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What If
You Were
To Build a
New Club?

hat does building new
clubs have to do with
you, the typical Toastmaster?

“Not much,” you might
respond.

But wait a minute. Look
at it from this perspective:
You would not be a Toast-
master today if someone
had not had the dream, the
desire, and the persever-
ance to build a new club.

I recently attended a
conference in a district that
has a strong history of suc-
cess in starting new clubs.
During one general session,
I asked for a show of hands
of all the Toastmasters who
were members of clubs that
had formed within the past
five years. The number was
astonishing! More than a
third of the people in at-
tendance were members of
new Toastmasters clubs.

But what if those clubs had not been
formed? None of those people would be
receiving the first-rate communication
training they currently receive through
Toastmasters.

Then there is the “what if” relating to
the mentors and sponsors of new clubs.
What if they had never had the special
opportunity of being able to coach, mentor
and encourage a new group of Toastmas-
ters in confronting their fears and then suc-
cessfully giving their Icebreakers? And what
if they never experienced the joy of watch-
ing members blossom as their communica-
tion skills develop? Thousands of members
have participated in this aspect of education
and personal growth — and doing so has
enhanced their Toastmasters experience all
the more.

Now let’s consider the “what if's” of
changing the future.

What if you, for the first time in your
Toastmasters career, decide you want to start
a new club? And you go ahead and do so!
What happens then? Simply stated, you will
have started an avalanche - an avalanche of
growth. To begin with, you will personally
experience increased development of your
leadership and communication skills. That
in itself should be reason enough to orga-
nize a new club. But there are many more
reasons — at least 20 of them!

Because 20 or more new Toastmasters
will be given the same opportunity you have
been given. They, too, will have the oppor-
tunity of learning to control their nervous-
ness. And they, too, will have the chance to
practice better listening, thinking and speak-
ing. Some of these new Toastmasters may
even follow in your footsteps and help to
start new clubs as well.

Actually, there is nothing “iffy” about it.
You can make a change for the better in the
lives of others. Build a new club!

Pauline Shirley, DTM
International President
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Letters

MAESTROS DEL BRINDIS

I joined Toastmasters two
years ago in an effort to
improve my oral presen-
tation skills. Needless to say,
the move has paid off in a
variety of ways. The one
benefit I wish to highlight,
however, is the drastic im-
provement of my enunciation.
Folks like myself who
grew up in another country
and came to the United
States as young adults have
to struggle harder in front
of crowds because of our for-
eign accents. Speaking out
loud is a proven tool to re-
fine our use of the English
language. Toastmasters pro-
vides a weekly forum where
we can speak at ease and get
useful feedback from a
friendly audience. Nowa-
days, even native English
speakers admire my perfor-
mances at both social and
professional meetings!
Luis R. Canas, CTM
Augusta Club 326-14

Augusta, Georgia

THE POWER OF LANGUAGE
I was surprised and dismayed
when I read Howard Brandt’s
retort, in the July issue, to
Ede Ferrari-D’Angelo’s article
on the hurtfulness of crude
ethnic jokes (January '94).

Mr. Brandt counters that
he endures such jokes
against his age in the South
County Club in Missouri
and suggests repaying such
humorous barbs in kind.

Well, here in the North-
east things are different: Aca-
demicians point out how
bias, ridicule, discrimination
and violence are growing
against age, gender and eth-
nic diversity.

Our metropolitan areas
bring together many people
who speak different lan-
guages, including diverse ac-
cents and tones. Translating
different idioms teaches us
to appreciate the power of
language and understand
how a culture sees itself and
others. Like it or not, lan-
guage conceives the ideas for
communication across gen-
ders and generations. Mili-
tary verbiage, slang gender
references and derogatory
ethnic clichés delineate our
inner world and project that
picture outward. Co-workers,
neighbors and customers per-
ceive the snapshot caught in
the camera of the mind.

And the group that held
the power is pushing away
objections with a warning
to avoid becoming “victims
of political correctness” and
to just joke back. Now that
is funny!

Marguerite Shepard
John Hancock Club 6384-31

Boston, Massachusetts

WHAT’'S IN A NAME?
Joanne Sherman makes some
valid observations about
political correctness in the
July issue. She might have
added that many of the
politically correct terms, as
well as being funny, do not
achieve the hoped-for objec-
tive. This is because the new
words change their meaning.
British Government wel-
fare payments used to be re-
ferred to as “national assis-
tance.” Twenty or so years
ago it was decided that this
phrase had unpleasant asso-
ciations, so the name was
changed to “social security.”
About the same time “old

age pensioners” became
known as “senior citizens.”
The intention was kind,
but it did not work. The pub-
lic regards a senior citizen
on social security in exactly
the same way as they once
regarded a pensioner on na-
tional assistance.
Roger M. Mason, ATM
Aylesbury Club 762-71

Aylesbury, England

WITH GRATITUDE
On August 8, 1994, at 9:35
a.m., I received a telephone
call from my sister in
California informing me
that her husband had just
died. I was one of the first
people she notified. His
death was unexpected and
came as a complete shock.
After several hours of try-
ing to sort out the details, I
spoke to my sister again. This
time she asked me to deliver
the eulogy. Recalling an ar-
ticle about eulogies that had
appeared in the July '94 issue
of the magazine, I retrieved
my copy and began prepar-
ing. I want to say thank you
for the timely and important
tips outlined in the article,
“When You're Asked to Give
a Eulogy.” As suggested in the
article, I prepared the eulogy
as if composing a speech.
Although it was an ex-
tremely sad and solemn occa-
sion, I felt completely at ease
while giving the eulogy. And
since my words touched upon
all the article’s main points,
my sister was pleased with the
end result. My sincere appre-
ciation to Mr. Edward C.
Mathews for his sound advice.
Daniel Simas
NRCC Club 8397-27
Washington, D.C.

RESPECT INDIVIDUAL GOALS
I gasped after reading the ar-
ticle by Thomas K. Jue, “Ask
Not What Your Club Can
Do...” in the August issue. It
included a blanket statement,
“Your Toastmasters member-
ship won’t help you unless
you have actively participated
in club leadership positions
or assumed meeting roles.”
In Mr. Jue’s simplistic
world, the goal is to become
a well-rounded Toastmaster.
Clearly he does not recog-
nize that individuals have
specific goals and needs of
their own. While assuming
all meeting roles may seem
like a good thing to do, it is
not a requirement, and
could possibly delay the spe-
cific goals of a club mem-
ber. We should respect
people’s goals and the time
frame they set them in.
Rob Rosengard
Praxis Makes Perfect Club 9071-31

Cambridge, Massachusetts

THE RIGHT ATTITUDE
I would like to commend Jef-
frey Keller on his excellent
article, “Attitude Is Every-
thing,” in the September is-
sue of The Toastmaster.

When asked about how
her hearing deficiency has
affected her, the newly
crowned Miss America,
Heather Whitestone, replied:
“It’s a physical challenge, not
a handicap. I really believe
the most handicapped
people are those who have a
bad attitude.” She added,
“My good attitude has helped
me through hard times.”

To this, I say, “Amen.”
Frank Felsburg, CTM
Select Club 1638-38

Drexel Hill, Pennsylvania
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In an unfamiliar land,
Toastmasters can make

you feel right at home.

B THE SUBJECT OF TOASTMASTERS HAS
deep meaning to me. Since 1980, when I
came to America from Leningrad in the
former Soviet Union, I have been constantly
working on my English. It has been a matter
of survival!

It is well known that the best way to
learn a language is to live in a country where
that language is spoken. But even a few years
of studying English at the College of St.
Catherine and the University of Minnesota
were not enough. I wanted more interaction
with American people.

As I was considering several alternatives,
someone suggested: “Try Toastmasters.” What
a strange name! In Russian, toasting means
to drink a vodka to someone’s health, and a
toastmaster is a person who proposes toasts. I
don’t need to learn how to propose a toast, I
told myself. I need to learn the language!

But I decided to try it anyway. I looked in
the phone book and called the local number
for Toastmasters International. A woman
answered very politely. I asked if it was okay
for me - with such a strong accent - to
attend meetings. She said it would be per-
fectly fine, and that her own club had mem-
bers from different countries who shared
the same concern.

[ felt very encouraged and soon received
a letter which began, “Thanks for calling the
Toastmasters phone number.” It included
some information and a list of clubs in my
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my turn
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by Galina Mogilyansky, CTM

[Learning the Language

area. It also said: “Join Us For Success.” This
message had personal meaning for me: I
wanted to succeed at learning English.

One day I asked a friend about Toastmas-
ters clubs in downtown St. Paul, where I
work. She provided me with a list, and I
began to attend meetings of the High
Nooners Club. This club is perfectly suited
to my needs in its location and meeting
time. And since the members work for the
State of Minnesota, we have the same goal:
to serve our citizens better. As a member of
the High Nooners, I also learn about the
work of different state agencies, which is
helpful in my job as a librarian.

It was through the club that I met Betty
Kainz, ATM, who became my mentor. I rely
on her advice and guidance as an experi-
enced Toastmaster. I always dreamed of hav-
ing somebody to answer all my questions —
not only to help with pronunciation, but
also with American history, traditions and
culture. With the help of my mentor, I have
expanded my appreciation for the English
language and for my new country.

Participation in Toastmasters has given
me the ability to think and speak on my feet.
We know about the fear many people have of
public speaking, and the best way to over-
come it is to practicel We learn by doing.
Table Topics is especially valuable for me.
Since questions can be based on almost any-
thing, we are encouraged to read newspapers

and journals, watch TV and
listen to the radio to keep
abreast of current events.

I have even started to
keep a file of information
which can be used in my
speeches.

I also appreciate Toast-
masters evaluations. Friendly
feedback from fellow mem-
bers makes for self-im-
provement. Where else can
you get this kind of con-
structive criticism?

Toastmasters helps me
to grow mentally and to
reach new dimensions. As
U.S. Supreme Court Justice
Oliver Wendell Holmes
said: “The mind, once ex-
panded to the dimensions
of larger ideas, never re-
turns to its original size.”

I am grateful to the club
and my fellow members for
the learning, growth and
friendship I have enjoyed
as a Toastmaster.

Galina Mogilyansky, CTM, is
a member of High Nooners
Club 6666-6 in St. Paul,
Minnesota.
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Q T he most difficult task for any Toastmaster is finding

time to prepare a speech. Each week, approximately
70 percent of our time is spent eating, sleeping, grooming
and working, with the remaining 30 percent left for chores
and recreational activities. So it should come as no surprise
that social scientists have found that the amount of time
people set aside for leisure activities has been shrinking
steadily.

Taking all this into account, it’s reasonable to assume
that most of us can’t devote as much time as we’d like to
our Toastmasters club. Luckily, I have discovered an ap-
proach to speech preparation that will help you get the
most out of a limited and precious resource: your time. It
has been an immense breakthrough for me and I can al-
most guarantee it will help you better prepare for future
speech assignments, too. But first let’s start with a short
lesson in time management.

CONTROLLING THE CLOCK

Time is a factor we must always take into account while
formulating ideas for an upcoming speech. Despite the best
of intentions, time has a way of slipping by, leaving us to
frantically search for a speech topic at the last minute. How
can we more effectively use the time available to us?

We all have the same amount of time during the day;
it’s what we do with that time that makes all the difference.
And controlling our use of time is paramount to success in
speech preparation. For example, let’s say you are sched-
uled to give a seven-minute speech in four weeks. Since the

rule of thumb
one hour of prepara- g ’

tion time for each minute

spent speaking, your seven-minute speech will require about
seven hours of preparation. Most people lead busy lives, so
finding seven hours to prepare a single speech seems virtu-
ally impossible. The best way to attack a seemingly over-
whelming task is to break it into smaller parts.

Begin by organizing the assignment into manageable
segments. Assuming that you will need at least seven hours
to prepare, figure out the best way to comfortably work
those 420 minutes into the next 28 days. How about set-
ting a minimum time limit of 15 minutes per day to work
on the speech? Your initial reaction might be, “I can’t do
much in 15 minutes.” But that’s actually the beauty of this
approach: If you sit down with pencil and paper for 15
minutes each day, you'll be amazed at how much you can
accomplish.

Time management experts refer to this technique as
setting “microgoals,” which are basically subsidiary goals
within your overall objective. Remember the old adage
“inch by inch it’s a cinch”? When you break your task into
small, manageable segments the job becomes much easier
to handle.

PUT IT ON PAPER

To help you stay on track, I strongly recommend purchasing
some of those small, self-adhesive notes and a spiral bound
notebook, preferably 6 1/2" by 9" in size, with at least 150
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pages. (This size notebook works well because it

fits easily into a brief case and isn’t too

cumbersome.) Divide your new notebook into

10 segments of 15 pages each using the notes

as index tabs. Each tab should be labeled with

a key word that represents a topic for a speech.

Using this system, you might be working

on as many as 10 different speeches at the

same time in one notebook! Of course, in

order to make this system work you must

carry your note-

book with you at

all times. When

you have a cre-

ative thought, idea

or flash of genius on

a topic - write it

down. And since ideas

often come along when

you least expect them, be prepared with contingency

plans. If traveling by car, for example, use a tape recorder

to record your thoughts, then transfer those ideas to your
notebook as soon as possible.

the day; it's
with that

GET SYSTEMATIC
My initial approach when choosing a speech topic is to
brainstorm by writing down everything I know about the
subject as quickly as possible. I also use “mindmapping”
techniques as described by Tony Buzan in his book, Use
Both Sides of Your Brain (E.P.
Dutton, 1983). It’s always
surprising how much I can
accomplish with my
speechwriting by using
those mindmapping tech-
niques. Following the
mindmapping session, I

“We all have the same

amount of time during

makes all the difference.’

The Rubicon Dictionary of Positive, Motivational, Life-Affirming &
Inspirational Quotations: Believed To Be

eventually present my material. By the time my speech is at
this final stage, I feel confident with my knowledge of the
material and readiness to perform.

Speech preparation should not begin the night before
you're scheduled to speak. Yet experienced and inexperi-
enced Toastmasters alike do exactly that. The outcome is
predictable: poor performance at the lectern.

Giving a speech is stressful enough, so don’t put your-
self through additional stress and anxiety before it even
begins. Do your homework — a little each day is all it takes.
In my case I've found suffi-
cient time to work on some
aspect of a future speech be-
fore breakfast, after supper and
just before falling asleep. Then,
by recording your thoughts in
a notebook everyday, you form
the habit of staying on top of
upcoming speech assignments!
The end result? Not only will you feel better, but your
listeners will see and hear the difference — namely, a well
organized and prepared speaker.

Give this system a try and you'll find that it works. Start
with an initial investment of just 15 minutes each day.
There’s a good chance that investment will pay off and
before long you'll be adding to it!

what we do

time that

’

Rene Wojcik, ATM, is a member of Permian Club 1509-44 in
Midland, Texas.

Z1G ZIGLAR calls it:

“A valuable tool for anyone who speaks...it’s easy to find what is needed...
I keep it easily accessible and use it regularly.”

devote 2 or 3 pages to my
introductory remarks and
the next several pages to the
body of the speech and
conclusion. The last page of
the section I usually reserve
for my final mindmap,
which I will use for my
presentation replete with
key words circled and
connecting lines high-
lighted with color markers.
This finishing touch helps
me to visualize how I will
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by Fred Reilly, CTM

veryone hates to be interrupted while
they’re speaking. This is especially true when
addressing a group of people. The interrup-
tion may be relatively minor, such as an
audience member leaving the room. Or it
might be major, such as a power

failure or a hostile protest.

Regardless of the source of the interrup-
tion, your ability to handle it will ultimately
determine the success of your speech.

When faced with K

an unexpected

HuMOR. Make a light comment or an aside which — whi
acknowledging the interruption — does not admit to dam:
aging your message. Humor is also useful in putting an:
edgy or tense audience at ease. An interruption may be just.
what you need to break the ice and introduce humor into
an otherwise serious, no-nonsense speech.

PAUSING. One of the most effective means of overcomi
interruptions is to pause until the interruption subsid
allowing the audience enough time t
refocus on your speech. ’

RS
..

IMPROVISATION. Sometimes an interruption %

enables you to add a new element into th

speech which is directly related to th
message you initially intended to convey.

In structuring any speech, you are ex- dlsturhancg' DEFER THE INTERRUPTION. If the interrup-
pected to carefully consider your topic, mes- tion consists of an untimely question or
sage, audience and a variety of other rel- . . comment from the audience, you may
evant factors. To the greatest extent pos- ]'g[:(]ue]"mq Ujgll 1S politely offer to discuss the specific point -

sible, however, your preparation should also
include proper consideration of potential
interruptions. Although some interruptions
cannot be reasonably anticipated, making
alternate plans for those most likely to oc-
cur is a wise practice for any speaker.

Interruptions may be handled in a variety of ways.
Depending upon aspects such as the type of audience,
situation and message, one or more methods can be used to
overcome an inadvertent interruption. They include the
following:

the best revenge.

the burden to the audience member in ¢
polite and professional manner.

IGNORE THE DISTURBANCE. One of the
best ways to overcome a disturbance is simply to ignore it.
If an audience member enters or leaves the room, momentarily
distracting attention, you can minimize the distraction by
continuing to deliver your message in the intended manner.
By demonstrating that minor disturbances are indeed minor,
you quickly refocus the audience’s attention back to your message.
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_ There are three additional points to keep in mind. First,
eep in mind that any of your listeners who have addressed
audience themselves will sympathize with your predica-
ment when an interruption occurs. How you handle the
‘interruption often determines whether the audience mem-
bers remain receptive to your message or ignore the re-
~mainder of the speech. If you overcome the interruption
with grace, poise and professionalism, the audience will
respond with respect and admiration. If interruptions cause
you to become flustered, bitter or lose your patience, you
may very well alienate audience members and cast a shadow
over your entire speech.

Next, realize that experience is the key to overcoming
interruptions. Seasoned speakers have faced a variety of
interruptions, experimented with many techniques for over-
coming interruptions, and learned what works best. Prac-
tice may not make perfect, but it provides the necessary
experience to confidently conquer most interruptions.

Finally, every speaker has a handful of “war stories”
chronicling interesting aspects of their past speeches. In-
evitably, interruptions you encounter can be incorporated
into interesting and amusing anecdotes for future speeches
or conversations.

Here’s an example of how one speaker successfully over-
came the adversity of an unanticipated interruption. Re-
cently I had the honor of attending a five-day United Na-
tions Congress on international trade law at the U.N. Head-
quarters in New York. The Congress convened in the im-
pressive General Assembly Hall where many historic, com-
g passionate and memorable speeches have been delivered.

{ This event particularly interested me since more than 60
i speakers from every corner of the world were participating,
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including simultaneous interpretations
in six different languages. The op-
portunity to observe and embrace
the various speaking styles was
an education in itself.

On the third afternoon, a
Boston attorney was deliver-
ing an address on the legal
aspects of international construc-
tion projects. Suddenly, several well-dressed
men and women marched on stage to an-
nounce their political protest directed to-
wards the U.N. General Assembly. Several
more protesters simultaneously circulated
through the audience and distributed pro-
test leaflets to the startled audience.

The attorney immediately paused from
his prepared remarks and stepped back from
the lectern. Within seconds, security guards
escorted the protestors out of the Assem-
bly Hall. Once the commotion had sub-

Although some
interruptions cannot be
reasonably anticipated,
making alternate plans
for those most likely to
occur is a wise practice

for any speaker.

sided, the attorney returned to the
lectern and wryly said, “Welcome
to New York.” His efforts drew
a warm response form the au-
dience. He then continued
with his speech. The attorney’s
poise, humor and professional-
ism won both the admiration
and respect of his colleagues.
Interruptions inevitably test the mettle
of even the most seasoned speakers. Don’t
let the situation get the best of you. By
remaining poised, confident and profes-
sional, you can effectively conquer most
interruptions, communicate your in-
tended message, and win your audience’s
respect.

Fred Reilly, CTM, a member of the Vista
Club 7250-47, practices international law
in Haines City, Florida.

€¢mbership Building Materials

Available from World Headquarters

Success Starts With Toastmasters
This brochure promotes Toastmasters membership to individuals, stressing the
personal benefits of participation in Toastmasters. .15¢. Catalog No. 99.

Why Toastmasters is Smart Business
This brochure promotes Toastmasters membership and clubs to individuals
inside business, industry and government organizations. .15¢. Catalog No. 101.

Bringing Successful Communication Into Your Organization
An impressive colorful folder designed for promoting Toastmasters and
building clubs inside business, industry and government organizations. The
perfect calling card. .50¢. Catalog No. 103.

From Prospect, To Guest, To Member
This booklet takes each Toastmaster on a step-by-step how-to journey
through the new member recruitment process. .25¢. Catalog No. 108.

Aspirin or Toastmasters Flyer

This 8'/2" x 11" flyer promotes improved confidence and public
speaking skills through participation in Toastmasters. Set of 50,
$2.50. Catalog No. 114.

Toastmasters International®

Here’s Something That’s Got People Talking Flyer
This newly revised 8'/2" x 11" flyer promotes good communication skills ac-
quired through participation in Toastmasters. Set of 50, $2.50. Catalog No. 115.

All About Toastmasters
This booklet discusses the details of the purpose and organization of Toast-
masters International and its clubs. .50¢ each. Catalog No. 124.

Membership Programs Flyer
Gives details of current membership building programs and awards. No
Charge. Catalog No. 1620.

Membership Building Flyer
A simple framework for conducting a club membership building program.
No Charge. Catalog No. 1621.

Small Poster
This poster promotes Toastmasters, and can be used in conjunction
with Toastmasters’ promotional pamphlets. Space provided to note
club name, meeting time and place, and phone number. Set of five,
$4.00. Catalog No. 367.

P.O. Box 9052 ®m Mission Viejo, CA 92690 U.S.A. B Tel.: (714) 858-8255 M Fax: (714) 858-1207

the Toastmaster  december 1994




B YOU'RE GIVING A SPEECH WHEN
something unexpectedly goes wrong. The
lights fall, the mike won’t work, you forget
what you're saying.

So there you stand - heart pounding,
forehead damp - trying to think of some-
thing to say that will get a laugh, relieve the
tension, and get yourself back on track.

AD LIB YOUR

It’s times like these that make you wish
you were a master of those snappy, off-the-
cuff remarks that just roll off the tongues of
top performers like David Letterman, Jay
Leno and Robin Williams. But you can be!
Quite often those witty ad libs are not as
spontaneous as they seem. Comedians pre-
pare for these situations by memorizing lines
called “savers” which they use as needed.

Here are 20 savers you can use when
things go wrong with your speeches or pre-
sentations:

% Your joke bombs: “Comedy is all peaks
and valleys. That joke was a valley.”

% The microphone doesn’t work: “This mike
reminds me of my kid in college — expensive
and not working.”

% The mike makes a rude noise: “What are
you squawking about?”

% The microphone needs adjusting: “Either
I have to shrink/grow, or this microphone
needs adjusting.”

% The overhead projector acts up: “This must
be one of those old wood-burning models.”
% Slide is upside down: “Will you all please
stand — on your heads?”

% Highlighter runs out of ink: “The magic
has gone out of my marker.”

% The lights go out: “1 do my best work in
the dark.”

@ Telephone rings: “If that’s President
Clinton, tell him I'm busy.”

% Someone notes a spelling error in a visual:
“This is the last time I'll borrow an overhead
from Dan Quayle.”

the Toastmaster ¢ december 1994

how to

< You stumble: “1 think I may have stumbled
onto something.”

% You have a coughing spell: “I want my
mama - but I'll settle for a glass of water.”
< Someone hands you a note: “Aha, just
what I need. A new joke!”

% You drop your handouts: “This infor-
mation is too hot to handle.”

WAY OUT OF

% Music interrupts: “They say music soothes
the savage beast. If there are any savage
beasts here, I hope you're soothed.”

% You don’t know the answer to a question:
“I'm prepared to answer any questions...
except that one. If you will write it out on
your business card and give it to me, I'll find
out and get the answer for you.”

% Announcement comes over the public
address system: “Funny, I was just about to
say the same thing.”

% You forget what you're saying: “1 seem to
have lost my train of thought. Train? It’s
more like the whole railroad.”

“ Waitress clearing dishes: “Well, I used to
be a waitress/waiter and now that I'm a
speaker there is one thing I've learned. You
can’t do both jobs at once.”

< Very small audience. “1 would rather speak
to a small crowd of great people than to a
great crowd of small people.”

A well-timed remark, even one that is not
hilariously funny, will almost always get a
big laugh because it helps ease tension. Most
audiences have empathy for the speaker and
are pulling for you to do a good job. When
something goes wrong, they share your anxi-
ety. When you handle it, they feel relieved.

Memorize these savers, use them when
the need arises, and enjoy a growing reputa-
tion as a great ad libber.

Roger Langley, DTM, is a member of the
Monument Club 898-36 in Silver Springs,
Maryland.

A

Instead of passing
out, try passing

out some humor.

by Roger Langley, DTM
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Just a reminder of one mo .
compact stereo system would fit nice

The Bose” Acoustic Wave® music
system will fit just about anywhere.
Which makes it a perfect fit for any
music lover on your gift list.

After all, this award-winning sys-
tem gives you everything you need in
one little package. There’s a compact
disc (or cassette) player, AM/FM

=)

radio, amplifiers, equalizers, and
speakers—all built right in. And one
more surprise. Inside the system is an
intricately folded, seven-foot acoustic
waveguide. No other high-fidelity
system has it. Which explains why no
other compact system can come this
close to live-performance sound.

For a complimentary guide
to the Acoustic Wave” music sys-
tem, return this coupon or call
1-800-282-BOSE, ext. W87.

Or, better yet, call to try out

re place

the system in your home, without

obligation. Call today. And see how
easily the Acoustic Wave® music sys-
tem can fit into your holiday season.

Call 1-800-282-BOSE, ext. W87.

Or mail to: Bose Corporation
Dept. CDD-W87
The Mountain, Framingham, MA 01701-9168.

NAMI
DDRESS
amy STATE Al

Better sound through researche

FLEPHONI



B MY 7-YEAR-OLD SON AND I WERE
watching the news together. The television
reporter held a microphone to the face of a
weary-looking fireman and asked, “What
happened, Chief?”

The fireman looked into the camera and
in a solemn tone responded, “When appro-
priate firematic apparatus arrived on the
scene, the edifice was wholly engulfed.”

“What did he say?” my baffled son asked,
looking to me for a translation.

“He said, It was on fire when we got here.””

“Why didn’t he just say that instead of
using all those big, fancy words?” my son
wanted to know. The only answer I had was
that sometimes firemen talk in “firemenese.”
But the incident got me thinking about how
often we use big and fancy words when
plain and simple will do the same job, only
better.

In the newspaper business there is a term
called the “fog index.” An article containing
a multiplicity of long and unusual words,
woven throughout complicated sentences, is

said to have a

COImin o)

“high fog index,” mean-

ing that it is difficult to read and
comprehend. Conversely, “It was on fire when
we got here,” with its short string of mono-
syllabic words, registers low on the fog index.
But it requires no further explanation.

Ideally, messages meant to be understood
by a general audience should fall somewhere
in the middle of the fog index, a safe dis-
tance from being boring (too low) or bog-
gling (too high).

When choosing between using a fancy
word or a plain one, experts in both the
writing and speechmaking fields advise that
it is better to stick with the word that is more
easily understood. Why say “terminate” in-
stead of “end,” “optimum” instead of “best,”
“remunerate” instead of “pay”? While ad-
dressing a group of fire fighters, using the
term “firematic apparatus” is fine, but when
talking to a general audience, “fire truck”
makes more sense.
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can we talk?

For a speaker, the disadvantage of using
“fancy” words is that if listeners do not under-
stand the words, they are stuck. For example,
when I come across an unfamiliar word while
reading, I pause, look up the word in the
dictionary, then go back to my reading right
where I left off. Unfortunately, it is not that
simple when someone uses a word I don't
know during the course of a conversation.
And if a speaker uses too many words I don’t
know, I simply get lost in the fog.

This happened to me recently while lis-
tening to a lecture about building bird
houses. The speaker managed to squeeze
“historically,” “vituperation” and “commo-
dious” into a single sentence — and that was
one of the less complicated phrases! Sure, I
can build a bird house now, but only be-
cause [ stopped at a store and bought a book
on the subject.

Just because someone is able to pronounce
foot-long words doesn’t necessarily make
that person articulate or imply a superior
intelligence. I have listened to people use
the most complex lexicon in the language

and still say nothing worthwhile. Eloquence
isn’t measured by the length of

the words one chooses.
As Winston

Churchill
cinctly put it: f)

“Short words are best

and the old words, when short,
are best of all.”

Words we remember and treasure, those
that continue to touch people’s hearts and
inspire generation after generation, don't al-
ways register at the top of the fog index. In
fact, most of the words in Abraham
Lincoln’s Gettysburg Address are plain
ones, containing five letters or less.
And would people today quote Mr.
Churchill if he had said, “I have nothing to
volunteer aside from corpuscles, labor, saline
droplets and perspiration”?

Simply put, I don’t think so. 0

SO suc-

Joanne Sherman is a freelance writer living in
Shelter Island, New York.

Don’t bother

with big and
fancy words
when plain and

simple will do.

by Joanne Sherman
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Oh what fun
it is to ride
in a two horse

open sleigh!

by Val Brown, ATM

M EARLIER THIS YEAR ON A COLD WINTER
night, Falcon Lake Toastmasters gathered at
the home of Marg and Murray Imrie, owners
of the local riding stables, for our annual
sleigh ride meeting. As the other club
members began to arrive, Murray hitched up
the horses, Barney and Clyde, to the sleigh.
Then we all piled on — and away we went!
The trail we took winds through the tall
pine trees and rocky area of the Whiteshell
Provincial Park. A full moon was out that
night, creating an effect of almost-daylight.
Despite the brisk cold, we were cozy in the
sleigh, dressed in our warmest clothes and
huddled together among heavy blan-
kets. Sleigh bells jingled mer-
rily as we joked
and laughed

each

other. Above

us a commercial jet

winked its lights against the
starry night.

After about a half an hour’s ride, we ar-
rived at our destination: a large tepee. Since
it is located in a clearing above the trail, we
had to walk a few hundred yards. Murray lit
a fire near the tepee as we scrambled to
arrange our club’s banner and set up the
battery operated timer’s box. Finally, every-
one gathered around the crackling fire.

As Sergeant at Arms, I began the meet-
ing with a brief appreciation of our tran-
quil and natural surroundings. Table Top-
ics followed, with an unexpected interrup-
tion - two of the Imrie’s dogs had accom-
panied us, and we could hear their sudden
and furious barking. After a quick check
on the horses, Murray matter-of-factly an-
nounced that wolves were in the vicinity.
He assured us, however, that with the dogs
nearby, the wolves wouldn’t come any
closer. I remember thinking to myself, “I

hope he’s pulling our legs!” Fortunately,
there were no further disturbances.
At this point, however, we were ready for
a break, and Marg was standing by with
coffee, tea, hot chocolate and doughnuts.
We got up and stretched and warmed our-
selves by the fire, and there was a lot of talk
about our upcoming Speechcraft program.
Then the meeting was called back to
order. Both speeches seemed to
have been prepared with
the evening in
mind.

Brown, CTM,
held us spellbound with
a speech from the Storytelling Ad-
vanced Manual about nearby Ghost Lake.
He was followed by Janice Kinley, who gave
her tenth speech from the Basic Manual,
Inspire Your Audience. And inspire us she did
with a great speech about the winter de-
lights our beautiful Whiteshell Park offers —
cross-country skiing, snow-mobiling, skat-
ing and enjoyable walks. What a delight to
have a club member achieve her CTM on
such a special night!

After closing the meeting, we gathered
up our gear and headed out to the sleigh.
The dying embers of our fire cast a red glow
in the distance as we began our trek home-
ward. With the moon overhead, we gazed
upon the brilliance of the Northern Lights
and configurations of the Big and Little Dip-
per and Orion’s belt. Living in the city was
never like this!

We arrived back at the stables, reluctant to
end the evening, but glowing with pleasure
over a shared experience unique to Toastmas-
ters, a winter meeting in the wilderness. o

Val Brown, ATM, is a member of Falcon Lake
Club 5115-64 in Falcon Lake, Manitoba, Canada.
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® WHEN MEMBERSHIP DIPPED TO AN
all-time low of 16 in July 1993, the
CalCompetents Club decided to come up
with a plan that would breathe life back into
the group.

Since our club had chartered with 2§
members only two years earlier, the
Calcompetents Toastmasters knew that
building a strong membership was possible.
However, we also knew the task would take
some goal-setting and a lot of hard work!

So we organized a six-month member-

COMPANY COMMUNICATIONS

Every issue of the company newsletter in-
cluded at least one Toastmasters article, high-
lighting either a club activity or an indi-
vidual member accomplishment. Posters
showing meeting and contact information
were displayed in the lobbies of four office
buildings and, once each quarter, a message
reminding employees of our weekly Toast-
masters meetings was printed on paycheck
stubs. In addition, a company-wide bulletin
was published providing basic information

STRENGTH IN

ship building campaign centered around a
Management By Objective program featur-
ing two basic concepts: 1) the use of existing
Toastmasters membership building and re-
tention ideas and 2) reinforcement of our
already strong company/club relationship.

The club set goals that were straightfor-
ward and easy to measure:

» Reach 25 members by December 23, 1993.
Achieve 90 percent member retention.
Maintain 80 percent meeting attendance.
Receive recognition from Toastmasters
International by

- winning the Smedley Award

- becoming a Select Distinguished Club.

yvyYy

And the results? Within six months, our club
had reached all of these goals and our pro-
gram was later recognized as one of Toast-
masters International’s Top Five Member-
ship Campaigns. Following is a sample of the
activities CalCompetents undertook to
achieve success.

TRAINING/DEVELOPMENT PROGRAMS
In-house employee development programs
provided a great source of new recruits. At
the conclusion of these training sessions, a
club member would visit the class to discuss
the benefits of Toastmasters membership.
Company trainers added credibility by en-
dorsing the value of the club in assisting
employees with their self-improvement ef-
forts. In addition, club members made a
series of presentations to the company’s
Management Club, resulting in several addi-
tional recruits.
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about Toastmasters and the company club.

SPECIAL ACTIVITIES

Recognition for both individual and group
achievement is a key component of the
Calcompetents membership building efforts.
Twice each year, for example, the club has
honored one of its own with the “Most Im-
proved Toastmaster” award.

But the cornerstone event of our mem-
bership campaign was the club’s Second An-
niversary Celebration. Members invited their
supervisors as an added effort to develop
strong management support. The highlight
of this special meeting took place when Past
District Governor Betty Colston, DTM, pre-
sented the Smedley Ribbon to the club for
inducting five new members.

The award was a result of a three-month
membership drive contest in which the
club was divided into two teams. The con-
test stimulated friendly rivalry and added
a humorous touch to club meetings dur-
ing the monthly progress reports.

So, in a nutshell, that’s how the
CalCompetents Club boosted its membership
from 16 people to 25 in six short months!
The club continues to maintain a healthy
membership by working together to improve
club programming and operations. Our team
effort ensures that a quality product is avail-
able to all interested employees.

Robert L. Johnson, ATM-B, is a member of
CalCompetents Club 8458-F in Anaheim,
California.

by Robert L. Johnson, ATM-B

This ailing
company club
learned some
survival skills —
and became a
1994 Top Five
Membership

Campaign winner!



Annual poll shows
loastmasters admire

communicators known for

heir highly personalized

concept of success,

¥ ¥ hich public speakers have seized

your attention, challenged your intellect

and sent your imagination soaring with their
eloquence, insight and personal style?

The quintet of experts chosen this year as

Toastmasters International’s Five Outstanding

Speakers reflects our membership’s interest in current

issues and events. Four of the speakers are from the

United States; one is from Canada. All five are masters

when it comes to bringing their messages to the atten-

tion of audiences in a riveting and entertaining fashion.

Rush Limbaugh
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Last December we asked Toastmasters to name their
favorite speakers. They were to be selected from five differ-
ent categories and meet certain criteria. Nominees were
chosen for their achievements or contributions in the fol-
lowing areas:

1. Degree to which the person’s success in any given field
can be attributed to his or her communication skills.

. Amount of influence on public opinion.

Demonstration of leadership in any given field.

. Service to the community, state or nation.

. Commitment to a cause, product, idea or business.

. Ability to effect change.

. Dedication to improving the lives of others.

Given our worldwide membership, the responses varied
greatly. However, as was the case during the previous two
balloting periods, there were obvious favorites. Among those
who collected a sizeable number of votes were author Maya
Angelou, evangelist Billy Graham, and President Bill Clinton.
However, as ballots continued to arrive at World Headquar-
ters, it became clear that a definite trend was taking place:
Toastmasters are interested in speakers known for their
advocacy and highly personalized concept of success
through self-determination.

So now that the nominations have been tallied, the
envelope, please...

THE TOP FIVE SPEAKERS OF 1994 ARE:

B COMMERCE AND INDUSTRY: Peter Legge, Canadian
publishing executive, bestselling author of How to Soar
With the Eagles, and last year’s recipient of Toastmasters
International’s Golden Gavel award.

B GOVERNMENT: Jack Kemp, former Secretary of the
U.S. Department of Housing and Urban Development
and current co-director of Empower America, a grassroots
public policy and advocacy organization.

m INSPIRATIONAL OR MOTIVATIONAL: Stephen Covey,
founder and chairman of the Covey Leadership Center
and bestselling author of The Seven Habits of Highly Suc-
cessful People.

B EDUCATIONAL OR SOCIAL: Dennis Prager, top-rated
radio personality and author, as well as host of a nation-
ally syndicated television talk show.

m MASS MEDIA OR ARTS: Rush Limbaugh, popular con-
servative radio/TV talk show host and author of two
bestselling books, The Way Things Ought to Be and See, 1
Told You So.
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Each one of these five notable speakers has a distinctive
voice, both vocally and philosophically, which he uses to
promote a message uniquely his own. And each of the five
speakers enjoys a large following of enthusiastic admirers.
When they talk, their audiences not only listen — they
frequently stand up and cheer! What, then, can Toastmas-
ters learn from their excellent examples?

Let’s take a closer look at the methods and styles of each
of the Five Outstanding Speakers of 1994.

Toastmasters who attended the
1993 International Convention in
Toronto are already familiar with
Peter Legge’s lively wit and con-
genial speaking style. As recipient 1_7)
of Toastmasters International’s
Golden Gavel award for that year,
Legge gave a presentation that
sparkled with humor and provided
inspiration to all fortunate enough
to attend.

From his earliest years, Legge
has demonstrated an ability
to charm and captivate au-

diences. In fact, by the time

he and his family moved from London, En-
gland, to New Westminster, British Colum-
bia, Canada, 12-year-old Peter had already
established a reputation as a class
clown. This sense of humor
would see him through a
number of jobs, includ-
ing a stint as a stand-
up comic

(]
II' I have any

gift, it 1s (o be able

to motivate you, to get you
charged up and excited, so you ca

responsible and respected for who



on cruise ships, and writer and host of a popular comedy
show in Great Britain.

A desire to succeed in business motivated Legge to try
his hand at radio advertising sales; this experience eventu-
ally propelled him into the world of print advertising. By
1976 he was ready to take a calculated risk, although a
number of cynics quickly labeled his actions as “publishing
suicide.” After borrowing $51,500, Legge purchased a nearly
bankrupt magazine, TV Week — then proceeded to turn it
into an attractive, money-making publication that is now a
fixture in more than a quarter of a million households. The
success of TV Week subsequently launched a spectacular
publishing career for Legge. As president and publisher of
Canada Wide Magazines Ltd., the largest independent maga-
zine publishing company in western Canada, he manages 14
magazines bringing in revenues of $16 million annually.

Not surprisingly, Legge is in constant demand as a
speaker. He lectures to more than 60 organizations a year,
frequently touching upon his favorite subjects of self-direc-
tion and goal-setting. “If I have any gift,” he says, “it is to
be able to motivate you, to get you charged up and excited,
so you can be responsible and respected for who you are.”

Over the years, Legge’s fans have continued to find inspi-
ration in the simple truths he communicates. Indeed, a writer
from Business In Vancouver once referred to his material as
“homespun stuff.” Yet Legge’s affable delivery, sincerity of
purpose and resonant voice — still harboring traces of a Lon-
don lilt - have delighted audiences on five continents. Or, as
that same writer noted, Legge speaks in the same style that he
uses when playing golf, “breezing through the word traps,
saving verbal flourishes for the straightaways, swinging through
a lengthy session without a single awkward pause.”

In addition to his speaking success, Legge has developed
a following of enthusiastic fans of his written word. In 1991
he penned an immensely popular book of inspirational wit
and wisdom, How to Soar With the Eagles, and just this year
published an encore volume of encouragement and motiva-
tion, characteristically titled You Can If You Believe You Can.
Whether by published anecdote or live presentation, Legge
is careful to impress upon his audiences the need for con-
stant self-improvement. As for his own business philoso-
phy? “The greatest secret to our success is that there are no
secrets. It’s simply about hard work, dedication and attract-
ing good people and motivating them.”

As an unabashed enthusiast of the Toastmasters organi-
zation, Legge frequently urges his listeners to consider join-
ing a Toastmasters club. “Many years ago I was told, ‘Learn
to be an accomplished platform speaker and your career will
take off faster than by doing almost anything else.” You
might not have the desire to be a professional speaker such
as I, but it is still vitally important to learn the art and
mastery of speaking to express your thoughts and ideas
clearly. The place to begin that is a Toastmasters club.”

Then, citing a recent benefit luncheon he organized
which raised over $40,000 for Rwandan refugees and in-
volved many of the people he met through his public speak-

ing, Legge adds, “The places that you can go are quite
phenomenal. I wouldn’t have been able to accomplish as
much without this ability; I cannot say enough about the
importance of the element of speaking in one’s life.”

JAUK REWP

Before impressing seasoned legis-
lators with his gift for impassioned
speechmaking in the fields of po-
litical and economic policy, Jack
Kemp was an impressive player
on the football field.

Possessing a keen interest in
sports and substantial athletic tal-
ent, Kemp admits in retrospect to
being “totally tunnel-visioned” in
terms of the goals he set for himself
early on — namely, to play football.
But there’s no doubt that his athletic

triumphs laid the foundation for later
success in the political arena.

After graduating from college, Kemp played quarterback
for several professional teams, and it wasn’t long before his
leadership abilities registered him as a standout. While
playing with the San Diego Chargers from 1960 to 1962 he
was elected captain, and later in 1964 Kemp led the Buffalo
Bills to the American Football League Championship. In
1965 he was named the League’s Most Valuable Player and,
as co-founder of the American Football League’s Players
Association, was elected President five times.

“Having captained every team | played for; I learned
(hat 1n a democratic sociefy. . we must all e
{orward together and leave no one behind.

At the same time, however, Kemp was beginning to diver-
sify his energies. Both in 1958 and 1960 he had volunteered
his services to Republican presidential candidates; in 1961, a
newspaper editor in San Diego, California, hired Kemp to
write columns on leadership and civic responsibility. These
endeavors — as well as enrollment in a number of graduate
level courses in education and political science — provided
Kemp with an excellent background for what was to come:
In 1970, local Republican leaders prompted Kemp to run for
New York’s 39th Congressional District seat. “We were look-
ing for an attractive, articulate, forthright, aggressive man,”
said the chairman of the Erie County Republicans. “Finding
Jack Kemp was like finding the Holy Grail.”

After serving nine consecutive terms as a congressman,
Kemp was appointed Secretary of the U.S. Department of
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Housing and Urban Development under the Bush adminis-
tration. During that time he worked toward ending fraud
and was a strong advocate of entrepreneurship and job
creation in impoverished neighborhoods.

Most recently Kemp has invested his talents as co-director
of Empower America, a grassroots public policy organization.
Each month Kemp and other opinion-makers of his organiza-
tion give speeches and lectures to audiences across the United
States on a variety of pertinent issues. These issues include a
focus on new approaches to social and cultural concerns that
will empower people rather than government bureaucracies.

Much of Kemp’s success can be attributed to the sincer-
ity and fiery devotion he brings to the lectern. For example,
this year at a conservative summit sponsored by National
Review magazine, Kemp - the featured speaker — discarded
his prepared speech in favor of an impromptu rebuttal to
the words of the previous speaker. Former New York City
Mayor Edward Koch had chosen to make a long-winded
speech focusing on the failure of black leaders to prevent
crime and other social ills. Even as the applause continued,
Kemp stepped angrily to the microphone and challenged
his predominantly white audience by asking, “Do you real-
ize how tough it is to be a black conservative Republican?”
He then proceeded to discuss the growing despair of the
underclasses, stating, “So is there a root cause to some of
these problems? You bet...there’s racism...How else can we
explain what’s happened to this country?”

Kemp continues to speak in that same honest, forthright
manner. “When people ask me why I'm so passionate about
combating poverty and helping minority Americans capture
the American Dream, I say that having captained every team
I played for, I learned that in a democratic society — whether
it’s your family, business, team or nation — we must all move
forward together and leave no one behind.

“Personally,” he adds, “I could never live with myself or
face my former teammates if I were not a voice in the
political arena for the poor, a voice for racial harmony and
civil rights, an advocate for empowerment.”

SLEPIEN GOV EY

“Quality isn’t a thing, it’s a para-
digm - a perspective, a way of
seeing,” says Dr. Stephen Covey,
world renowned speaker and au-
thor of the best-selling book, The
Seven Habits of Highly Effective
People. Comparing the paradigm
approach to a pair of glasses that
affects the way we view ourselves
and others, he adds: “A proactive
person is one who can take off
his or her glasses, stand apart from
their paradigm, and examine the
way they ‘see’ themselves.”
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As the founder and chairman of Covey Leadership Cen-
ter in Sundance, Utah, a 700-member international firm
whose mission is to empower people and organizations,
Covey is concerned with what he calls “Principle-Centered
Leadership” — an inside-out approach to improving quality,
leadership, innovation, trust, teamwork and customer-fo-
cused service.

While developing an executive program for IBM in the
mid-70s, Covey made a startling discovery: almost without
exception, books and articles of the past 50 years portrayed
success as a synthesis of personality and public image. In
contrast, earlier literature emphasized qualities such as in-
tegrity, humility, temperance, courage, patience and sim-
plicity as the foundation for eventual success.

! . ;
As you reach a certain point, you have (o empower
other peaple and build on their strengths (o make
, "
your own weaknesses irrelevanl,

STEPHEN COVEY

Covey realized that he found the accepted pop philoso-
phy of style over substance to be shallow and destructive.
“I was suddenly able to see the powerful impact the ‘per-
sonality ethic’ has on our society. I began to understand
that it’s the reason for those subtle, often consciously uni-
dentified discrepancies between what we know to be true -
the basic principles we learn as children and the things that
are in our own sense of value — and the quick fix philoso-
phies that surround us every day.”

A message such as this demands the talents of a highly
effective speaker. Those who have attended Covey’s semi-
nars and workshops can testify that this is indeed the case.
In a recent Business Week article, for example, Covey’s
powerful first impression on more than 600 executives and
managers from Merrill Lynch, Citicorp, and other corpo-
rate giants was described as follows: “There’s a mystical
aura about the man on the dimly lit stage. He speaks in a
near-monotone whisper, as if in a cavernous church, occa-
sionally venturing into the audience to press a point.”

As his presentation continues, Covey frequently has the
audience split into groups so they may briefly interact and
draw their own conclusions. In addition to encouraging
group participation and interaction, Covey is also an ex-
pert at using audio-visuals to refocus his audience. As more
than one participant has commented, by the end of a
Covey seminar, attendees are energized and eager to apply
the principles to their own lives at work and at home.

Covey’s ideas continue to make a tremendous impact
worldwide. The Seven Habits of Highly Effective People has
sold more than five million copies and has been pub-
lished in more than 24 languages. Covey is also the
author of Principle-Centered Leadership and a new best-



seller, First Things First, and publishes a leadership advi-
sory magazine, Executive Excellence. As a speaker, how-
ever, Covey is in even higher demand: he receives daily
at least 20 invitations to speak, and this year was booked
for more than 100 speaking appearances — many for
Fortune 500 companies.

Covey taught organizational behavior for 20 years at
Brigham Young University’s business school. But whether
he is in the classroom or on the stage, Covey continues to
be a strong advocate of enhancing and promoting indi-
vidual potential through principle-based leadership: “As
you reach a certain point, you have to empower other
people and build on their strengths to make your own
weaknesses irrelevant.”

Above all, this self-described “believer in studying the
scriptures and the philosophy of the great thinkers” per-
sonifies the message of his own words. Or, as one quality
systems manager put it, “He walks the talk more than
anyone else. He lives it, and you can see it.”

DENAIY PRAGER

Look out, talk show enthusiasts!
Dennis Prager, philosopher
extraordinarre, is on the air.

In other words, don’t expect
the trivial, the trite, the paltry or
the picayune. Go elsewhere if you
must for gossip and idle chatter;
Prager’s objective is to stretch your
brain cells through sophisticated
and erudite discourse.

Consider the typical caveat
that he issues at the beginning of
his radio show: “If you like to

think, I think you'll like the next

few hours, wherein I challenge you -
and you challenge me - to think a second time about some
great issue.”

As host of both a daily New York radio talk show and
Southern California’s highest rated afternoon radio talk
show, Prager attracts discerning audiences who prefer
intelligent discussion to frivolity. “Entertainment is sec-
ondary on my show, though the show must be entertain-
ing. My first criterion is to hold people’s interest, and I
think I do.”

Interest in his logic-oriented approach has been so
high, in fact, that Prager concurrently publishes a quar-
terly journal, Ultimate Issues, which is circulated world-
wide to more than 20,000 readers. Then, this September,
Prager began hosting a nationally televised syndicated
talk show. Combine this visibility with his numerous
national and international speaking engagements, and it
is clear to see why Dennis Prager is an oratorical force to
be reckoned with.

Unlike many commentators, it’s difficult to pigeon-hole
Prager into any political ideology. His focus is on matters of
ethics, morality and values - or, as he once so succinctly
put it, “I'm obsessed with the issue of good and evil.” The
Los Angeles Times has called him “a charismatic moralist”
who is “armed with a muscular intellect, a stentorian voice
that booms from his 6 foot, 4 inch frame, the well-honed
oratory of someone who gives several speeches a week, and
the eloquence of a seasoned essayist.”

"Ima igbeliever that, religion should afflict the
comfortable and not just comfort the aff e,

DENNIS PRAGER

Prager’s passion for issues of right and wrong springs
from his earliest years. Raised in Brooklyn by Jewish
Orthodox parents, he remembers that “When people got
hurt, I cried — and still do.” His education included time
spent at Columbia University studying international af-
fairs and a one-year scholarship at the University of
Leeds in England. By 1969, however, he was living in
Israel and involved in the movement to free Soviet Jews.
“That trip was really what shaped my life,” he says.

Prager’s subsequent return to the United States to
speak about Soviet persecution initiated a career built
around his plain-spoken convictions. Today, despite a
number of professional commitments centered in his
home base of Los Angeles, California, Prager still aver-
ages several speaking engagements a week — many of
which are delivered to international audiences in coun-
tries such as Britain, Australia, Canada, Israel, Russia
and Korea.

One of his most recent projects has been founding of
the Micah Center for Ethical Monotheism. “Ethical mono-
theism means that we are morally accountable to some-
thing higher,” Prager explains. An adamant foe of what
he terms “secular bias,” Prager argues just as passionately
for the need to believe in God. “Normally we keep reli-
gion hidden from intellectual discourse in this society so
that it doesn’t offend anybody, but I'm a big believer
that religion should afflict the comfortable and not just
comfort the afflicted.”

If those with opposing viewpoints are sometimes put
off by his style — which at times can verge on the relent-
less — listeners and viewers continue to be drawn to his
linear and logical approach. As one journalist commented,
“1 keep listening because there’s something in his voice
that’s comforting, like a stern parent saying over and
over, ‘Be good, be good, be good.””
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RUSH LIMBAUGH

Billing himself as “the most dan-
gerous man in America,” Rush
Limbaugh has in recent years be-
come a one man cottage indus-
try. His radio show is broadcast to
more than 635 stations across the
United States and he has a syndi-
cated television show that reaches
more markets than the venerable
Nightline. Both of his books, The
Way Things Ought to Be and See, 1
Told You So, have become instan-
taneous best sellers, and each
month he issues a newsletter, The
Limbaugh Letter, which reaches more

than 450,000 readers.

So what’s so dangerous about Rush Limbaugh? The
danger, Limbaugh maintains, is because he dares to chal-
lenge concepts that may go against conventional wisdom.
Listen to the salutation of his daily radio show and you'll
quickly understand why his irreverent patter has mesmer-
ized millions:

“Greetings, listeners across the fruited plain, this is Rush
Limbaugh, the most dangerous man in America, serving
humanity simply by opening my mouth, destined for my
own wing in the Museum of Broadcasting, executing every-
thing I do flawlessly with zero mistakes, doing this show
with half my brain tied behind my back just to make it fair
because I have talent on loan from God. Rush Limbaugh. A
man. A legend. A way of life.”

Listening to Limbaugh has become a way of life to many
of his fans who tune in at work or congregate in “Rush
rooms” — annexed restaurant dining areas that pipe in
Limbaugh’s radio broadcast to enthusiastic patrons. Says
media critic Jeff Greenfield: “His reach is to a new segment
of conservatives: working-class, younger, humorous. They
love satire, they like rock ‘n’ roll music. And Rush Limbaugh,
among other things, is really funny.” Despite his cheer-
fully exaggerated rhetoric and perpetual jabs at liberal
thought, however, those who really know Limbaugh de-
scribe him, paradoxically, as being “painfully shy.”

Growing up as an introverted, less-than-popular kid in
Cape Girardeau, Missouri, Limbaugh was fascinated by
radio. By the time he was 16 years old - and despite his
barrister father’s wishes that “Rusty” pursue a career in law
- Limbaugh dropped his high school football and debating
team activities to take a course in radio technology and
obtain a broadcaster’s license. In a halfhearted attempt to
please his father, Limbaugh did enroll at a local college. But
the results were dismal: the future broadcaster even flunked
Speech 101, since he refused to write outlines — which he
still does not use.

Subsequent firings from radio host and news reader jobs
in Pittsburgh and Kansas City would have quashed the
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careers of most broadcasters. A radio station in Sacramento,
however, finally gave the green light for a program in
which all the talking would be his. The show became
wildly popular, and by 1988 Limbaugh was invited to
move to New York City and host a nationally syndicated
program. The rest is broadcast history — or, as Limbaugh
himself sees it: “My story is nothing more than an example
of the Original American Ethic: hard work, overcoming
obstacles, triumphing over enormous odds, the pioneer
spirit...These things are what built this country.”

A typical Limbaugh program will include phone calls
from listeners, but — for the most part — the show is a forum
for his humor and commentary. As one journalist observed
of Limbaugh’s unique style: “His vocabulary is extensive;
his diction tends to be grandiously formal, though over-
blown to the point of self-parody. His nervous energy plays
out through hands that never stop moving. They rattle the
papers, slap the desk, punch the console...Alone with the
multitudes in his soundproof room, he sits chanting his
right-wing rap, joyful in his work.”

" e alent on lon from G
Rush Limbaugh. A man. A legend. A way of i

RUSH LIMBAUGH

Limbaugh continues to entertain and inform an ever-
widening audience. Says Nightline host and fan Ted Koppel:
“He clearly has become something of an icon to millions of
conservative listeners. He’s very smart, he does his home-
work. And you ignore him at your own peril.” But perhaps
the best summation of Limbaugh’s abilities comes from
award-winning NASA physicist Dr. Robert Jastrow, who
praises Limbaugh for his skill at “conveying profound con-
cepts in simple, credible ways, and using parables and
anecdotes, like the great moral philosophers. Rush,” adds
the distinguished Jastrow, “is a pedagogical genius.”

Through innovative use of their speaking talents, all
of this year’s Five Outstanding Speakers have captured
the imaginations of their audiences. Toastmasters Inter-
national is proud to salute these men for their impact on
the art of public speaking - Dennis Prager and Rush
Limbaugh for their commitment to media excellence,
Stephen Covey for his innovative approach to personal
and professional conduct, Jack Kemp for his devotion to
conscientious policy-making, and Peter Legge for his gen-
erosity, enthusiasm and overall zest for life. All have
made and will continue to make a significant impact on
the multitudes they inspire.
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All five of our Outstanding Speakers were asked to answer
the following questions. Unfortunately, both Rush
Limbaugh and Jack Kemp were unable to respond. But here
are some valuable tips from three experts:

What do you consider your greatest strength as a
speaker and communicator?

Covey: Sincerity of purpose - to bless, not impress. So that
when people leave, they say, “I should do this! I can do
this! I will do this!”

Legge: Sincerity, powerful voice, passion, great story teller.
Prager: 1 am real.

1) If you could improve one aspect of your speaking
style, what would that be?

Covey: To gather and tell more and better stories to illus-
trate the deep philosophical content presented.

Legge: To find a better way to link personal stories told
from the platform so that audiences can benefit from their
application.

Prager: 1 would always remember to repeat questions from
the audience.

) Which do you consider to be the best speech you've
) ever given? Why?

Covey: Don’t recall any particular “best” one, but I most
enjoy those where I am learning while presenting and
where I am totally “in sync” with

FROM THE

il

Prager: Some of my college teachers. I vowed never to be as
boring.

What do you consider to be the single most impor-
U} tant element of an effective speech?

Covey: Empathy with the needs of the audience and being
adept with both content and “on the spot” delivery. Meet-
ing the needs and inspiring the audience to take an inside-
out approach (i.e., changing self first) in going further in
making very significant contributions in blessing other
people’s lives. In other words, to give others a transcendent
vision of themselves and their roles in life, and to help them
become transition figures or change catalysts in society.
Legge: Passion for your subject. A burning desire to share
on a specific topic.

Prager: Precision, directness, humor, sincerity, understate-
ment, clarity. They are all tied for “most important.”

[‘ What would be your first advice to anyone wanting
to become a better communicator?

Covey: Discover your own unique mission and gifts; get
principle-centered; empathize with people’s needs;
present material which is thoroughly edifying, inspiring
and practical, and do it with high energy. Don’t worry
about techniques.

Legge: #1, Join a local Toastmasters club. #2, Join the Na-
tional Speakers Association.

Prager: Have something important to say. Say it. Sit down.

the audience.
Legge: The Toastmasters Golden

1993.

You can have—and sell— your own professionally produced audio

Learn the tricks the pros know! [*

Gavel acceptance speech in Toronto, <

cassette! Learn the jargon, the techniques, who to go to, how to talk to them.

Poggers The last one. Becanse my Everything you need to know to create a top-notch product is in this audio tape.

attitude is always: This must be my
best speech ever.

"This tape is very well organized and shows not only the how to, but the 'why." Very useful,
practical . . . easy-to-follow format encourages the participant not only to continue listening, but

t0 take action. Naomi Rhode - 1993-1994 President, National Speakers Assoc. Duplicating

Have you had any role models
when it comes to public speak-
ing? If so, who?

ORDER TODAY for yourself and your club! We'll ship in 48 hours. ? & N
"HOW TO CREATE YOUR FIRST AUDIO PROGRAM" Only $11.95 each (Includes Shipping w
MC}/Visa orders call 1-800-727-7270. Have your credit card ready. Or send checks and MO's to:
AUDIO Ist, Dept N94, P. O. Box 1337, Wilsonville, OR 97070

Please include your name, address, and phone number. ;
* Satisfaction guaranteed or return for full refund *

Covey: Jesus Christ.
Legge: Zig Ziglar — he walks his talk
very consistently.

Packaging
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Favorite Speaker

M Each year Toastmasters International selects and officially honors Five
Outstanding Speakers, one each from the specific categories listed on
the ballot below. By recognizing individuals for their communication
skills, we hope to create greater public interest in, and understanding of,
the art of speechmaking.

You are invited to fill in the nomination form below and send it to
World Headquarters. The Board of Directors will review the nomina-
tions receiving the most votes and select the Five Outstanding Speakers.
The final list of names will be published in The Toastmaster and
announced via press releases to the media.

CRITERIA COVERING NOMINATIONS
Nominees will be selected based on their achievements or contributions
in the following areas:

b

. Degree to which a person’s success in any given field can be
attributed to his or her communication skills.

Amount of influence on public opinion.

Demonstration of leadership in any given field.

Service to the community, state or nation.

Commitment to a cause, product, idea or business.

Ability to effect change.

Dedication to improving the lives of others.

NGOG AW

JUDGING CRITERIA

The nominees’ abilities as “outstanding speakers” will be evaluated in
terms of message and delivery. A great speaker “has something to say,”
so factors such as importance, timeliness and relevance of the message
to the audience will be considered.

Please Note:

W This year’s Top Five Speakers and those from 1992 (motivationalist
Les Brown, radio commentator Paul Harvey, businessman Lee
lacocca, Rev. Robert Schuller and Gen. Norman Schwarzkopf) and
1993 (New York Gov. Mario Cuomo, Rev. Jesse Jackson, author
Harvey Mackay, entrepreneur Anthony Robbins and journalist Nina
Totenberg) are not eligible for nomination.

B All ballots must be postmarked by Wednesday, March 1, 1995.

l]rawmg a Blank? whodo you think best exemplifies excellence in public speaking? Just to break the ice, we've listed the names
of some prominent speakers that you may wish to consider when marking your ballot. But since this is, at best, a limited listing, we encourage

you to vote for whomever you feel best meets the judging criteria.

o Ken Blanchard - author and consultant o Linda Ellerbee — media commentator o Charles Osgood - TV and radio commentator
o Bill Bradley - U.S. Senator o Mary Fisher - founder, Family AIDS Network « Milan Panic - former Yugoslavian Prime Minister
o Tony Brown - PBS talk show host o Betty Ford - former U.S. First Lady « Colin Powell - former Joint Chief of Staff
o William F. Buckley - former U.S. Senator o Rev. Billy Graham - evangelist « Patrick Reynolds - social activist
o Jimmy Carter - former U.S. President o Spalding Gray - author, actor and storyteller « Ann Richards — Governor of Texas
o Lynne Cheney - chairman of the National En- ¢ Clive James — British commentator o Cokie Roberts — reporter

dowment for the Humanities « Barbara Jordan - educator, lawyer and politician « Randall Terry - social activist
o Deepak Chopra - health advocate and author o Charles Kuralt - media commentator o Margaret Thatcher - former British Prime Minister
o Hillary Rodham Clinton - U.S. First Lady o Robert MacNeil - TV news journalist « Elie Wiesel - author, educator and political activist
o Barbara de Angelis — psychologist and author « Carol Mosely-Braun — U.S. Senator o Oprah Winfrey — TV talk show host

Dutstanding Speakers Ballot

Please feel free to elaborate on your comments using a separate sheet of paper.

1. Commerce or Industry
Nominee’s name and title

4. Educational or Social
Nominee’s name and title

I think this person is an Outstanding Speaker because

I think this person is an Outstanding Speaker because

2. Government

Nominee’s name and title

5. Mass Media or Arts
Nominee’s name and title

| think this person is an Outstanding Speaker because

| think this person is an Outstanding Speaker because

3. Inspirational or Motivational
Nominee’s name and title

I think this person is an Outstanding Speaker because
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Submitted by:
Club/District No.:

Please mail this form by March 1, 1995 to:
Toastmasters International, P.O. Box 9052, Mission Viejo, CA 92690
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The irony in all of
and TV news coverage
ters meetings is possible wher
bers consider the specific needs of
the broadcast media and what makes
a story or event newsworthy.

{UMAN INTEREST QUOTIENT
meetings are of interest to the
¢ - and therefore the media —
ecause they involve community
‘members and because Toastmasters
~ are skilled communicators. When
- deciding whether to cover a story,
television reporters usually check for
two criteria: interest and a visual

WHERE DO WE FIT IN? :
Journalists divide stories into four

basic types: spot news, government ; component.

proceedings, human interest and e Reporters are always looking for
consumer news. Accidents, fires, ‘ a different twist on run-of-the-mill
murders and the like are referred ! seasonal stories. To get TV cover-
to as spot news because the inci- ' age, club members might plan a
dent happens “on the spot.” Cov- ] special meeting around a festive
erage of city council meetings theme. For example, at Hallow-
and other government proceed- een members could come to the
ings interest the general public T club meeting dressed in costume.
since the issues discussed greatly ‘ '1 During the Christmas season,
affect people’s lives. Of course, S“m\ plan a Table Topics session that
human interest stories capture “& features participants unwrap-
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ping gifts and talking about what they just opened. For
extra visual effect, you might even decorate the meeting
room with a Christmas tree and other holiday trimmings.
Another possibility is to organize a meeting that features
prominent members of the community participating at
Table Topics. Invite the mayor, area media personalities
and other community leaders to try their hand at speaking
off-the-cuff. Even those with considerable speaking experi-
ence may find it’s not all that easy.

OF CONSUMING INTEREST

Before inviting reporters to attend your meetings, make
sure members are willing to be videotaped and designate
volunteers for on-camera interviews. Television audiences
are interested in hearing about people with whom they
have things in common. Who doesn’t have at least some
qualms about speaking in front of a group of people?
Capitalize on this common ground and make it the basis of
your public relations campaign.

This leads us to the second news slant Toastmasters
might pitch to reporters: A club meeting can provide the
backdrop for a consumer-related story about speechmaking,
complete with communication and leadership tips. Point
out in your news release that such skills are an important
part of people’s everyday personal and professional lives.
Designate at least two Toastmasters who can address these
topics in an interview.

Some reporters like to become participants in their own
stories. For a new angle, suggest that they take part in Table
Topics.

OTHER NEWSWORTHY EVENTS
Your club’s meeting schedule throughout the year typically
contains several events that could be considered newswor-
thy. For example, invite reporters to the induction ceremo-
nies of new members and club officers. Club members may
view these events as routine, but journalists are likely to see
them as “news hooks” that could be used in their coverage.
Once reporters have been invited, plan for their special
needs. For instance, have plenty of printed material avail-
able, including promotional brochures and background
information on the history and purpose of Toastmasters
International. Know exactly where electrical outlets are
located, display your club’s banner, and make the room as
bright as possible for cameras. If you invite more than one
broadcast journalist make sure they receive equal attention
and that the meeting room is large enough to accommo-
date cameras and other technical equipment. Immediately
greet reporters who may arrive late.

GETTING RAVES ON THE AIR WAVES

Since this article deals primarily with getting news cover-
age of your meetings, until this point I have not touched
upon other publicity outlets Toastmasters might wish to
explore. But I would be remiss if I didn’t at least mention
some of the other possibilities.
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MEDIA ETIQUETTE
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CLUB OFFICERS

Follow the news and public affairs coverage
of the stations you plan to contact. Being familiar with
individual programming styles and standards will save
everyone time.

Prepare news releases that are clear and concise, with

background information about Toastmasters Interna-
tional and your club.

Don’t call reporters to pitch a story idea during their
busy news gathering times (usually early morning and
late afternoon).

Return reporters’ calls as soon as possible. Remem-
ber, they work on deadline.

Don't badger or make reporters feel guilty about cov-
ering your meetings.

When looking for news coverage of your meeting (as
opposed to public atfairs appearances), avoid using
the word “publicity.” Sell your story idea based on its
news merits as a public and consumer interest piece.

When sending out your public service announce-
ment, carefully follow each station’s requirements.
Many request that announcements be received a mini-
mum of two weeks in advance of the event.

B Treat all reporters equally.

To maintain their Federal Communications Commis-
sion licenses, TV and radio stations are required to devote a
percentage of their programming to public affairs report-
ing. So stations are always looking for interesting guests to
appear on these shows. How about having your club’s
president or one of its members discuss the benefits of
Toastmasters and offer some speaking tips?

When pursuing media coverage, remember that you are
a community member with information about an organi-
zation that teaches valuable skills. In other words, you have
something of value to offer! Stations always welcome well-
written press releases which can easily be made into public
service announcements. Make it a habit to periodically
update and send out press releases about your club and
Toastmasters programs.

Think about these tips, but don’t get so carried away
with trying to fit your club meeting into a news mold that
you forget its real purpose: an arena for members to give
speeches. Strike the right balance between serving the im-
mediate needs of the media and the long-term needs of
your fellow members. :

Carol Tanisis a member of the Mount Pleasant Club 5832-62
in Mount Pleasant, Michigan.

ILLUSTRATION: SA ILLUSTRATIONS
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B THOUGH SHE BEGAN HER CAREER AT
World Headquarters as a part-time book-
keeper, by 1964 Marcie Powers had advanced
to full-time Finance Clerk. Now the Finance
Supervisor, she recently celebrated 30 years
as a full-time employee.

At a luncheon given by WHQ staff, Exec-
utive Director Terrence McCann congratulated

WHQ EMPLOYEE

and commended Powers for her dedicated
service to the organization.

Powers has the distinct honor of being
one of two people still employed at WHQ to
have met and worked with Toastmasters
International’s founder, Dr. Ralph Smedley.

As Toastmasters International celebrates
its 70th anniversary, Powers fondly recalls
Dr. Smedley. “He was a very kind man to
all employees,” she says. “He never failed
to say good morning or ask about your
family. He took great pride in Toastmas-
ters International.”

If Dr. Smedley were alive today, Powers
thinks he would be pleased with the way
Toastmasters International has developed
and with the people who have shaped and
guided the organization through the years.

Powers feels that the 1990 move to a big-
ger WHQ facility in Rancho Santa Margarita,
about 25 miles south of Santa Ana, has been

WHQ Finance Supervisor Marcie Powers (center)
is surrounded by Executive Director Terrence
McCann and her family: daughter Pam Swets,
son-in-law David and grandson Micah.

beneficial to the growth of the organization.
“Having a bigger facility has helped us in-
crease all services to our members,” Powers
says, “and the employees appreciate all the
working space and equipment that makes
our jobs easier. It's been a good move.”

Having attended most of the International
Conventions over the past 30 years, Powers
has seen many positive changes take place.
“We've gone from an attendance of 500 to
2,000 members. Our conventions run more
smoothly and we’re able to offer more educa-
tional sessions.” Does she have a favorite?
“Something memorable happens at each one.
I've enjoyed every convention I've gone to.”

In her spare time, Powers enjoys watch-
ing sports — especially those in which her
three grandchildren are participating.

But this hard-working lady of finance has
no plans to retire any time soon, saying that
“As long as I'm able, I'll keep working.” ﬂ

Dr. E. Peter Panza, DTM
Accredited Speaker Candidate

Training ® Personal Coaching * Marketing Rights
Networking ¢ Leads ¢ Business Opportunities

Do free infoumation & details, call 1-§00-779-3472 (4 M)

IML. Inc. 3307 Wilmington Rd., New Castle, PA 16105 » FAX: 412-658-7310

Go from Free to Fee
and earnn thousands of dollars speaking & consulting!

"If you want to use your speaking skills to generate income and help others reach their personal
best, there's no finer organization to help you succeed than The Institute for Motivational

Living." -- Dr. E. Peter Panza, DTM

THE INSTITUTE FOR

MOTIVATIONAL

T living, inc.
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The following listings are ar-
ranged in numerical order by
district and club number.

DTM

Congratulations to these Toast-
masters who have received the
Distinguished Toastmaster cer-
tificate, Toastmasters Interna-
tional’s highest recognition.

Kitty M. Barton, 602-F

Robert Janicki, 2164-F

Charles H. B. Morgan, 3280-F
Ruby Jane B. Yap, 7766-F
Susan Mclntosh, 280-1

Mark H. Peterson, 2646-1
Antonio N. Wheat, 7137-2
Elizabeth R. Bebo, 5182-3
Terri Katz Sparks, 6580-3
Raymond A. Kessler, 1341-4
Robert Young, 6353-4

James Clark, 4152-5

Yves H. J. Prevost, 2003-6
Darlene Roy-Johnson, 9205-6
Joseph C. Hagan, 1267-8
Virginia B. Veit-Bolten, 7009-8
Christine King, 6500-10
Monte L. Coate, 199-11
Donald P. Wetzel, 2000-11
Melody Sue Deal, 7116-11
Larry D. Barnes, 1489-15

Don O. Beaulieu, 3076-16

Dr. Robert W. Murphy, 6705-16
Richard J. Keen, 2851-18
Michael D. Boyd, 7174-18
Tom Lagana, 8461-18

Edgar Lloyd Frease, 7515-19
Norma Watt, 5488-21

Harold H. Kumka, 6676-21
David B. Gooden, 7202-21
Ron Schroeder, 9467-21
Connie Pullen, 6757-24
Robert Ovy Waddoups, 989-25
Bette Robinson, 2476-25
William Paul Kocher, 6530-25
Melanie Dharmagunaratne, 6572-25
Shirley Escott Davis, 2554-26
Jill Perry, 9395-26

John F. Seely, 3614-27
Dorothy R. Daly, 4566-27
Jerry Theo, 3254-33

Ben Nagatani, 3470-33

Gail S. Patterson, 6150-33
Bertha Lydia Lopez de Reyes, 6516-34
Nancy L. Mueller, 1159-35
Helen R. Beale, 1732-35
Herman G. Bentley, 3891-35
Evelyn R. Hulin, 3359-39

Kat Calhoun, 7489-39
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hall of fame

Alice Sears, 2882-42

Jean Wilkinson, 3146-42
Claire Clark, 3826-42

Steve P. F. Fedyna, 6233-42
Julien L. Haudegand, 6376-42
John W. Mawson, 8903-42
Alan Shindler, 3962-43

Gary D. Karschner, 1327-44
Walter C. Graham, 5440-44
Amos A. Britton, 344-46

Larry D. Collins, 1295-47
Richard L. Boodle, 1600-47
Dottie M. Bush, 1980-47
Donald K. Rosen, 2445-47
Julia Galpin, 3087-47

Jean Ellerie, 3299-47

Jan Bellows, 6003-47

Tim Keck, 2805-49

Gwendolyn S. Sawyer, 127-54
William H. Malmgren, 1196-54
Jana Kiefer, 1711-54

Kathy Blair, 181-56

Karen Fulghum, 4638-56

Diana Gahagan, 5831-56
David Brooks, 6379-56
Gordon E. Parsons, 3137-57
John Sooran, 3090-60

Peter J. Lovett, 5207-60

Jess McDonough, 2325-65
Victoria H. Wienke, 4350-65
Carolyn W. Barts, 3305-66

Kirk Carney, 842-68

Noel Edward Sommerfeld, 3110-69
Elizabeth Morris, 3844-69
Rossalind Hunter-Brittain, 9718-69
Frank Thomas Higgins, 4796-70
E.C. Everett, 5868-70

Anne B. Russell, 1923-72

lan Hall-Kenney, 1988-72
Alois Schatzdorfer, 7686-72
Michael William Broberg, 4203-73
Richard R. Briggs, 4203-73
Jayne Whittaker, 823-74

Tim ). Knights, 920-74

Barbara Ann Day, 2636-74
Anella Grimbeek, 7535-74
Adelina C. Royo, 4933-75

ATM Silver

Congratulations to these Toast-
masters who have received the
Able Toastmaster Silver certifi-
cate of achievement.

Elizabeth R. Bebo, 5056-3
Edwin A. Keeney, 1760-9
Deepak S. Ubhayakar, 3810-12
Richard D. Hutchison, 7568-18
Robert Higdon, 135-33

Steven C. Camp, 952-47

Leslie R. Pawson, 4541-47
Dale Nute, 5821-47

ATM Bronze

Congratulations to these Toast-
masters who have received the
Able Toastmaster Bronze cer-
tificate of achievement.

Diane T. Rose, 691-F

George ). Schumacher, 2646-1
Colleen Schwartz-Hall, 1137-2
Caroline Lundgren, 761-5
George E. Deliduka, 2140-6
Susan M. Evans, 386-19

Paul W. Hookey, 6332-25
Gerald M. Carlson, 798-26
Janine S. Allen, 871-26

Kit Riley, 4750-26

Margaret M. Asman, 3308-27
William A. Moylan, 2883-28
David C. Gregory, 853-33
Mary-Ellen King, 5609-36
Nancy Bateman, 2287-43

Ada Forney, 363-47

Anthony R. Sam, 2346-47
Diann P. Hayes, 2346-47
Joseph M. Guarine, 5547-47
Jack D. Wallace, 1722-56
Edna M. Robbins, 9020-56

Jan Wiedmayer, 8003-62
Margaret Taleen Norman, 2640-63
James Christopher Ainsworth, 7494-68
Pam Accardo, 7494-68

Vickie Lynn Russell, 7494-68

ATM

Congratulations to these Toast-
masters who have received the
Able Toastmaster certificate of
achievement.

Tsugumaro Mohri, 4408-U
Don Eddy, 62-F

Jonathan D. Baker, 3033-F
Kirsty Mackintosh, 4136-F
Charlene Liebelt, 5410-F
Crystal Yancy, 9342-F

Maria Talamini, 9452-F
Autumn Browne Wilson, 1391-1
Willie LaRay Wilson, 4138-1
David C. Bockelman, 4847-1
Edith Bell, 9169-1

Lee Amatangelo, 9889-1
Deborah J. Kingsley, 60-2
Margaret U. Wilson, 258-2
Thomas E. Walton, 748-2
Hugh Edward Empey, 2732-2
Howard Mendelsohn, 2828-2
McCail Smith, Jr., 4617-2

Joy Wayte, 4741-2

Diana L. Hokenson, 5433-2
Ronda M. Martinis, 6847-2

Chris Cantley, 7137-2
Edward King, 7137-2

Robert W. Carlson, 7137-2
Susan K. Barton, 8634-2
Howard Foren, 9509-2

Jon Royal Fleming, 9509-2
Ricco D. Mayo, 9509-2

Steve Malangone, 16-3
Kathreen Drager, 104-3

Jim E. Sawyer, 1918-3

Nancy S. Starr, 2694-3

Beryl R. Burke, 3198-3
Gloria Roka, 3198-3

Peter . Laurence, 3527-3
Agatha Tsosie, 5240-3
Michael P. Covington, 5240-3
Sandra Row, 5809-3

Thomas A. Riley, 5879-3

Ron Stewart, 6350-3

James A. Tuck, 8724-3
Ronald Peter Addad, 5430-4
Jennifer Williams, 5707-4
Karen Kloepping, 7242-4
Michael Hurst, 7975-4
Patrick H. Chambers, 474-5
Maxine J. Sherard, 623-5

Jeff Freedman, 895-5

Kristine Ledbetter, 895-5
Alma DelaCruz Gossman, 1275-5
Robert V. Vallera, Jr., 2340-5
Stephen M. Turner, 2372-5
Nga T. Anamosa, 2955-5
Margaret Speer, 4155-5
David D. Allen, 8043-5
Carole Detwiler, 8214-5
Steven L. Reagles, 175-6
Martin McLaughlin, 958-6
Martin S. Remus, 1505-6
Kilian Peter Molitor, 2119-6
William L. Rubesch, 2248-6
Rick Roberts, 2426-6

Melissa Lynn Williams, 2563-6
Michael Monroe Kiefer, 6090-6
Judy Daily, 6348-6

Janet Hummel, 751-7

Ruth Bernice Aemisegger, 927-7
Jill Bonney, 2397-7

Matt Shively, 3091-7

Joyce Allen, 3203-7

Mary E. McCarron, 3451-7
Lawrence Morgan, 3964-7
Joseph M. Wabhl, 5480-7

Jane Messenger, 1056-8
Rocky L. Marquis, 972-9
Sharon T. McLees, 1760-9
Dean VanDonge, 4968-9
Dolores M. Ryan, 5132-9
Barbara D. Curatolo, 1472-10
A. B. Constantine, 8563-10
Erm Weir, 385-11

Carl F. Berggoetz, 1309-11
Alice K. Mitchell, 1521-11
Oliver Edward Nelson, Jr., 2007-11
Thomas J. Ford, 3212-11
David L. Wilkins, 6089-11
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Linda Rollins, 7116-11

Betty F. Record, 7543-11
Sylvia Kay Zeigler, 1348-12
Mary Anne Morgan, 2330-12
Nicholas Peter Ninos, 8396-12
Douglas E. Smyers, 144-13
Peter Brooks, 6888-13

James G. Dudley, 1827-14
Donald E. Long, 1844-14
Pamelaia Sanders, 7384-14
John Steven Wilkins, 8716-14
William Christian, 8716-14
Bertha L. Clarke, 8918-14
Harvey Lee Hayes, 8918-14
Fred Brumfield, 8971-14

Paul D. Shirley, 8971-14

Brian E. Walton, 1489-15
Richard C. Middleton, 1775-15
Karen L. Hollister, 3505-15
Glen Camomile, 3723-15
Jeffrey ). Carlson, 3738-15

Earl Dillon, 4813-15

Vincent Muli Kituku, 5615-15
Neila Kozel, 5670-15

Emily Porter, 148-16

Lynn Porter, 148-16

R. Gene Dromgoole, Jr., 454-16
Syed F. Rahman, 1691-16
Charla McMillan, 2341-16
Peggy L. Keith, 3076-16
Elizabeth R. Sheehan, 4906-16
Sarah Diehl, 8288-16

Bruce T. Smith, 3878-17
Glenda L. Pennington, 5063-17
David Randolph Dickens, 300-18
Olal. Jones, 1345-18

Barry P. Simon, 2707-18
Michael L. Hoy, 6105-18
Phyllis Allen, 335-19

Susan M. Evans, 386-19

John Olson, 4996-19

Bertha Murillo, 7987-19

Val Gross, 717-20

John R. Eggers, 1640-20

Del O’Shaughnessy, 1924-21
Arthur Friedmann, 2590-21
Hannu Kuuluvainen, 2796-21
Allen Wong, 4371-21

Andre Kolber, 4590-21

Ann Marie MacKay, 8548-21
Judy Chorney, 8721-21

Lois Corinne Conklin-Johnson, 9110-21
Frank Tally, 9223-21

Thomas W. Rogers, 9412-21
Frances E. Mason, 392-22
Patricia A. Stewart, 527-22
Daniel K. Thomas, 3990-22
Raymunda (Rae) Van Hoven, 122-23
Gary Hardesty, 1182-23

Mike D. Kinney, 8799-23
Norberto Herrera, 9156-23
Evelyn Labode, 229-24
Jacquelyn ). Gfeller, 1297-24
Helen ). Magee, 2888-24
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Phillip L. Rath, 4362-24
Jeanette Denson, 6999-24
Anita K. Lewandowski, 8346-24
Carolyn C. Wilson, 349-25
Robert ). Devine, 349-25

Sandi Soedjono, 1728-25
Sandra Simmons, 5537-25
Banner Timmons, 7749-25
Kitty S. Peed, 8055-25

Allan J. Breitenbach, 1399-26
Martin L. Johnson, 2177-26
Ronald C. Bray, 2977-26
Rosalyn Kirkel, 2977-26

Judy A. Egbert, 4469-26
Kathryn J. Kaczmarski, 5018-26
Edward D. Cox, 5316-26
Gerald Baker, 7162-26

Bob Saint, 7952-26

Patrick De Corla-Souza, 1037-27
Kristopher G. Sprague, 3302-27
Gene H. Rhodes, 5786-27
Roosevelt M. Twiggs, 6055-27
Susan Lee Crafton, 8913-27
Heidi Hardy, 9368-27

Debra Wiertalla, 726-28

Karen Ezarik, 726-28

William M. Dunn, 1535-28
Deborah A. Rochon, 2883-28
Marcia McDaniels, 3965-28
Maryann T. Karamon, 6556-28
Sue E. Fabian, 6556-28

Robert A. Vichinsky, 6694-28
Oliver Hord, 3553-29

Samad A. Habib, 4734-29
Linda L. Wein, 1500-30

Dave Newman, 1717-30
Laurie Krzynowek, 1743-30
Keith Glasch, 4789-30

Bill Wendt, 9464-30

Frank J. Arrington, 3908-31
Melissa Hertel, 7434-31

Alan Davitt, 8508-31

Bernard N. Khaw, 4644-32
Karan Lynn McKenzie, 146-33
Karan Lynn McKenzie, 146-33
Carolyn Leeper, 1369-33

Allan W. Kurki, 1675-33

Mary Louise Meeker, 1900-33
Evelyn “Evie” Hallas, 4023-33
Michael W. Egan, 4333-33
David Alexander Schory, 6904-33
Ignacio Manuel Lopez Gomez, 1828-34
Bertha Lydia Lopez de Reyes, 6516-34
Josefina Diaz Sevilla, 8191-34
Fernando A. Salazar, 9406-34
Margaret L. Allen, 570-35

Ann Elizabeth Akey, 1438-35
Warren ). Malak, 1438-35
Peggy ). Monroe, 3390-35
George H. Britton, Jr., 77-36
Annette M. Caron, 4580-36
Edgar E. Adjahoe, 5395-36
Gloria Ross-Robertson, 6989-36
Narva Harris, Jr., 8897-36
Sandra Adcox Saburn, 3603-37
Ellen ). Miller, 5613-37

Rene Liboro, 6429-37

Marian W. Boswell, 2435-38
Walter Harriman, 2437-38
Kera Greene, 3954-38

Hilda Letman, 4891-38

David Gruben, 7621-38
Marcus P. Mitchell, 7621-38
Bernard Scoville, 1031-39
Janet M. Shillingburg, 1449-39

Gary Smyres, 2318-39

Jeffrey A. Bergstrand, 2629-39
Michael J. Pedracci, 3799-39
Joe Guerrero, 4754-39
Lorenzo R. Cuesta, 5108-39
Ourania Riddle, 6870-39
Georganna Phelps, 8175-39
Hank Kocol, 9292-39
Candise S. Clark, 9484-39
Gisele James, 524-40

Jeff Brazwell, 1941-40
Francis D. Blaney, 2142-40
Stephen C. Castner, 2891-40
Janelle Tumbush, 5136-40
Fred H. Behrens, 8117-40
Elizabeth Benusis, 3734-41
Jeffry L. Alvey, 5101-41

James Robert Ferrie, 450-42
Audrey Wight, 1171-42

Doris Sutherland, 1318-42
Ross Charles Lindsay, 1862-42
Linda Bennett, 2897-42
Gwen J. Keene, 2903-42

Jean Wilkinson, DTM, 3146-42
Carrie D. Warren, 3489-42
Gloria Gordica, 3489-42
Jeffrey Scott Gibbs, 4383-42
Rowena Romero-Chambers, 4508-42
Vincent P. Harty, 5824-42
Gordon W. Holtslander, 5921-42
Michael Kinch, 7802-42
Beverley D. Bosley, 7891-42
Robin DesLauriers, 8092-42
Debora J. Nipper, 648-43
Lillian Petrucelli, 648-43

Rick Garner, 648-43

Elbrist Mason, 1684-43

Dana Louise Fisher, 4901-43
Barbara G. Hopper, 7579-43
Zellar C. Long, 7980-43

Carla Rosson Pope, 1509-44
Celia N. Fancher, 1875-44
Betty L. Farmer, 4219-44

Foy L. Kirkpatrick, 6145-44
Vinnie Harris, 6145-44
Murray L. Lord, 2559-45
Margaret Graham, 3119-45
William D. Gillis, 7682-45
Julia Willebrand, 1876-46
Harsh V. Bhargava, 3187-46
Andy Perdek, 4864-46

Mark Kuhn, 5265-46

Beth Yu Lin, 8069-46

Jim Samuel, 9812-46

Vincent Foy, 22-47

Richard E. Wingerson, 952-47
Sharon Ann Norton, 1423-47
Vincent McDonald, 1600-47
Charles H. Kohnken, 3087-47
Kenneth Lamar Wilson, 3196-47
Allen D. Brinkman, Sr., 5193-47
Nina Gilfert, 5854-47

Laura Blackman, 6026-47
Anne Benjamin, 6323-47
Anita C. Lytle, 6690-47
Anthony Mitkowski, 7387-47
Cindy R. Minniear, 8826-47
Dorothy A. Perfecto, 1932-48
Sherrie A. Cook, 2482-48
Mary Allen, 3235-48

Carol A. Runnels, 3874-48
Cecillia Carter, 3874-48
Stephen D. Bradford, 4562-48
Noah E. New, Jr., 2760-50
Thomas ). Griffin, 4095-50
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Brian H. Weight, 6505-50
Richard L. Barrett, 7388-50
Larry Marklin, 7879-50
Robert P. Kobs, 8569-50
Peter Chew, 2086-51

Winnie Jolly, 2936-51

Peter Ng Hong Chai, 5912-51
William Newman, 147-52
Bruce Cuddy, 1670-52
Edward G. Lowell, 2854-52
Chia-Rhu Yang, 3352-52
Donald P. Johnson, 5665-52
David Lyerla, 8796-52
George C. Upton, 931-53
Douglas K. Shepherd, 3035-53
Zinnia Konviser, 5756-53
Elizabeth Castimore, 6983-53
Michael G. Blain, 8761-53
John J. Murphy, 8762-53
Charles Wesley Alt, 195-54
Kevin Meade, 1196-54

Dana Weaver, 1711-54
Charles R. Grilliot, 3570-54
Christine Hawk, 6104-54
Mary-Ellen Haller, 2892-56
Gerald D. Blumenthal, 3897-56
Brad A. Rikke, 4984-56
Donna Blount, 5180-56
Traci Jordan, 6517-56

R. Bruce Cotter, Sr., 7676-56
David Rene Zuniga, 8040-56
Robert K. Merrill, 8350-56
Satya Sarkar, 682-57

Colleen Ferguson, 5612-57
Michael Dumiak, 518-58
John G. Eaddy, 2500-58
Christian King, 7017-58
James A. Fitzpatrick, 7199-58
Mark Critoph, 1610-60
Michiel M. Bagchus, 3057-60
Dawn Frail, 7282-60

Kathryn McMorrow, 3679-61
Gary Disch, 5789-61

Nora ). E. Kearney, 5789-61
Greg Bauer, 404-62

Robert A. McLellan, 1270-62
Peter C. Evans, 5192-62

John Predmore, 8665-62
William E. Boys, 697-63
David C. Campbell, 1858-63
Lori E. Disney, 1858-63
Margaret Taleen Norman, 4804-63
Sandra Fortune, 9151-63
Cecil Smyth, 4032-64
Cynthia B. Bermio, 4729-64
Mark Bernard, 4851-64
lanthe Warner, 5570-64

Paul F. Vieira, 1271-65
Homer J. Lathrop, 2875-65
Marilyn A. Behm, 5460-65
Karen M. Green, 6740-65
Candy Zulkosky, 7290-65
James P. Lawler, 3168-66
H.R. Schippell, 4306-66
Stephen Bryan Scott, 5037-66
Velma R. Hinnant, 7251-66
Al Babington, 2306-68
Angela W. Martin, 2306-68
DiAnne C. Wroten, 2306-68
Pamela D. Waldroup, 2306-68
W. Blake Wheelis, 2306-68
Genevieve F. Ross, 2455-68
Mary Renee Konkle, 2832-68
Melanie Conn, 2832-68
Scott W. Malone, 2832-68
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Glenda Graci-Parks, 4897-68
Diana Provenzano, 5094-68
James Easley, 6342-68

Dee Rodgers, 7494-68

Judy S. Clarke, 7494-68

Sally Phillips Albritton, 7494-68
Stewart Robinette, 7494-68
Theresa Jordan, 7494-68

Barbara G. Morrison, 8025-68
Kiem Do, 8025-68

Daisy M. Hilfiker, 8876-68
Lawrence Molloy, 749-69
Graham Cockram, 1659-69
Norma King, 3410-69

Frank H. Cooper, 5836-69
Sandra Wagner, 7893-69

Daryla John Peacock, 7945-69
Marynus Voois, 7945-69

June Dorithea Wrigley, 9144-69
Marryl Eve Brown, 787-70

Beryl Ellen Winter, 1921-70
Denis Timothy Burke, 2274-70
Denis Timothy Burke, 2274-70
Christopher David John, 2776-70
Annette Roberts, 3703-70
Dorothy Harbon, 4140-70

Allan Paine, 4365-70

Cherie Pamela Stephens, 5974-70
Betty Duncan, 6034-70

Valerie Yakimoff, 6345-70

Sally D’Innella, 6691-70
Beverley Anne Wheeldon, 7519-70
Sheila Watson, 7519-70

Allan Evans, 8372-70

Stephanie Donegan, 3794-71
Alan John Martin, 1679-72

Bob Vossen, 1996-72

Evan Thomas Hayward, 2441-72
R. Korving, 4748-72

Ernest George Bonney, 4793-72
Lorraine Copp, 6336-72

Patricia Ann Greenhough, 7144-72
Richard W. Greenhough, 7144-72
Heather Smith, 7821-72

Graeme Blick, 7868-72

lan W. Garvie, 163-73

James Edward Park, 1285-73
Madeleine Anne Sullivan, 3432-73
Alan James Hood, 3717-73
Duncan P. McMillan, 4374-74
Peter Missing, 7526-74

Carole Ann Toft, 7535-74

David A. Galido, Jr., 2844-75
Celso P. Vivas, 8147-75

Camp-UTC, 6318-10
Cleveland, Ohio

St. Luke’s Singles, 5187-11
Indianapolis, Indiana

IPL Transformers, 6733-11
Indianapolis, Indiana
Montclair, 2750-12
Montclair, California
Phonic Fury, 5963-12
Riverside, California
Toastmasters at the Project, 3028-14
Atlanta, Georgia
Discovery, 4505-14

Stone Mountain, Georgia

ANNIVERSARIES

60 years

Saguaro No. 16, 16-3
Donald L. Bogie, 27-4

55 years

Eugene, 145-7
Akron, 151-10
Pittsburgh, 144-13

50 years

Alpha, 289-14

45 years

Alliance, 767-10

40 years

Hong Kong, 1364-U
Tokyo, 1674-U
Oak Park, 614-30
Municipal, 1668-49
Valencia, 1670-52
Brass City, 1628-53

35 years

Richfield Legion, 232-6
Ada, 2970-15
Penticton, 2392-21
Pentaf, 2014-27
Woodland, 3051-33

30 years

Morning Tour, 2503-26
Pacific Voices, 3841-49

25 years

Westgate TM Club, 3159-28
Toastmasters 57, 1758-35
The Forum, 2344-42
Timely, 1370-58

20 years

Rich-Del, 3767-21
Amistad, 3179-27
Drummoyne, 2054-70
Bedfordview, 1413-74

15 years

Fountain Valley, 586-F

Eye Openers, 4106-6
Arlington, 1467-7

Christian Hospital, 1525-8
Smedley Hometown Mem., 4115-8
Achievers, 2793-12

New Dawn, 4101-16

Jess Dunn, 4105-16
Advancing Speakers, 4109-25
Data General, 4114-31

3500 Foot, 1319-42

Southern Lights, 3684-42
Jubilee, 4104-42

Old Hickory, 4112-43

Eagles, 4108-50

Rising Stars, 4110-50

Capital Speakers, 2080-57
The Moderator, 3200-61

10 years

Talkmasters, 716-F

Verbal Articulators, 3919-3
Synergists, 4162-4

Pillsbury’s Best, 262-6

Mac Yawners, 1392-6

Johns Landing, 2031-7

Seaport, 935-9

Bourns Noon, 334-12

Speakeasy, 2896-14

Chesapeake, 837-18

Loveland Sweet Talkers, 3975-26
Brownbaggers, 152-29
Glenwood, 4485-30

Queens Court, 2321-42

Toast of the Goldcoast, 4267-47
Rocketdyne, 2474-52

IBM Main Site Motivators, 3887-53
Waterloo Bay, 3796-69
Achievers, 5697-69

NEW CLUBS

Freiburg I. Br., 3072-U
Freiburg 1. Br., Germany
Club Des Toastmasters
De Tahiti, 7259-U
Papeete, Tahiti
Twin Speaks, 2535-2
Monroe, Washington
Huachuca, 6630-3
Ft. Huachuca, Arizona
Bluff Country, 1181-6
Chatfield, Minnesota
Sound Speakers, 4020-6
St. Cloud, Minnesota
Mayo Daybreakers, 5536-6
Rochester, Minnesota
Just U.S., 5061-8
St. Louis, Missouri

IMMEDIATE DELIVERY!
IMMEDIATE RESULTS!!

Dear Fellow Toastmaster, Try my 60 minute
IMPROMPTU SPEAKING PRACTICE CASSETTE.

I promise within 30 days you will;
* lessen your public speaking fears

* improve your Tabletopic responses,
* generate greater audience excitement.

If not, then I George Lewis will send you a full refund!

SAYIT! DOIT!!

oreign $11.95 U.S. Funds Only) (o;




Board of Directors Issue/Pg

Coping With Change May/28
Your 1994-95 Officer Candidates June/28
Meet Pauline Shirley, DTM Sept/16
Your 1994-95 District Governors Sept/19
Delegates Pass 4 of 6 Proposals Oct/14
TI Board Report Nov/20
TI Financial Report Nov/22

Club Meetings Issue/Pg

An Open Letter to the Discouraged
Toastmaster

Paula J. Price, CTM March/S
Coaching the Blue Ribbon Icebreaker

Jerry G. Fitzgerald, ATM March/6
Are You Driving Away Your

Fellow Members?

Thomas Montalbo, DTM March/11

Taming Turbulent Toastmasters

Al Vopata, Ph.D., DTM March/14
How’s Your Club’s Culture?

Ted Wood, DTM April/$§
Sparkle Up Your Speechcraft

Marshall C. Lewis, ATM April/19
The Toastmaster as Catcher

Gary Muldoon, CTM May/6
Winning at Table Topics

Dean R. Boyles, CTM May/12
Table Topics Extravaganza

Jim Barshop, ATM May/14
Zero Defects

Keith Shannon May/16
Rules for Becoming an Unsuccessful

Toastmaster

Judith E. Pearson, DTM May/20
Reduce and Recycle Your Club’s

Meeting Paper

Terry Prince, DTM June/15
Ask Not What Your Club Can

Do for You...

Thomas K. Jue, CTM Aug/S
The Art of Accepting an Evaluation

D. Reed Laker, ATM Aug/27

Make Every Member Feel Like a Winner

Ellen B. Levine, CTM Sept/12

Our Fundamental Purpose
Dr. Ralph C. Smedley

Go Fly a Kite!

Oct/6

Stanford Hamblin, ATM Nov/S
The Grammarian as Coach

Tom Gray, ATM Nov/12
Talking in a Winter Wonderland

Val Brown, ATM Dec/14
Broadcast News (Toastmasters Style)

Carol Tanis Dec/24

Communication Issue/Pg

Selling Your Ideas

Richard Ensman, Jr. Jan/22

Suffering from Complimentary
Collapse?
Jim Dinan, DTM

Choose Your Feelings
Bill Vossler

Feb/S

Feb/8

All Talk

Judi Bailey Feb/12
The Personalized Toastmaster

Sandra Wilson, ATM Feb/16
Memory Malfunction Leaves Words

Teetering on the Tip of the Tongue

Rita Robinson Feb/24
Learning to Listen

Joanne Sherman April/22
When You Should Write a Letter

Suzette Haden Elgin, Ph.D Aug/22
Small Talk Is a Big Thing

Dorrine Turecamo Sept/8
Ready, Set, INTERNET!

Joel Furr, DTM Oct/S
Telephones Can Take Their Toll

Joseph Pozzuoli Oct/22

Famous Speakers Issue/Pg

Harvey Mackay: Corporate Communicator

Kathy O’Connell March/24
Shakespeare on Speaking

Thomas Leech April/27
Toastmasters’ 1994 Golden Gavel

Recipient: Les Brown May/22

Make Your Speech Memorable
Thomas Montalbo, DTM

What if...They Had Been Toastmasters?

Sept/27

Janet Whitcomb, CTM Oct/24
Meet the Five Outstanding Speakers
of 1994 Dec/16

Humor Issue/Pg

Using Spontaneous Humor

John Kinde, DTM Feb/14
Untying the Gordian Knot of

Neckties

Patrick Mott Feb/20
The Value of a Sense of Humor

Gene Perret Aug/20
Ad Lib Your Way Out of Tight Spots

Roger Langley, DTM Dec/11

Language & Speechwriting

Issue/Pg

What’s Our Message?

Ede Ferrari-D’Angelo, ATM Jan/5
The Persuasive Power of Clearly

Reasoned Conviction

William Wettler, CTM Jan/19
Collecting the Drops

David Andrick, CTM April/6
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Speechwriters of the World, Get Lost!

Phil Theibert May/$5
Let’s Improve Our Speech Writing!

Tom Ealey May/24
Terminal Talk, Cliches and Other

Matters Grave

Marion Amberg June/5
Titles That Tease

Thomas Montalbo, DTM June/22
I'm OK You're PC

Joanne Sherman July/5
Once Upon a Time...

Chip R. Bell July/8
Trance-Form Your Audience With

the Magic of a Story

Grady Jim Robinson, CSP July/11
The Power of the Hero's Journey

Frederick Gilbert, Ph.D. July/13
Reel In Those Tall Tale Awards

Jorja Derby Kelley, ATM July/20
Now, Let’s Lift Our Glasses High!

Vivian Buchan July/24
Speechwriters of the World,

You're Needed!

Alan M. Perlman, Ph.D. Aug/6
In Other Words...

Joanne Sherman Sept/11
Putting Time on Your Side

Rene Wojcik, ATM Dec/6
Coming Out of the Fog

Joanne Sherman Dec/13

Leadership Issue/Pg

Reaching the Summit of Excellence

Julie Bawden Davis March/8
The Greatest Toastmasters Club

In The World

Greg Willihnganz, CTM Sept/14
The Art of Mentoring

Cathy Reichert Nov/8
Lessons from the Best Managers

Paul B. Thornton Nov/16
Calling All Mentors

Joanne Sherman Nov/19

Membership Building Issue/Pg

Want New Members? Just Ask!

Marcia Taylor Barney, DTM Jan/6
Small, Struggling Clubs - Take Heart!

Lorrie S. Blackmon, ATM Feb/28
Where Is George?

D. Bennett Rice, CTM March/16
Answering the Question

Dave Fulton, DTM March/20
Bring New Members on Board

With Speechcraft

Stan Stubbs, ATM April/16
Make a U-Turn With Speechcraft

Susan Jane White, ATM-S April/20
Have a Guest Day!

Pam Price, CTM June/14
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The Corporate Challenge

Arthur §. Pennington, ATM Aug/8
Electronics Company Club Sparks

Continued Growth

John Ferman, DTM Aug/12
Think Creative

Betty K. Thom Aug/14
I Couldn’t Have Done It Without You

James L. Connell, ATM Nov/6
Strength in Numbers

Robert L. Johnson, ATM-B Dec/15

Personal Growth Issue/Pg

The Tale of the Reluctant Toastmaster

David A. Cruickshanks, ATM Jan/8
Keep Your Will Powerful
Susan Atkins Jan/12
Pursue Your Dreams With Passion
Damon Yeargain Jan/14
Overcome Procrastination (Today)!
Charles Downey Jan/24
Invest In Self-Esteem
Janet E. Freeman, ATM Feb/6
Dare to Be Competent
Mary Phillips, CTM Feb/19
Fear of Fear
Greg Dahl June/10
Fears That Keep You Sitting Down
Vivian Buchan June/12
How to Make (And Keep) Friends
Victor Parachin June/16
Pursuing Your Personal Olympics
Fred Borchelt June/24
The No-Fear Interview
Patricia L. Fry, CTM Aug/16
Attitude Is Everything
Jeffrey Keller Sept/6
You'll Never Be the Same
Morgan ]. McArthur, DVM, ATM Nov/24
The Mark of a Champion
David Brooks, DTM Nov/27
Learning the Language
Galina Mogilyansky, CTM Dec/S
Speaking Techniques Issue/Pg
Toastmaster Judo
Dennis Kessinger, CTM Jan/16
Persuasion Without Pressure
Tamra B. Orr Jan/20
Your 60 Second Impression
Jack Purdy, ATM Feb/22
Loud and Clear
Tom Gilson, CTM April/24
A Remedy for Stage Fright
Leon Fletcher June/8
Fascinate With a Folktale
Kathy Khoury, CTM July/6
Campfire Stories: The Art of the Tale
Bill Vossler July/14
Open to Interpretation
Robert Cockburn, ATM July/16

Don’t Let Them Roast the Host

Karen Robertson July/22
S Steps for Simplifying Technical

Presentations

Paula Blunck July/28
When You're Asked to Give a Eulogy

Edward C. Mathews, ATM July/29
Evaluations: Step Into the

Speaker’s Shoes

Sue Tribolini Aug/24
You're On Candid Camera

Miriam Otte, CTM Aug/28
Be a Public Speaker — With My Voice?

Peter B. MacFadden Nov/14
Overcoming Interruptions

Fred Reilly, CTM Dec/8

Miscellaneous Issue/Pg
Ideal Club Questionnaire March/22
Come Celebrate 70 Years of

Success! April/8
Copyright Primer

Ellen M. Kozak April/14
Toastmasters’ Proposed Constitution

and Bylaws May/8
A Club Under Siege June/6
Toastmasters International’s

Strategic Plan June/19
I'd Rather Whistle While I Work

Patrick Mott Aug/19
What's In a Name?

Andy Jackson, CTM Sept/5
Choose to Cruise

W. Lynn Seldon, Jr. Sept/24
Celebrating 70 Years of Success Oct/8
1924-94: We've Come A Long Way

Thomas Montalbo, DTM Oct/16

The Evolution of Toastmasters Education

Debbie Horn Oct/19
TI History at a Glance Oct/20
International Hall of Fame Oct/27
International Speech Contest Rules Nov/28
Toastmasters Employee Celebrates

30 Years Dec/26

Special Issues

Celebrating The Club March
Focusing On The Specialty Speech July
The Art of Mentoring November

31)
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Ls your Club prepared to welcome guests into membership? You ~ NOTE CARDS WITH ENVELOPES

need an organized membership building and new member Catalog No. 352 Quantity of 25 $5.25

orientation program to succeed; these tools will help your Club  invITATION TO MEMBERSHIP

attract new members and get them off to a good start. Formally invite guests to become members.
Catalog No. 348 ity of 2 2

MEMBERSHIP BUILDING KIT atalog o Sdrors B
Complete kit of membership building materials. NEW MEMBER PROFILE SHEEI]
Catalog No. 1160 $5.00 Catalog No. 405 Quantity of 10 $.95
MEMBERSHIP GROWTH MANUAI NEW MEMEER ORIENIATION
Catalog No. 1159 ¢35  NEW MEMBER ORIENTATION SHEET

- Everything you need to properly orient new members.
GUEST BOOK Catalog No. 1162 $5.00
Catalog No. 84 $8.95

TOASTMASTERS AND YOU KIT

’
VISITOR'S CARD -
Introduce new members to your club and the organization.

Get some basic information about your guests.

Catalog No. 904 Quan[i[’y of 30 $2.25 Catalog No. 1167 $2.00
GUEST INVITATION KIT PACKAGE OF FIVE TOASTMASTERS AND YOU KITS

Handsome formal invitation to invite guests to your club. Introduce new members to your club and the organization.

Catalog No. 344 Quantity of 25 $5.25 Catalog No. 1167-A $8.75

&5 Mail to: Toastmasters International PAYMENT MUST ACCOMPANY ORDER. . L. .
%@} P.O. Box 9052 Check or money order enclosed: $ (USS. FUNDS) Standard Domest|c Sh|pp|ng Pnces

Mission Viejo, CA 92690 Charge my MasterCard / VISA (circLe one) SHIPPING SHIPPING

Please sehd 'mie: o TOTAL ORDER  CHARGES TOTAL ORDER  CHARGES
¥ s Credit Card No.

QUANTITY o $0.00 to $250 §$1.10 3501 to 5000 $6.50

1160-$5.00 S5 it5 3% ETASRTS Expiration Date 251 to 500 230 50.01 to 100.00  7.60

i Signature 501 to 1000 295 | 100.01 to 15000  9.95

1159- $2.25 348 -$5.25 Subtotal 10.01 to 2000 4.05 150.01 to 200.00 12.25
y . . i 20001 to  — Add 7%
84 -$8.95 405 -$ .95 Shipping Club No. District 2001 to 3500 °% 00 Of1OI:|dpriC;
Ghd - €558 - — Name
—— 9048225 1162-$5.00 i Address For orders shipped outside of the continental United States
344 -$5.25 1167-$2.00 TOTAL Acdress estimate Airmail at 30% of total, surface at 20% (minimum $1.50).
i ! ) ) ) City State/Province Any excess will be billed through your Club’s account. California
Prices subject to change. See the 1994-95 Supply Catalog for ' residents add 7.75% sales tax.

completedescriptions and other membership building materials. Country _ Postal Code




