice President, Second
Vice President and Third Vice
President by the International
Nominating Committee. The
Committee’s selection is pre-
sented here in accordance with
Article VIII, Section | of Toast-
masters International’s Bylaws.

The officers will be elected
on Thursday, August 15, during
the International Convention.

It is the duty of all clubs to
participate in the vote, either
fhrough their representatives at
the convention or by proxy. All
members are urged to give
careful consideration to the
qualifications of each candidate.

(Additional nominations for
international offices may be
made from the floor at the An-
nual Business Meeting. Inter-
national Director candidates
will be nominated at the eight
Regional Conferences to be held
this month.)

Nominating Committee:
John A. Fauvel, DTM, Chair-
man; Tom B. Richardson, DTM;
John B. Miller, DTM; Kathy Todd,
DTM; Wendy Farrow, DTM;
Scott W. Long, DTM; Richard
Flis, DTM; Donald Story, ATM;
Muriel A. How, DTM: Howard
L. Rivenson, DTM; Bill Mintz,
DTM; and Clare Murphy, DTM.

FOR INTERNATIONAL
PRESIDENT

Jack Gillespie, DTM — Senior
Vice President, Second Vice
President, Third Vice President,
International Director from
1984 to 1986 and 1982-83 Dis-
trict 64 Governor. A Toastmas-
ter for 19 years, Mr. Gillespie is
amember of Winnipeg Keystone
Club 3211-64, Entre Amis Club
1421-64, Louis Riel Club 3207-
64 and Skyliners Club 831-64.
As District 64 Governor, he led
the district to a President’s Dis-
tinguished District Award in
1983. During his second year as
Director, Mr. Gillespie served as
Chairman of the Membership
and Club Extension Committee
(MACE). Mr. Gillespie isamem-
ber of the National Speakers As-
sociation and a past member of
ASTD and the Manitoba Society
for Training and Development,
where he served two terms as
President. Mr. Gillespie is cur-
rently employed as Director of
Human Resources for the
Manitoba Department of Gov-
ernment Services. His responsi-
bilities include recruitment, la-
bor relations, negotiations, em-
ployee assistance programs,
classification, and training and
development. His wife, Grace,
is a member of Winnipeg Real
Estate Board Club 1429-64. They
reside in Winnipeg, Manitoba,

with their three children:

Jacqueline, Caroline and Roger.

FOR SENIOR
VICE PRESIDENT

BennieE. Bough, DTM -Second Vice
President, Third Vice President,
International Director from 1983
to 1985 and 1977-78 District 36
Governor. A Toastmaster for 27
years, Mr. Bough is a member of
Springfield Club 1792-27, Ad-
vanced Speakers Club 4036-27,
and Crown of Laurel Club 77-36.
Under his leadership, his district
received the Distinguished Dis-
trict Award. Mr. Bough is a mem-
ber of the American Association
for the Advancement of Slavic
Studies, the American Manage-
ment Association, and the
American Legion. He also is a
charter member of the North Vir-
ginia chapter of the Retired Offic-
ers Association. He is employed
as Senior Staff Officer in the Di-
rectorate of the Defense Security
Assistance Agency, in the Office
of the Secretary of Defense in
Washington, D.C. HeholdsaB.A.
degree in foreign affairs, an M.A.
degree in international relations,
and a Ph.D. in international rela-
tions. He has served on his
church’s council, and has been
Vice Chairman, the highest
elected lay leader. He lives with
his wife, Kathi, in Annandale,
Virginia. They have two children:

Kristopher and Sara.



FOR SECOND
VICE PRESIDENT

FOR THIRD
VICE PRESIDENT

Neil R. Wilkinson, DTM - Third
Vice President, International Di-
rector from 1978 to 1980, and
District 42 Governor. A Toast-

master for 19 years, Mr. Wilkinson
is a member of Excell-Orators
Club 8090-42, Southern Lights
Club 3689-42 and Wild Rose Club
5374-42. While serving as Dis-
trict Governor in 1977-78, the
district was recognized as a Dis-
tinguished  District.  Mr.
Wilkinson was District Toast-
master of the Year in 1976 and
Club Toastmaster of the Year three
times. He is the Immediate Past
President/CEO of the Edmonton
Symphony Orchestra Board of
Directors. He teaches speech
courses at the University of
Albertaand hasbeen activein the
World University Games, Com-
monwealth Games, Klondike
Days Association and Junior
Achievement. Mr. Wilkinson was
“Marketer of the Year” for the
Edmonton Chapter of Sales and
Marketing Executives Inter-
national in 1987, and re-
ceived the Gestetner Interna-
tional President’s Outstand-
ing Performance Award five
times. Mr. Wilkinson is President/
Owner of Barcol Doors in
Edmonton where he lives with
hiswife, Jean, whoisa member of
Club 3146-42. They have three
children: Sharon, Carey and Blair.

Earl Chinn, DTM —International
Director during 1988-90 and
1986-87 District S Governor. Mr.
Chinn is a member of RB Fili-
busters Club 5528-5, Rancho
Bernardo Club 112-5, Excelsior
Club 699-5, Tastemasters Club
6812-5,and Healthmasters Club
6907-5. During his term as Dis-
trict Governor, District 5 was
recognized as a Distinguished
District. Mr. Chinn was chosen
Area Governor of the Year for
1983-84. He attended the United
States Naval Academy, and
while serving in the Navy, he
was decorated with the Legion
of Merit with Combat V and
received three Air Medals. He
participates in the activities of
many organizations including
the American Legion, the
American Cancer Society, Re-
tired Officers Association, the
VFW, Navy League, and is a
member of the American Soci-
ety for Training and Develop-
ment and the National Speakers
Association. Mr. Chinn is a pro-
fessional speaker and resides
with his wife, Eleanor, in Poway,
California. They have five
children: Scott, Kelly, Sherill,

Carol and Steve.

FOR THIRD
VICE PRESIDENT

Carl W. Miller, DTM - Interna-
tional Director during 1986-88

and District 30 Governor in
1982-83. A Toastmaster for 14
years, Mr. Miller is a member of
the Piedmont Executive Club
4035-58, Palmetto Mastercrafters
Club 2298-58 and Old Croco-
diles Club 2304-14. During his
term as District Governor, Dis-
trict 30 received Distinguished
District recognition. His per-
sonal achievements include
Club Toastmaster of the Year in
two districts, Area Governor of
the Year, Division Lt. Governor
of the Year, and a Community
Service Award. Other recogni-
tion and honors he has received
are Distinguished Graduate in
Officers’ Candidate School and
the U.S. Air Force Bronze Star.
Mr. Millerisactive in his church
serving as an elder, and in the
United Way. He is aretiree from
the United States Air Force and
Abbott Laboratories in North
Chicago, Illinois. He and his
wife, Alyda, who is a Toastmas-
ter, live in Salem, South Caro-
lina. They have five children:

Linda, Gary, Kim, Pam and Jeff.

FOR THIRD
VICE PRESIDENT

Pauline Shirley, DTM - Interna-
tional Director during 1988-90
and District 25 Governor in
1986-87. A Toastmaster for 10
years, Mrs. Shirley is a member
of Lone Star Club 7787-27, TNT
Club 4533-25, Reston/Herndon
Club 3550-27, Roving 49ers
6590-25, and the Preston
Persuaders Club 5569-25. While
serving as District Governor,
District 25 was honored as a
Distinguished District, and also
received the President’s Club
Extension Award in recognition
of chartering 34 new clubs. She
was voted Area Governor of the
Year and was District 25’s Out-
standing Club President. Her
other activities include mem-
bership in the American Insti-
tute of Parliamentarians, par-
ticipation in the United Way
Speakers Bureau, the Interna-
tional Association of Assessing
Officers and was a Troop Orga-
nizer in the Girl Scouts of
America. She was honored as
Beta Sigma Phi Woman of the
Year twice. Mrs. Shirley is Ex-
ecutive Manager at the Sherman
R. Smoot Corporation of Wash-
ington, D.C., and resides in
Herndon, Virginia, with her
husband, J.D. They have two
children: Terri Marie and John.
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HE CTM

PYRAMID

THIS IS HOW ONE TOASTMASTER APPROACHED

ASSIGNMENTS 5 -10 IN HIS C&L MANUAL

Part 2

By lan Ridpath, CTM

B Toastmasters’ Competent Toastmaster (CTM) program
provides all that is necessary for successfully laying a strong
public speaking foundation. Upon this foundation, Toastmas-
ters build toward their long-term goals of Able Toastmaster
(ATM) and Distinguished Toastmaster (DTM). This is the
second part of an article that was published last month outlin-
ing some practical “how to” tips on how you can approach the
building of your own “CTM pyramid.”

SPEECH NO. 5: VOCAL VARIETY
I decided for the fifth speech to try my hand at accents. I created a
situation where members of an atomic energy commission were
sent to China to investigate the melt down of a nuclear reactor.
The idea came to me after reading about the Chernobyl
disaster in the Soviet Union. I didn’t feel comfortable using
Russian accents, so I created American, English and Chinese
characters. The speech was titled “One Go Bang.”
I discovered it was not only fun using accents but it made
the presentation a lot easier to do. I suppose it was the fact that
I wasn’t being myself when I was imitating others. For me, this
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alleviated nervousness and made it easier to apply vocal variety
to my speeches.

[ was now halfway through my C & L manual. The 10
months it had taken seemed a long time. But during that time
[ participated in several contests and therefore had many extra
opportunities to speak. A humorous speech titled “The New
Man” took me to the District 72 Humorous Speech Contest in
1987. 1 didn’t win, but I didn’t lose either. In that “speech” I
used accents, lots of gestures as well as visual aids to reveal the
real meaning of phrases such as “keep your nose to the
grindstone,” “keep an eye on the ball,” and so on.

6. WORK WITH WORDS

Addingthesixthblocktomy CTM pyramid came shortly afterward.
The objectives of the number six speech are to work with words
using precisely the right word for the right occasion.

Choosing the topic for this speech was relatively easy. I had
recently seen a re-run of the play My Fair Lady. When Eliza
Doolittle tried to enunciate the phrase “the rain in Spain falls
mainly on the plain,” I thought to myself, “What if each word



in that sentence were expanded and rewritten?” and ended up
with something like this: “The precipitation, in the form of
water droplets, on the
Iberian  Peninsula
moves toward earth’s
center of gravity on a
large flat area of land
situated in the middle
of the country.”

It may seem wordy :
but it allowed me to put forward very clear explanations of each
word in Eliza’s sentence. Clear and precise word usage helps not
only us, but clarifies our message so the audience understands it.

I had almost completed the second layer of my pyramid.
The next speech would finish this layer and allow me to climb
to the second to last level, within sight of the top.

7. APPLYING YOUR SKILLS

Continuing on the analogy of a pyramid, it is appropriate that
the seventh speech should be the one showcasing the skills
acquired in the previous six speeches.

One idea the C & L manual suggests is using the A.ILD.A.
approach. The acronym stands for Attention, Interest, Desire
and Action.

[ titled my speech “A Racist Is a Peacemaker.” My “racist”
in this case was a human racist and as such, this person is
interested in preserving the human race. Standing up in front
of an audience and telling them you are a “racist” is a sure way
to attract their attention and interest!

[ approached the “human racist” subject by starting at my
personal outlooks, moving to family relationships, then to
community and national affairs and finally to global concerns.
My goal was that the audience, too, should be involved with
the human race and moved to action on all social levels.

[ was initially criticized for using the word racist but it
became clear in my speech that I was indeed talking about a
positive attitude toward people.

8. MAKE IT PERSUASIVE

I was now nearly three quarters of the way through my C & L
manual and I could see the day when I would be able to apply
for my CTM. [ was up to the second last row of building blocks
and I could look down and back at what I had so far accom-
plished. The eighth speech had to be persuasive, and we're
usually the most persuasive when we express our thoughts
extemporaneously. Therefore, I chose to do this speech at a
club impromptu speech contest.

The topic was “The Joy of Living” and as such seemed perfect
for the occasion. To me this was the highlight in my quest for my
CTM. I really felt that I gave this topic my best shot since I was
feeling quite joyful about my life up to that time. The judges must
have felt the same since I took top honors in the contest.

[ recommend giving a manual speech in one of the many
contests available throughout the year. In the International
Speech Contest, try speech No. 7, “Apply Your Skills.” In the
Humorous Speech Contest maybe No. 5, “Vocal Variety” or No.

6, “Working With Words,” would be the most suitable.

You may be pleasantly surprised. If you happen to use the
impromptu contest as a manual speech forum, you have saved
yourself some time in having to prepare a speech!

9. SPEAK WITH KNOWLEDGE

The number nine speech is relatively easy and geared to
everyone, since we are all knowledgeable about something.
Choose as your speech topic a hobby or pastime or try some-
thing from your work experience. But be careful not to bore
your audience. You may be the only one interested in the
subject! Your job in the ninth speech is to keep the audience’s
interest. You can do this by approaching your subject with the
enthusiasm you have for it.

[t was on this occasion that I took another look at Halley’s
Comet. It had been nearly a year since the comet left our skies
and the scientists had gleaned a wealth of information from the
various land based systems and the European Space Agency
Probe, Giotto.

The speech, titled “This Potato’s a Dirty Snowball,” referred
to the discovery that
Comet Halley was
shapedlikeapotatoand
was indeed made from
iceand rockandlooked
like a dirty snowball. I
had been interested in
astronomy for many
years and even though I was not a professional astronomer, I
felt that I could “speak with knowledge” on this topic.

Finally I had reached the penultimate level of the pyramid.
[ was now ready to place the last block and stand on top of my
own CTM pyramid.

10. INSPIRE YOUR AUDIENCE

It took two years, one month and a day to reach this point. This
evening [ would present my tenth speech. I had made it... well
almost. I had written and re-written this speech and had
practiced until I was sure I could deliver it — even blindfolded.

Now it was my time to inspire an audience. The C & L
manual said I had to be confident, forceful, positive and
definite. [ knew what the topic of my CTM speech was going to
be. I had spent just over two years trying to accomplish it.
“Going All the Way” was the title and I told the audience what
achieving my CTM meant to me.

It is perhaps a topic that many Toastmasters choose for
their last CTM speech. To me it is a fitting choice. When I
finished my speech and sat down, nothing in the world could
have wiped the smile from my face nor dampened the great
feeling that was in my heart. I had built my very own pyramid
and [ was still alive to see it! @

lan Ridpath, CTM, is a founding member of Stoney Creek
Club 7976-60 in Stoney Creek, Ontario, Canada.
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DON'T
BLE

by Julie Bawden Davis

t’s happened to most of us — we've
USlNG waited in anticipation for a speech to
start, only to shake our heads in

PROFANITY dismay when the speaker begins with
OR OBSCENITY

IN A SPEECH

CAN EMBARRASS
YOUR AUDIENCE
AND DAMAGE
YOUR REPUTATION
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an off-color joke. Though we may laugh, it’s
not out of humor, but embarrassment. We
then find it difficult to focus on the message
that follows and we leave at the end with a
bad taste in our mouths.

As Dr. Ralph Smedley once said, speakers
do their audience and themselves a disservice
when they use offensive language, or “dabble
in dirt,” as he aptly put it. “A pointed story
stays with you when the speech in which it
was contained has faded from memory,” he
wrote in his book, Personally Speaking. “And
this is especially true of off-color stories.
They stick, like mud which dries on your
clothing, and leave a permanent stain....No
speaker has a right to put his hearers into
such a situation.”

Past International Director Don Ensch,
DTM, of the Sandpiper Club 1224-33 in
Ventura, California, agrees: “No one has
the right to embarrass or put ill at ease any
member of his or her audience. Listeners
deserve to hear wholesome, positive and
constructive messages that inform and
entertain them. When you use vulgar
language, you do a lot of damage to your




“Off-color stories
stick, like mud
which dries on your
clothing, and leave
a permanent
stain.”

Dr. Ralph Smedley

audience and your
reputation.”

The consensus is that
there is never any reason
for profanity or obscenity.
“If a person is a good
speaker who has prepared
well, there is no need for
language or stories that
may offend any segment of
the audience,” says Roberta
Perry, DTM, past District 1
governor and member of
the Renaissance Speakers
Club 2374-1 in Hollywood,
California. “Offensive
language is a cheap trick
that doesn’t work.”

Good speakers always
carefully choose their
words. Doing so ensures
them respect, attention,
trust and understanding
from the audience.

“Using proper language
shows we have respect for
ourselves and our audi-
ence,” says Ensch. “When
you use off-color language,

you demean your listeners. You're telling
them you communicate on a very low level
and are suggesting that they do, too.”

Foul language can also cause an audience
to doubt the honesty of your speech.

“You want your listeners to believe you,”
says Past International Director Guy Ferry,
DTM, of Jetstream Club 2624-4 at the
Moffett Field Naval Air Station in California.
“When you use questionable or foul lan-
guage, you give them a reason to doubt your
credibility.”

DON'T COPY COMEDIANS

There is no doubt that humor is an effective
speaking tool that can be used to persuade
and inform. Many people err, however,
when they attempt the humor used by some
comedians.

“Some comedians appear to be successful
with blue language, so sometimes speakers
try to emulate their success,” says Perry. “The
truth is when people listen to a certain type
of comic, they expect blue language; they
don’t expect it from a platform speaker.”

Inoffensive humor isn’t that difficult to
find. “The world is so well stocked with keen,
clean fun that there is no excuse for playing
in the mud to get a laugh,” said Smedley.
You can easily find acceptable humor by
combing newspapers, magazines and books
and looking at your own life experiences.

Ensch suggests poking fun at yourself,
using exaggerations and puns. “For
instance, when one heavyset woman got
up to speak and stood behind a lone
microphone, her first comment was, ‘Can
you all see me behind this?’ The audience
laughed because she was poking fun at
herself, which is acceptable and can be
very amusing.”

When making jokes about people, stick
to yourself. In most cases, you shouldn’t
poke fun at any other person or group of
people. “You offend people’s status in life
if you joke about their race, gender,
religion or political views,” says Perry.

You can also get some humor ideas
from comedians who don’t find it neces-
sary to use crude language. “Some of the
better comedians do not offend people,”
says Ferry. “Their success is based on the
fact that they have a broad aspect to their
humor rather than a narrow one.”

Perry suggests watching comedians such

as Bill Cosby and Bob Newhart, because
“they both bring up the humorous side of
real life incidents.”

AVOID HOT BUTTONS

Using offensive language isn’t the only way
to offend an audience. Certain words carry
negative connotations for people.

“If you annoy someone by using a
certain word, he or she will stop listening to
your message,” says Perry.

Watch words that refer to gender,
religious preference, ethnicity, regionality
and disabilities. Make sure to keep current on
acceptable word usage regarding these issues,
and watch out for words with negative
connotations.

In the area of gender be very careful.
“One of mine and many women'’s hot
buttons is the word girl,” says Perry. “That
can be very offensive to women.”

How you announce a woman can also be
a problem. “Be very careful what you say,
because one or two misplaced words that
have no intention of creating harm can do a
great deal of damage,” says Ensch. “I recently
introduced a woman Toastmaster who had
served as district governor and said, ‘This is
Mary Jones, wife of past District Governor
John Jones.” Women in the audience came
down hard on me for introducing her in this
manner.”

In the same respect, don’t single out any
particular religion. “People will tell jokes that
are clean, but poke fun at a religion,” says
Ensch. “Keep in mind that if you tell a joke
about Catholics, your audience is likely to
contain a great many who will find your
humor offensive.”

Most people know that vulgar ethnic
expressions aren’t appropriate, but you
should also watch for more subtle mistakes.
“I was talking to a small group of people
recently, when I referred to Arabs as Aaarabs,
with the wrong pronunciation,” says Ensch.
“Some people were upset.”

Similarly, watch regional expressions.
“Someone from Arkansas might be sensitive
to the words ‘hillbilly’ or ‘country boy,”” says
Ferry. “In the same respect, people from New
York will probably be offended by jokes
about that city.”

Disabled people are sensitive to word
choice as well. “I've heard people poke fun at
stutterers, and I don’t appreciate it, because I
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“The world is so well
stocked with clean
fun that there is no
excuse for playing
in the mud to
get a laugh.”

Dr. Ralph Smedley

was a stammerer myself,” says Ferry. “A
government official was recently dismissed
because he used the word cripple, which is
no longer an acceptable term.”

In order to keep up with changing word
choice, carefully read books, newspapers and
magazines. “Also remind yourself that the
change is constant,” says Ferry. “The
evolution from negro to colored to black to
African American is a good example. Never
use an outdated word, because people will
find it offensive.”

RY EUPHEMISMS

Although some people scoff at the

use of substitute words, at times

euphemisms are very helpful. “The
purpose of speaking is to convince others of
your ideas,” says Ferry. “Choosing less
controversial words doesn’t mean that you're
giving in on your convictions. Euphemisms
soften the harshness of ideas and make them
more palatable. You haven’t changed the
ideas, you've just changed the acceptability
of what you're saying.”

Ferry once heard a speaker try to con-

vince his audience of the high cost of dying.
“It was supposed to be a serious speech, but
because of his blunt word choice, many
people couldn’t deal with the subject and
they laughed out of discomfort,” he says. “If
the speaker had chosen softer, less direct
words, he could have gotten his point across.
As it was, his message was lost.”

ENUNCIATE

Always pronounce your words clearly. “Some
words can be mistaken for others, which will
send listeners down the wrong track in their
thought processes,” says Ferry. “As they try
to figure out what you said, the audience
misses your message.”

As you prepare your next speech, be
extremely careful of word choice. “Toastmas-
ters are the caretakers of the English lan-
guage,” says Perry. “It’s important that we
express the beauty of our language by using
it to its fullest degree.” @

Julie Bawden Davis is a freelance writer living
in Orange, California.

SIMPLE AND PROVEN MANAGEMENT TECHNIQUES THAT WORK!
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““...auseful group of readings for managers who want to do better...squares with the major research in the field.”
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—Jim Ligotti, Manager, Otis Elevator
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B Toastmasters Interna-
tional made history recently
when it chartered club 8024-
U in Ho Chi Minh City,
Vietnam. Just as Toast-
masters International was
the first western-based
service organization to
venture into a socialist
country and charter clubs
in the Soviet Union, it now
is first to charter a club in
Vietnam.

The club was founded
by Able Toastmaster Stan
Cottrell of the Gwinnett
Club 6879-14 in Tucker,
Georgia, with the help of
Past District 14 Governor
Jim Dawson, DTM, and
generous Toastmasters in
District 14. Cottrell feels this
club - the first in an Asian
communist country - will

TOASTMASTERS FIRST TO CHARTER
SERVICE CLUB IN VIETNAM

fill a definite need, “since most Vietnamese
are not trained in self expression and tend to
be reserved and shy.”

An award winning author and documen-
tary filmmaker, Cottrell got the idea to start
the Toastmasters club when he spent three
months in Ho Chi Minh City working on a
film at the Jaiphong Film Studio, which he
describes as “the Warner Brothers of Vietnam.”

“So many of the people working at the
studio lived right there and spoke English,” he
says, “sotheideatostartaclubcame naturally.”

The monthly club meetings are open to
the community and held at thelarge Jaiphong
film studio. The club even boasts the mem-
bership of one of Vietnam’s most famous
actresses, Kim Chi, who is considered “a
female Bob Hope,” according to Cottrell.

All club members speak fluent English;
most are highly educated and work in the
Vietnamese film industry. The club president,
Ton Sung, lived in the United States in the
early '60s when he earned his master’s degree
in film from UCLA.

“It’san incrediblefeeling being with people
who were once our enemies,” Cottrell says. “A
club like this enables communication, which
breaks down the walls that divide not only
our nations, but our hearts. Hearing club
members talk about their livesand how they’ve
overcome adversities is a real inspiration.”

Cottrell sees the clubas a vehicle to shatter
stereotypes long held by Americans and Viet-
namese alike. “This Toastmasters club provides
an opportunity to see each other as we really
are — as humans. By simply talking to each
other, sharing our hopes, dreams and fears,
we can ultimately shape world policy.”

With clubs recently chartered in Pakistan,
Tibet, Turkey, Israel, South Korea and Ber-
muda, in addition to five clubs in the Soviet
Union and one on its way in Poland, Toast-
masters International and its 165,000 mem-
bers in 53 countries are hoping that improved
communication skills will ultimately lead to a
more peaceful world. @

BRAILLE INSTITUTE CLUB TEACHES SELF-
CONFIDENCE TO ITS BLIND MEMBERS

B What makes each
Toastmasters club spe-
cial is its members. The
Braille Institute Club
341-52 in Los Angeles
boasts 14 members who
don’t let the fact that
they are either blind or
visually impaired deter
them from achieving
educational awards.
Other than three new

Ken Carpenter, CTM, says

“It's very rewarding to see
what we can do when we

think we can’t.”

members, every member has earned their CTM
awards. In fact, Educational Vice President Ken
Carpenter, CTM, is proud to announce that
five members will receive their ATMs this
month.

One of these “new” ATMs is 93-year-old Sid
Fraser, a long-time Toastmaster who hasn'’t let
his age and sight loss (he is totally blind) stand
in the way of pursuing his goals. Fraser, like
many other club members, has someone read
the manuals for him. Others receive the manu-
als and The Toastmaster magazine on special
audio cassettes provided by Braille Institute.

The Braille Institute Club was chartered in
1973 as the first club with blind members.
Since then, it has twice been recognized with
District 52's Outstanding Achievement Award.
(And one member, Sol Halfon, CTM, was named
Toastmaster of the Year by District 52 in 1990.)
The goal of the club - to build self-confidence
by developing speaking skills — coincides with

continued on next page
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HALL OF
FAME

DTM

Congratulations to these Toastmas-
ters who have received the Distin-
guished Toastmaster certificate,
Toastmasters International’s highest
recognition.

Rena S. Patton, 513-F

Dennis E. Brown, 2140-6
Charles Risher, 7124-6

Carol Anne Levinson, 1229-8
Bonny L. Miranda, 6381-9
Phillip A. Minor, 1166-12
Georges G. Bouche, 305-25
Althia C. Hawthorne, 6437-25
Christina M. Cliff, 4444-26
Dawn E. Butcher, 6083-33
Ronie A. York, 6391-37

Ron R. Giedd, 509-41

Herb Lemke, 323-42

E. A. “Buffy” da Silva, 5740-42
Randall William Edge, 6131-42
Robert E. Desmarais, 7926-45
Evelyn B. Pankok, 892-47

Pat Di Battista, 1667-47

Terry Garner Schutt, 1143-65
Jennifer Betheras, 1791-69
Colin Alfred Gibson, 4835-74

ATM Silver

Congratulations to these Toastmas-
ters who have received the Able
Toastmaster Silver certificate of
achievement.

James McClendon, 4284-4
Hans H. Schallig, 395-7
Wayne W. Warren, 810-14
Tommy H. Powell, 4684-14
Frances V. Duffield, 1775-15
James F. Rouhan, 7101-28
Harry W. Mossman, 142-39
Jill Rowlands, 6768-56
Ernie Caine, 452-57

Muriel A. How, 1935-61

L. C. Clemons, 3236-74

ATM Bronze

Congrctu|ations to these Toastmas-
ters who have received the Able
Toastmaster Bronze certificate of
achievement.

Victor Sydnor, 6266-1

John E. Portune, 6457-4
Roy L. Testerman, 5517-6
Charlotte A. Dubois, 238-9
Leslie Sisco Sr., 6364-9
Wayne W. Warren, 810-14
Andrea Nelson, 3800-18

Stuart R. Daniels, 5509-25

Jim Monahan, 6332-25

Susan J. White, 3653-36

Dilip R. Abayasekara, 2706-38
Wayne E. Baughman, 3456-40
Robbie L. Young, 2582-47
Annette Love Hatton, 3466-47
Elizabeth Doo, 631-56

Curtis C. Yant Jr., 6299-58
Harold Usher, 3726-60

Lynn Marshall, 3462-62

Murry Groseclose, 3004-63
Tim Rich, 6342-68

Albert George Foley, 2130-70
L. C. Clemons, 3234-74

ATM

Congratulations to these Toastmas-
ters who have received the Able
Toastmaster certificate of achieve-
ment.

Mary Beth Palmer, 725-6

Garry Allen Birkhofer, 4807-6
Donald E. Fitzhugh, 4445-U
Lawrence Chan Kum Peng, 5895-U
Val Jean Benton, 6583-U
Terrance M. Brennan, 231-F
Colette E. Gardner, 231-F

Jack L. Nichols, 2741-F

Brian E. McCaleb, 3822-F
Lawrence C. Lee, 5341-F
Charles W. Sayles, 6463-F
Mark C. Ewing, 2001-1

Ronald R. Roque, 2214-1
Harrison C. McCandless, 3645-1
Donald Halloran, 5002-1

Christine Larson, 2577-2
Zelda S. Foxall, 5448-2
Donna L. Cleveland, 2083-3
Paul L. Brunoforte, 4705-3
Phyllis Estock, 5241-3

Evelyn E. Yanagihashi, 5858-3
Gilma P. Walker, 949-4
Frances K. Jamieson, 1881-4
Robert A. Meadows, 1881-4
Gerald E. Emerson, 2038-4
William M. West, 2038-4
Jeffrey A. Gopp, 2693-4
Eladio E. Cruz, 3476-4

John Jay Baver, 4014-4
Victor M. Hernandez Ill, 4124-4
Joyce M. Dubay, 4282-4
Peter P. Yu, 6521-4

Chris Lowery, 6645-4

BJ Pelayo, 7242-4

Imelda Pearce, 54-5

Robert E. Higdon, 203-5
Pauline K. Copher, 1112-5
Connie Lee Arnold, 1125-5
Evelyn F. Garza, 3225-5
Edward F. De Mers, 4405-5
Pamela Truax, 5315-5
Richard Huls, 5529-5

Sophie L. Sorenson, 958-6
Harris Ratnayake, 1428-6
Harvey Bleecher, 1523-6
Don Barnes, 2003-6

Sigurd B. Vikse, 5583-6
Christopher D. Lawson, 6144-6
June Smelser, 2031-7

Steven P. Prater, 538-8
Gregory P. Andrus, 1267-8
Leon P. Stevens, 2430-8
Louise A. Peterson, 4206-8
Wes Door, 274-9

from page 27:

the mission of Braille Institute, which sponsors the club. In fact,
the club has become part of the Institute’s comprehensive
training program, which is aimed at teaching independence to
blind students by offering classes in everything from Braille
reading and writing to daily living skills and crafts.

“Ialways tell new club members that club membership and
the programs at the Institute work hand in hand,” Carpenter
says. “They both offer independence, which restores one’s
dignity. With dignity comes a purpose in life to use newfound

skills.”

Learning new skills has made many of the club members
award-winning participants in local speech contests. One
member, Bea Boish, CTM, has taken first or second place at five
humorous speech contests in District 52, from the area to the
district level. She hopes to win at the international level this
year. Boish says winning contests like these serves as a way to
bring people with handicaps into the limelight. Specifically, “it
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shows that blind people are just like everyone else; they can

compete and win,” she says.

Carpenter, aretired barberand beautician, gets to frequently
use his Toastmasters skills since he is a volunteer sign language

teacher at the Institute. He also is a member of the Institute’s

Speakers Bureau, and often addresses large audiences at
fundraising events on behalf of the Institute.

“My club membership has benefited me tremendously,”
Carpenter says. “Not only have [ been able to overcome
my nervousness and improve my communication skills,
but in my two years as a Toastmaster I've found it very
gratifying to watch others grow and gain self-confidence.
It’s very rewarding to see what we can do when we think

we can’t.” @

Editor’s Note: This article is based on a submission by the Braille
Institute Club’s past president Dan R. Totten, CTM.



David Hazzard, 449-9
Charlotte Vivian, 486-9
Virginia Brooks, 6381-9
Phyllis R. Ellis, 151-10
Matthew M. Surak, 2560-10
Lori Litsey, 7189-10

Leta H. White, 694-11

Steve Heck, 2000-11

William C. Keller, 4552-11
Gloria M. Huffman, 4564-11
Ted Triplett, 130-12

Stanley S. Reyburn, 4062-12
G. Bertrand Harper, 1092-13
Marie K. Singleton, 2896-14
Katie Carmack, 3971-14
Carrie B. Slaughter, 4377-14
Joe Waller, 4684-14

Richard S. Smith, 5990-14
Claude Smith Farmer Jr., 6290-14
Lilita M. Maz, 7260-14

Betty E. Gipson, 7323-14
Sandra L. Davis, 7693-14
Dennis F. Knight, 140-15
Tommi L. Pate, 264-16

Rick W. Nelson, 454-16

Paul H. Williams, 454-16
John L. Boland Jr., 2106-16
Winfred L. Adams, 2216-16
Shirley J. Baker, 2216-16
Harry Revelle, 2361-16
Daniel R. Maloney, 6051-16
Kevin Kirley, 3878-17
Deborah E. Voso, 1443-18
Gilbert Navarro, 1914-18
Samuel Kaufman, 6805-18
Gloria R. Gantt, 7221-18
Edward C. Parker, 1857-19
Kathleen J. Kimm, 2190-19
Terry P. Wilkinson, 4605-19
Leon R. Gertsch, 5295-19
Mary Hildman, 5295-19
Angela J. Brady, 759-20

H. Bruce Lund, 759-20
Donna Marie Bredlow, 4010-20
Gerald Porter, 1085-21
Judith E. Leikam, 1246-21
Dorothea M. Hendriks, 3922-21
Jean L. Stevens, 6095-21

Sug McManis Priest, 2719-22
Ernest L. Henning, 2863-22
Bruce B. Neros, 3808-22
Becky Rawls-Riley, 5664-22
John F. Caperton Jr., 475-23
Jean Browman, 607-23

Vina Erkkila, 607-23
Dorothy Hoard, 696-23

J. F. Cuderman, 2974-23
Norbert T. Rempe, 6605-23
lleana Maria Mendez, 6881-23
David Bosle, 2218-24

David A. Watkins, 774-25
Mary “Terry” Courtney, 1726-25
Linda Huddleston, 3067-25

Rodolfo “Rudy” Beredo, 6544-25
Carolyn J. Blackburn, 7067-25
Jim Kasler, 2503-26

Jim August, 2642-26

Jim Eggebroten, 2642-26
Arpad Gorove, 4071-26
Janice P. Thompson, 5587-26
Cecilia Gonzalez, 5618-26
John W. Meredith, 5618-26
Dwayne S. Roberts, 6015-26
Paul Gormly, 6633-26
Welling Stuart Clark, 6839-26
Gioia Cardelli, 7085-26

I. Ann Kelly, 7085-26

Robert H. Crayton, 3314-27
Lorraine A. McCall, 3349-27
Beatrice Momsen, 5958-27
Robert J. Pliska, 726-28
Robert A. Bauer, 4757-28
James L. Ellis Jr., 4734-29
Walter G. “Butch” Wallace, 6458-
29

Betty Krause, 1608-30
Edmund J. Jung, 1645-30
Comella Smith, 2709-30
William O. Johnson, 5251-30
Ann S. Campbell, 5752-30
Dolores J. Elliott, 7079-30
Nancy E. H. Austin, 4114-31
Steven M. Toborg, 4436-31
Richard E. Pranger, 329-32
Lora Mavel, 1290-32

Ruth E. Hull-Kunderd, 135-33
Robert C. Jamison, 135-33

L. Roger Harkness, 887-33
Roger B. Lytel, 1433-33
Nancy B. Johannesmeyer, 4260-33
Marie A. Sims, 4670-33
Gloria Jean Wright, 4670-33
Dorothy Westmoreland, 6708-33
Ali A. Sadoughian, 2612-35
Janet L. Ward, 2780-35

Paul Brewer Woodall Jr., 1314-36
Richard P. Bertocchi, 3094-36
George M. McNickle, 4580-36
Angela Michele Roberts, 6687-36
Edwin D. Reid, 439-37

Albert E. Jabs, 843-37

Clive L. Nickerson, 2879-37
Catherine A. Moore, 3603-37
Estil L. Vandament, 2351-38
Rian J. Nemeroff, 3330-38
LaVonne Marcus, 64-39

Sam Boyd, 3043-39

Al Alstrand, 5014-39

Sylvia L. Priszner, 6326-39
Susan Ann King, 6870-39
Michael J. Losinske, 859-40
Randal J. Hohn, 1187-41

Don J. Zeller, 4018-41

Carmel Gatt, 438-42

Kathy Farrell, 3482-42

lan J. McGillis, 5401-42

Marijorie Snider, 6407-42

Jan L. Tyler, 6535-43

Tom Jeffries, 3285-45

N. Lee Abramson, 260-46
Joseph S. Sanchez, 1552-46
Clara Putzer, 1861-46

Natalie Louglas, 2581-46
Helen Bernice Dabbs, 3605-46
Janet Merlene VeraFerguson, 1095-
47

Sophia S. Moss, 1095-47

Alan Karp, 2508-47

Robbie L. Young, 2582-47
Jack Robinson, 3342-47

Alicia L. Solomon, 3466-47
Donna A. Ballard, 5568-47
Toby Williamson, 5854-47
Robert W. White, 1932-48
Walter S. Keller, 5327-48
Dorothy Sima, 48-52

Eric C. Norquist, 5522-52
Karen Joyce Bell, 7724-52
James Harvey Jr., 3007-53
David G. McCarthy, 7477-53
Nancy A. Mesropian, 3736-54
Vincent D. Balli, 631-56
Beverly A. S. Pond, 1869-56
Joe D. Sepulveda, 1973-56
Wayne Andrew Hamilton, 5059-56
David E. Pia, 207-57

Nancy Lyle Bennett, 890-57
Bruce R. Appel, 2973-57

Heinz Weihrich, 4027-57
Joyce L. Skrak, 4916-57

John Gilman, 6627-57

Thom Grooms, 3391-58

Dan Crenshaw, 6299-58
Dorothy Briggs-Thexton, 3427-60
Helen Schruder, 5833-61
Steven D. Carlson, 543-62
Therese Tucker, 1757-63

Terry L. Johnson, 3728-63
Gregory Van Smith, 3967-63
T. J. Neal, 4559-63

Jim Waldrop, 5502-63
Donalda Mae Chambers, 831-64
Margaret Anderson, 1421-64
Wilfred John Ludman, 2215-64
Jeff Simpson, 3751-64

Edith L. L. Weber, 4645-64
Laurence B. Fischer, 5570-64
John W. Altmeyer Jr., 2153-65
Daniel T. Bence, 4832-65
Charles P. Franks, 3715-66
Gregory A. McCaulley, 5802-66
Martha G. Rollins, 6822-66
Dolores H. “Del” Alexander, 1169-
68

Noah Wayne Lewis, 4204-48
Joan Turner, 4204-68

James A. Allen, 5388-48
Ronnie Ortega, 5388-68

Rose Marie Junge, 6612-68

John Paul Haley, 7207-68
Vincent P. Caruso, 7252-68
Tony Simmons, 7252-68

Denise Catherine Lipscombe, 1794-
69

Barry Leslie Russell, 3000-69
David Duff Hewett, 3543-70
Robert Jones, 7577-70

John Burstow, 2965-71

John Anthony Gartly, 3071-72
Trevor J. Griffiths, 3590-72
Mary C. Sanders, 5177-72

Dean B. Ellis, 6958-72

Raymond DeMouvilpied, 5804-73
Robin Wheatly, 5804-73

L. C. Clemons, 3236-74
Marlinda Angbetic Tan, 35-75
Gilberto B. Pasimanero, 1088-75

ANNIVERSARIES

55 years
Bremerton, 63-32

45 years

Corvallis, 395-7
Tuesday Night, 394-11
New Albany, 410-11
Dayton, 405-40

40 years

Christopher, 958-6

Texoma Toastmasters, 345-25
Birmingham, 957-28

Tejas, 966-56

35 years
Bossuef Gaveliers, 2175-U

Dawn Busters, 2116-7
Carlinville, 2137-8
Shelbyville, 1113-11
Thoroughbred, 1985-11
Penn Square, 2106-16
Beloit, 2147-35

CSUS, 2073-39
Toastaxers, 2142-40
Madison, 2059-41

Florence, 2101-48

30 years

TMS Extraordinaires, 2148-2
Fallbrook Toastmasters, 2335-5

Anoka, 2748-6

Paso Del Norte, 3322-23
HDL, 3323-36

State Health, 2973-57
Skyway, 3301-40
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25 years

Valley, 3626-4
Pile O Bones, 1862-42
Parramatta, 2274-70

20 years

TGIF Management, 3328-4
Chagrin Valley, 3613-10
Waltham Federal, 2566-31

15 years

Ziggurat, 425-F

TM Femenil de Tijuana, 2680-5
Kentucky Farm Bureau, 1035-11
Parkville, 300-18

Northwest, 3566-19

US Geological Survey, 3078-27
Raytheon Sudbury, 2258-31
Farmers Insurance Group, 146-33
Sandpiper, 1224-33

New Horizon’s, 2103-33
Pampa Sunrisers, 3177-44
North Winds, 1955-45

AT&T Basking Ridge, 344-46
Tennessee Valley, 960-48

Prop and Rotor, 1683-48

Pearl City, 2805-49

The Nooners, 2810-49
Canberra City, 986-70

Diamond Valley, 567-73

NEW CLUBS

Wheelers, 874-U

Taichung, Taiwan

UCMA, 4276-U
Guadalajara, Jal., Mexico
Yurakucho, 6321-U

Tokyo, Japan
7977,7977-U

Faisalabad, Pakistan
Translex Teachers, 7986-U
Lima, Peru

Ho Chi Minh City, 8024-U
Ho Chi Minh City, Vietnam
Chihuahua, 8037-U
Chihuahua, Chih., Mexico
Northern Palmira Leningrad,
8039-U

Leningrad, USSR

STM, 8052-U

Kuala Lumpur, Malaysia
Y.W.CAA,, 8057-U

Taipei, Taiwan

Kathmandu, 8112-U
Kathmandu, Nepal

Speak Easy, 8028-F

Costa Mesa, California
Spacemasters, 8109-F
Huntington Beach, California
1111 3rd Avenue, 8035-2
Seattle, Washington

The La Paz Coterie, 6081-3

Parker, Arizona
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Cal Comp, 7982-3
Scottsdale, Arizona

The IX’ers, 6763-4

San Francisco, California
South Bay Japanese English,
7998-4

Mountain View, California
Solectoast, 8000-4
Milpitas, California
Evangelistic, 8053-4

San Francisco, California
Quotables, 8106-4

Palo Alto, California
Meridian Stars, 8113-4
Santa Clara, California
TMTV, 8114-4

Cupertino, California
Power Point, 7981-5

San Diego, California
Balboa Park, 7991-5

San Diego, California
State Farm Morning Toast, 8022-
5

San Diego, California
Mira Masters, 8043-5

San Diego, California
Stand and Deliver, 2865-6
Duluth, Minnesota

Mayo Hi-Nooners, 4677-6
Rochester, Minnesota
Talking MEDS, 5290-6

St. Louis, Minnesota

Stock Tockers, 8067-6
Minneapolis, Minnesota
Rare Speechies, 2410-7
Portland, Oregon
Sheridan Hills, 8048-7
Sheridan, Oregon

Jam-N, 8098-7

Beaverton, Oregon
Babcock & Wilcox, 8021-10
Barberton, Ohio
Advanced, 8023-10
Akron, Ohio

Keithley, 8044-10

Solon, Ohio

Let's Talk Lincoln, 8084-10
Euclid, Ohio

CHAP’s, 7999-11
Louisville, Kentucky

The Roadrunners, 8046-11
Michigan City, Indiana
Happy Talk, 6642-12
Riverside, California
Kennametal, 8085-13
Latrobe, Pennsylvania

Sun Trust, 6056-14
Atlanta, Georgia
Expectations, 6808-14
East Point, Georgia

Lanier, 7992-14
Cumming, Georgia

First Class, 8007-14
Atlanta, Georgia

Delta Plane Talkers, 8008-14
Fulton County, Georgia

Delta Premier, 8009-14
Atlanta, Georgia

BBDO South, 8074-14
Atlanta, Georgia

Toast of Campanile, 8075-14
Atlanta, Georgia

Northwest Red Tails, 8100-14
Atlanta, Georgia
Chattahoochie, 8105-14
Atlanta, Georgia

Better Speakers, 6383-16
Weatherford, Oklahoma
State Farm Ok-Kan, 8020-16
Tulsa, Oklahoma

Fallston, 8050-18

Fallston, Maryland

Tri-State, 8083-18
Annapolis, Maryland

PMS, 7983-19

Pella, lowa

Los Oradores, 7987-19

Des Moines, lowa

Mid Island Advanced, 8031-21
Qualicum Beach, B.C., Canada
McPherson, 8042-22
McPherson, Kansas

Butler County, 8088-24
David City, Nebraska
Conversants, 7978-25
Dallas, Texas

Silver-Tongued, 7996-25
Irving, Texas

Mockingbird, 8051-25
Dallas, Texas

Las Colinas Communicators,
8055-25

Irving, Texas

EDS Premier Presenters, 8110-25
Dallas, Texas

CU Speak, 8102-26

Boulder, Colorado

Executive, 8103-26

Boulder, Colorado

School Street, 8072-27
Washington, D.C.

Park Center, 8095-27
Alexandria, Virginia

The Andersons, 7993-28
Maumee, Ohio

Volkswagon V.I.P.’s, 8076-28
Troy, Michigan

Diplor:iatic, 4378-30
Evanston, lllinois

GSB, 8016-30

Chicago, lllinois

Bytex, 7984-31
Southborough, Massachusetts
U.S. Department of Labor, 8030-
31

Boston, Massachusetts

GTE Taunton, 8054-31
Taunton, Massachusetts

Goal Getters, 8080-31
Newton, Massachusetts
Mainly Speaking, 8081-31
Boston, Massachusetts

River Rappers, 7990-33
Laughlin, Nevada

Tomah, 5829-35

Tomah, Wisconsin

Tri Clover, 8094-35
Kenosha, Wisconsin

D.C. Regulatory Affairs, 4268-36
Washington, D.C.
Taxmasters, 7935-36
Washington, D.C.

NRC I, 8038-36
Washington, D.C.

RX Toastmasters, 5364-37
Research Triangle Park, North
Carolina

Wake Finishing, 5684-37
Wake Forest, North Carolina
Double “L,” 6008-37
Lumberton-Laurinburg, North
Carolina

Nationwide Table Talkers, 7938-
37

Raleigh, North Carolina
Alive After Five, 7939-37
Research Triangle Park, North
Carolina

The Tax Masters, 8029-37
Greensboro, North Carolina
Impressive Revenue Speakers,
3938-38

Philadelphia, Pennsylvania
Dun & Bradstreet, 7972-38
Allentown, Pennsylvania
Wharton, 8033-38
Philadelphia, Pennsylvania
Blue Shield Toasters Choice,
2573-39

Lodi, California

River City, 7997-39
Sacramento, California
Electronic Toasters, 8086-39
Rancho Cordova, California
Blue Tahoe, 8115-39

Tahoe City, California
EDS/GM, 7957-40

Dayton, Ohio

Apple Valley Speak-Easys, 7973-
40

Beavercreek, Ohio

The Breakfast Club, 8082-40
Columbus, Ohio

Dimensions, 8099-40
Lexington, Kentucky

V. A. Hospital, 5936-41
Sioux Falls, South Dakota
Pro-Speak, 7965-41

Sioux Falls, South Dakota
Eau Claire Y, 8005-42
Calgary, Alberta, Canada
CIBC Highnooners, 8012-42
Edmonton, Alberta, Canada
The Champions, 8032-42
Edmonton, Alberta, Canada
Not-Just-Us, 8077-42
Regina, Saskatchewan, Canada
Excell-Orators, 8090-42
Edmonton, Alberta, Canada



Christian, 8091-42
Edmonton, Alberta, Canada
Club 200, 8092-42
Edmonton, Alberta, Canada
Sterling Orators, 8093-42
Edmonton, Alberta, Canada
Opekeskwawuk, 8111-42
Prince Albert, Saskatchewan,
Canada

Axciomasters, 648-43
Conway, Arkansas
Tennessee Talkers, 7968-43
Germantown, Tennessee
Jonesboro, 7980-43
Jonesboro, Arkansas
Merrimaster, 7926-45
Merrimack, New Hampshire
Annapolis Valley, 8104-45
Kentville, Nova Scotia, Canada
Nichi-Bei, 6394-46

New York, New York
Toastmasters of PSE & G,
7950-46

Newark, New Jersey
Sarasota Herald-Tribune,
7923-47

Sarasota, Florida

EaSY Talkers, 7943-47

St. Petersburg, Florida
Gainesville Regional Utilities,
8018-47

Gainesville, Florida
Toastmaster Singles, 6201-48
Huntsville, Alabama

UH, 8101-49

Honolulu, Hawaii

Brown & Root Braun, 7942-52
Alhambra, California
Trillium, 8019-52

Woodland Hills, California
Miller, Kaplan, Arase & Com-
pany, 8078-52

North Ho||ywood, California
Apple Valley, 3048-53

New Paltz, New York
Chandler Evans High Flyers,
5150-53

Newington, Connecticut
Phoenix, 8045-53

Enfield, Connecticut
Housatonic Valley, 8097-53
New Milford, Connecticut
Richardson Electronics, Ltd.,
136-54

La Fox, lllinois

DeKalb High Yielders, 5436-54
DeKalb, Illinois

TRC Talkers, 423-56

Austin, Texas

The H-E-B No Ifs, Ands, or Buts,
3818-56

San Antonio, Texas

Morrow Street Irregulars,
4786-56

Austin, Texas

Solvay America, 5271-56

Deer Park, Texas

San Jacinto Speakers, 8011-56
Baytown, Texas

Toast of the Tower, 8034-56
Houston, Texas

MBA Association, 8040-56
Edinberg, Texas

Speak Easy, 8041-56

Austin, Texas

American Capital, 8049-56
Houston, Texas

Upper Echelon, 8073-56
Austin, Texas

Express Masters, 8079-56
Corpus Christi, Texas

All Aboard, 7960-58
Charleston, South Carolina
Ford Electronics, 7936-60
Markham, Ontario, Canada
Stoney Creek, 7976-60
Stoney Creek, Ontario, Canada
Scotiamasters, 7985-60
Toronto, Ontario, Canada
Plaza Speakers, 7994-60
Toronto, Ontario, Canada
Bay Street Breakfast, 8047-60
Toronto, Ontario, Canada
Fluor Daniel, 7958-61
Kingston, Ontario, Canada
Health Plus, 7930-62

Flint, Michigan

Holland, 7979-62

Holland, Michigan

Big Rapids, 8003-62

Big Rapids, Michigan

Tri-City, 7989-63

Blountville, Tennessee
Hopkinsville, 7995-63
Hopkinsville, Kentucky
Gendis, 7940-64

Winnipeg, Manitoba, Canada
M.P.I.C., 7988-64

Winnipeg, Manitoba, Canada
EIC Trailblazers, 8001-64
Winnipeg, Manitoba, Canada
EIC Headliners, 8002-64
Winnipeg, Manitoba, Canada
Seneca Speakeasy, 8089-65
Seneca, New York

City of Chesapeake, 8087-66
Chesapeake, Virginia

Celco, 8108-66

Narrows, Virginia

Oakdale Communicators, 4583-
68

Oakdale, Louisiana

Feisty Bureaucrats, 6107-68
Baton Rouge, Louisiana

VA Gabbers, 7941-68
Alexandria, Louisiana

Mighty Mouths Speakers, 7967-
68

New Orleans, Louisiana
Entergy Elocutionists, 8025-68
Killona, Louisiana

Day Long, 6683-69

Brisbane, Qld., Australia

Goondiwindi, 7920-69
Goondiwindi, Qld., Australia
Capricornia Heights, 7945-69
Townsville, Qld., Australia
Port Curtis, 7961-69
Gladstone, Qld., Australia
Unity, 8006-69

Brisbane, Qld., Australia
Mardec, 8013-69

Brisbane, Qld., Australia
Club Lotus, 8014-69
Mareeba, Qld., Australia
Clayton’s, 8015-69
Brisbane, Qld., Australia
Brolgas, 8017-69
Townsville, Qld., Australia
Childers, 8027-69

Childers, Qld., Australia

City Midday, 8036-69
Townsville, Qld., Australia
WEBLEC, 8096-69
Maryborough, Qld., Australia
Speaker’s Oasis, 7937-70
Chatswood, NSW, Australia
Cantax, 7970-70

Canberra, ACT, Australia
London Corinthians, 7951-71
London, England

Andersen Consulting, 8010-71
London, England

Andersen Consulting, 8010-71
London, England

Standerton, 7955-74
Standerton, South Africa

Please give us your old address as
- well as your new one by attaching an
address label from The Toastmaster.

| Name

ClbNo.

NEW ADDRESS ‘

Mail to:

District Nc;.
Complete title (club, division or district office)

Would you like a list of clubs in your area? [ | Yes

OLD ADDRESS i

Moving?

~ JOTM [JATM CJATMB
CATMS  01DTM

el et

[ No

Toastmasters International
P.O. Box 9052
Mission Viejo CA 92690
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BECOME A ,#%%,,
DYNAMIC AT

SPEAKER

Toastmasters International has available an array of the most complete
and dynamic audio and video cassette albums ever produced. These
outstanding albums are ideal for your own self-development and
listening pleasure, or for your own clubs learning library.

Become a speaker whose words are heard, understood and acted upon!
Leamn to share vital information effectively, motivate others to action,
inspire people to great heights, and make them laugh until they cry.

AR

win”!{fﬁ

| COUPON |

: Yes, | want to become a dynamic speaker. Please send me the following: |

| Name :
Club No. District No.

| Address |
City State/Province |
Country Postal Code

| Total Programs: Total Price I

| PAYMENT MUST ACCOMPANY ORDER :
Add $3.50 postage and handling for each program inside the U.S., or $4.50 for shipment to

| Canada, Mexico and overseas. |

' CA residents add 6.5% sales tax
| TOTAL ENCLOSED (U.S. funds)

[ (JEnclosed is my check or money order (U.S. funds) payable to Toastmasters International |
| [dCharge my MasterCard/VISA (Circle one)

Acct. No. Exp. Date |
Signature |
__Meeting Excellence - VHS (216-V) @ $14.95 __Communicate What You Think (240) @ $45.00 l
__Meeting Excellence - PAL (216-P) @ $14.95 __The Compleat Speaker (241) @ $45.00 |
__Be Prepared To Speak - VHS (215-V) @ $39.95 _ Winning With Words (246) @ $59.95 |
__Be Prepared To Speak - PAL (215-P) @ $39.95 __Power Writing (247) @ $99.95

__Be Prepared To Speak - BETA (215-B) @ $39.95 __ The Situational Leader (258) @ $29.95 |
__Humor, Speaking and You (252) @ $25.00 __The Ten-Second Executive Humorist (248)
__The Effective Speaker (243) @ $30.00 @ $60.00 I
Mail coupon to Toastmasters International, P.O. Box 9052, Mission Viejo, CA 92690- |

9052 U.S.A. Phone: (714) 858-TALK/8255. FAX: 714/858-1207 Coupon expires 12/91

________________________ |

New! New! New!

MEETING EXCELLENCE

Effective meetings are the key to vour Toastmasters club's sucees. This 16-minute

video discusses and demonstrates the critical elements of 1 successtul club meeting.

Cide 216-V (VHS); 216-P (PAL) Video 81495

BE PREPARED TO SPEAK

A state-of-the-art, professionally-produced videorape that can help vou exeel as

speaker. It just under 30 minutes long, the ideal fength for club meetings, coporite
sions, or for individuals to view at home.

ATVHS): 215-B (BETA): 215-P (PAL) Video $39.95

HUMOR, SPEAKING AND YOU
Leam the essence of humor, how to find humorous material and how to use humor
when vou speak. Live examples from some of the world's areatest humorists,

Cide 252 Audiocassette $25.00

THE EFFECTIVE SPEAKER
Time-tested techniques for effective public speaking. Hear them brought to life by
some of the great speakers including. Kennedy, Winston Churchill and Will Rocers

Code 243 Audiocassetre $30.00

Be Prepared
)

COMMUNICATE WHAT YOU THINK
By Earl Nightingale
Timeless advice on effective speaking, listening, organizing and persuasion.

Code 240 Audiocassette $45.00

THE COMPLEAT SPEAKER

By Earl Nightingale

Little-known secrets of effective communication for heainning and advanced speakers.
Code 241 Audiocassette $45.00

WINNING WITH WORDS

By William Koehnline

Build and enjoy a mastertul vocabulary, - As vou build vour vocabulan, vou increase
vour chances of areater suceess. Great resource for word of the day

Code 46 Audiocassette $39.95

POWER WRITING

Gives you a command of writing technigues that get results. Stepbvatep method of
mnstruction that includes challenging exercises and selt-checking solutions. Leam how
10 Write a winning h.

Code 247 Audiocassette $99.95

THE SITUATIONAL LEADER
Develop skills o lead people, diamose the competency and commitment of team
members, differentiate styles of influence, and wain and properly reward quality people

Code 258 Audiocassette/Book $29.95

THE TEN-SECOND EXECUTIVE HUMORIST
By Doc Blakely

Combines candid discussion with five excerpts from Doc Blakely's speaking

engagements toshow vou how to use humor, when humor is appropriate, why hunor

works and where to tind humor.

Code 248 Audiocasserre 3600



