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fl Liqht In Darkness
In 1985, on our way to the Toastmasters International Convention, my wife,
my parents and I were caught in a violent thunderstorm in a small plane

piloted by my father. For more than two hours, the four of us were tossed
about in the sky. Rain plummeted our windows, thunder and lightning
engulfed us and the sound of the stall warning continued in our ears long after
it had stopped. If you've ever been above rural North Carolina at night, you
know it is very dark because of the abundance of trees.

After repeated attempts to locate a place to land, my dad issued a distress
call and the Raleigh, North Carolina, airport gave us emergency permission to

land. But fighting the wind and rain had taken its toli, and before we reached
the airport, we ran out of gas. So there we were, four drained people trapped in
the dangerous night sky over a landscape of trees in a small single-engine
plane with no gas. If ever a situation was hopeless, this was it. But as 1 gazed
out my window, I saw a truck's headlights showing us a road below. Those
lights gave my dad enough guidance to safely land the plane. We emerged
unharmed, although the plane was destroyed in the process. Whoever was in

that truck never knew he saved four people from impending death that night.

Had he not been on the road with his lights burning bright, 1 might not be

with you today.

In a way, each of us is a light on life's highway. Whether you know it or

not, someone is counting on you to let your light shine and your eloquence be
heard, so he or she can find a path of hope. You may never know who that

person is, but without you, his or her destination may never be reached.
Today, more than ever, people need what Toastmasters has to offer. By

developing their communication and leadership skills, they discover the
courage to change and to realize their dream of personal fulfillment.

But for the world to experience the power of Toastmasters, you must be
willing to share it. Someone is counting on you to share the benefits of
Toastmasters with them. Now is the time to renew your commitment to share

the opportunities of Toastmasters training. Unless we allow our passion for
Toastmasters to shine bright and our eioquence to be heard, unknown people

may never develop their unique gift and sing it to the world. Become that light
in the darkness. Someone is looking for it.

Robert E. Barnhill, DTM

International President

2 THf TOflSTmnsTtfi - novfmBtfl isse

lOflSTIHflSTtR
Piklulir TtRRENCE MCCANN

Ultir SUZANNE FR£Y

fljiltlltlHllir BETH CUR-nS

Miltriil fismtiit pinky frias

(111 Diiedion liliana cartelli

Grijiliic Ouign susan campbei.I

llleill MARILYN MARCUS

nofncutsfinBDiitdiioRs

fmAl DR. RALPH C. SMEDLEY

OfHCKIS

iltinUlilHlPrttllHt ROBERT E. BARNHIU, DTM
P.O. Bo« 25&3

LuMMck. TX 7940tl-2StlJ

Stiiir Piei PiiskHl LEN JURY, DTM
Bux 44G0

Auckland, New ZcolAnd

Seciid Vim Prnidant tuiry r. daily, dtm
27l$Giirland UneN.
Wymoulh, MN S.S447

ni(CdViHPl(Sldlll TIM KECK, DTM
2333 KaplolanI Blvd.. *2100
Hnfldulii. HI 96B26

hmdiiliPitlPinidul ian b. edwards, di-m
*017 Stoiicbftdgr Ro*d
Weu D« MolDn. lA $026.S

luertllBldCtW TERRENCEJ. MCCANN
Touunastns Inirmaiimul
P.O. Box 90S2

MlBlon Vtejo. CA 92690

SKnliri-liiiHrif frank chess
loMtmasten lnt«matlun*l
P.O. Box 90S2

Mission Viclo. CA 92690

OHuins

STEVEN A. BARD, DTM JOHN F. HOWARD, DTM
1711 N.W. *61ti Avenue ISS FJM4775 Soolh

l*udertillL Fl. 33313 Ogdcn. UT 8440$

BOB BRADSHAW, DTM JOAN M. JOHANSON, DTM
4 IJetT Bun Irall i' O. Box 474

Sherman. CT 06784-2028 Crowrte. lA SOS43JM7*

GRACE E. BROWN, DIM MARK UVERGNE, DTM
1401 Longnirci Lane 3S-i7 Dtcmars Blvd.. Sullt ISO

Sufltilk. VA 23437 ASIoiia. NY 11 ICS

TED CORCORAN, DTM
124Giaiige Road

Baldoyle, Dublin 13
Ireland

FRANCINE NARDOULLO, DTM
1S373 Auburn Center Road

Nevrtmiy, OH 4406S

WENDY M. FARROW, DTM
2704 Galena Avenue

SIml Valley. CA 9306S. 1332

IRMA ORTEGA PERRY, DTM
4109 Dorman Drive

Nashville, IN 372I.S-I622

BRUCE FRANDSEN, DTM
2809 liavenrry

Pottage, Mi 49024

JEAN RIGGS, DIM
P.O. Box 33

Over Park. TX 77S364033

RON HARGER, IHM
16624 West I47th Street

Olatlie, KS 66062

RiCK SYDOR, DTM
1092 Salmon Drive

Roseellle. CA 9S66l-»432

DICK HAWUY, DTM
601 Washington Avenue

Stevens Piilnl. WI S44RI-II67

BRUCE W. TRIPPET, DTM
1895 PirtfldgeCJrcIc
Excelsior. MN SS33I

ALFRED R. HERZING, DTM
2036.5 Via U Vte|a

Vnrba Linda, CA 92887

To place advertising or submit articles, contact;

TOASTMASTERS INTERMATIONAL
PUBLICATIONS DEPARTMENT:

P.O BOX 9052

MISSION VIEJO. OA 92690 USA

(714) 858.8255,1.800-9WE-»»EAK, FAX;(714) 858-1207

email; sfreyOloastmasters.org
World Wide Web; http;//www.tQastira5ters.org

THE TOASTMASTER Mogaxlne I1SSN 00408263) Is published monthly by
Toaslmastett Iniernallunal, Inc., 23182 Arroyo Vista, Kancho Santa
Margarita, CA 92688, U.S.A. Perludlcals postage paid at Mission Vle|u, CA
and addlllonal mailing olllco. ItlSI'MASTER: Send addicts change It> THE
TOASFMASIER Magailne, IM), Bttx 9052, Mission VIclo, CA 92690, UiA

Puhllslied 111 pinmnU' Iliv ideas and goals uf Toaslniastets
Inlemallonii, a nun prutll cduoallunal organization nl clubs throughout
Ihe world dedliaied to leaching sUlIs In public speaking and leadr^p.
Mcmbrts subtctiplions are included in the S18 semi annual dues.

The oificial publlcattun nt Toaslmaslers Intemational canies autho
rized notices and anicles regarding Ihe activlbes and Interests o4 the utg*-
nlzalicin. but te^ntibliily is not assumed (or the o|8nionsof Iheaulhm
o(other anlclcs.

Copyilghl 1996 by loasimasleis International, Inc All lights lesovcd
Reproduction In nhulc or In pan without written permlsslRn ts prohibR-
ed. Sot responsible lor unsoliciled niaieilal.

Toaslmastets Inirnialiimil, IHF. T0ASTMA5TIR, and Ihe TuastmasM
Intemaiiona! Fmbirm ate trademarks of Toastmaser Intemallonil reg-
bateicd in Ihe United Stales, Canada, and many other cuunMes. Matci
reglstiada en Mexico. Printed In U.S.A.

0PiiKad on Racydad Papa

J



feat u res

8 On the Mark With Quality Quotations
An accurate quotation should
be attributed to the correct

individual and restate the exact

words of the originator.
By Rod EUas Pipinich, Ph.D., CTM

16 Speak Like a Leader
By using only simple words, our vocabulary is

imprecise, uninteresting and very unsophisticated.
By C//(jr/('5 Ickowicz

24 10 Myths About People With Disabilities
The best way to help someone with a disability

is to first ask if he or she needs assistance.

By Victor M. Parachin

departments

2 VIEWPOINT: A Light In Darkness
By internatioual Prc.suiciit Robert E. Bomhill, DTM

4 LETTERS

5 MY TURN:
Who's In Charge Here?
By Robert Freedman, DTM

6 FOR THE NOVICE:
Tackling Your Ice Breaker
By Erich Viedye, CTM

November 1 996
Volume 62. no. 11

11 CAN WE TALK? It's Gotto Be Real
By Patrick Mott

12 MANNER OF SPEAKING: Cliches: The Junk
Food of Language
By Gary Mutdoon, CTM

14 UPDATE: in Memory of Two International
Presidents: Sheldon M. Hayden 1906-1996, and
Durwood E. English 1935-1996

20 Tl BOARD REPORT AND
1995-96 FINANCIAL STATEMENT

21 HOW TO: Keeping the "Dis"
Out of Disabled

By Dot Naiy, CI'M

29 HALL OF FAME

Ihe loaslmslefs Yision:
Tustmasters International empowers people to achieve their full

potenti^ and realize their dreams. Through our member dubs, people
throughout the world can impnve their communication
and leadership skills, giving mem the courage to change.

Ihe Joastmslers UJIssioii:
Toastmasters international is the toading movement devoted to

making effective oral communication a worldwide reality.

Through its member dubs. Toastmaders International helps men and
women learn the arts of speaking, listening and thinking - vital skills
that promote self-actualization, enhance leadership potential foster
human understanding, and contribute to the betterment of mankind.

It is basic to this mission that Toastmasters International continually
expand its worldwide network of clubs, diereby offering ever-greater

numbers of people the opportunity to benefft from its programs.

THE TOflSTITlflSTtR - 11 0 V f Iff B £ R 1996



Ltntfis

MORE CONTROVERSY

I am writing in praise of Mark

Hammerton's piece, "In Defense of
Controversy" (August). Toastmas-

ters, both at club meetings and con
tests, should recognize that tolerat

ing and rewarding controversial

speech subjects not only stretches

their mental capacity, but also upholds

a tradition of excellence founded long

ago by Plato and Aristotle. Clubs

should create internal cultures that

nurture, rather than discourage, differ

ences of opinion. Members would be

wise to present speeches that broaden

their own awareness as well as that of

their audiences.

If you and members of your club

lack the capacity to listen respectful
ly to an opposing thought, you have

limited the vitality of your club, the

value of the speeches you will hear,
and the number of members your

club will enjoy in the future.

Is the only way to succeed at a
speech contest to win? 1 like to

think of success as growth and

development of the mind. If you
give only safe speeches, there is less

opportunity to learn.

There were times when brave ora

tion in the face of intolerance got

people killed. These days it might

lose you a contest, but your speaking
skills will benefit and you will expe

rience the success that comes from

expanding, rather than limiting,

your speech content, your club vital

ity and the Toastmasters experience.
Donna Kramer. CTM

Fireside Club 851-5

San Diego. Califomia

IN DEFENSE OF ATMs

The last sentence in Mr. Peck's letter

"In Defense of DTMs" (August)

reflects an attitude of disdain for

any Toastmaster who is not a DTM.

I have worked very hard for my
ATM designation and am working

even harder for my ATM-B. Mr.

Peck knows that many DTMs hon

estly admit their major strength is

not in public speaking, but in dis

trict-building qualities such as lead

ership and organization.
He also should know that DTM

qualities include Determination,

Devotion and Discipline. By his

putdown of Mr. Francum's ATM-S
achievement and, by extension, all

ATM-Bs and ATMs as well, Mr. Peck

has not demonstrated these DTM

qualities. 1 hope he will replace the

Disdain in his DTM designation
with Decency.
Ian Ridpath. ATM
Stonsy Creek Club 7976-iD
Stoney Creek. Ontario. Canada

PROUD TO BE A CTM

1 recently earned my CTM, a major

accomplishment for me, and one

that sets the stage to move toward

my ATM (and further). 1 am proud

of this achievement, and my ego
welcomes all acknowledgements.

Tonight, as 1 reached for the cur

rent issue of The Toastmaster to re

read some of the articles, I noticed

it was addressed to William R. Spiller,

CTM. When 1 saw those three letters

after my name, my cheeks flushed

with pride. What a thoughtful and

wonderful gesture you have made.

Well done!

WilUam SpiUer. CTM
Context Shifters Club 6265-21

Victoria. British Columbia. Canada

LET'S FOSTER DIVERSITY

Three cheers for James Patterson's

article "Communicating and Neg

otiating Internationally" (Septem

ber). it detailed some problems that

frequently occur when interacting
internationally.

Patterson mentioned that Ameri

cans sometimes fail to consider the

feelings of people of other countries
and ethnic groups. The solution is

diversity. The corporate manager who

invites and fosters racial and ethnic

diversity in the workplace will be

more successful than the one who

expresses insecurity about it.

As Toastmasters, we have the

opportunity to encourage and foster

diversity with in our clubs. It is the

building block for competing in the
21st century.
0. Kumar Prasad

SERHO Sundowners Club 6261-67

Tampa. Florida

YDU CAN'T AFFORD NOT TO COME

1 would like to commend Jim

Carmickie on his article, "Letter to

an Absent Toastmaster" (September).
Jim mentions that many absent

members say difficult times have pre
vented them from regularly attend
ing meetings. 1 agree that it is pre

cisely during these times that you
can "fine-tune your communica
tions skills so you may better face
your adverse challenges and gain

knowledge from more experienced
members who have faced similar

obstacles."

His premise reminds me of a line

my industry uses when our clients
say they "can't afford to advertise."

Well, the truth is you "can't afford
not to advertise." Thanks again to

Toastmasters for including articles

that not only help me with my
Toastmasters duties, but also present

information 1 can use during my
business and social conversations.

Kristen Mosbaek. DIM
Higher Authority Club 2529-36
RockviUe, Maryland
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my TUfin
By Richard A. Freedman. DTM

Who's In Charge Here?
The scene is the regular weekly meeting of the Blanksville

Toastmasters club. The club president and meeting chair

woman, Ms. N. Charge, has walked away from the lectern

on the head table to check a disturbance in the back of the

room. Like a flash, Toastmaster I.M. Quick dashes up to the

lectern and proclaims: "The chairwoman has vacated the

lectern. Anyone can, therefore, take over the meeting. I

am here first and so I am in charge!"

Has this ever happened in your club? Can Mr. I.M.

Quick legally and unilaterally do this? The answer to the
second question is an emphatic "no!"

The lectern is just a structure set up at a vantage point

in the meeting room for the use and convenience of any

member who is speaking or conducting some portion of

the meeting schedule. It has no special significance or

"magical" properties. I must stress that the mere fact of

standing behind or near the lectern does not confer any

particular authority, office or control of the meeting

upon any member.

This information comes directly

from Robert's Rules of Order, a guide

in parliamentary procedure that is

binding at all organizational levels
of Toastmasters International.

The chairman of the meeting is

always in control of the meeting -

from the opening rap of the gavel to the adjournment -

regardless of where in the meeting room he or she may be,

and regardless of who may be speaking from, or standing

at, the lectern. The club president is automatically the

chairman when he or she is present at the meeting.

The chairman may officially vacate the chair for the

balance of the meeting by leaving the room prior to the

adjournment. He or she may vacate the chair for a short

period during the meeting if required, for example, to

address a motion.

The important rule to remember is that, if the chair

man truly vacates the chair (not just walks away from the

"The mere fact of standing behind
or near the lectern does not

confer any particular authority,
office or control of the

meeting upon any member"

lectern) the club officer present who

is next in seniority automatically,

without the need for any discussion,

order or motion, becomes chairman.

The critical point is that no other
member may take the chair (as chair

man pro tempore) without the unani

mous consent of all members present.

So you can see that in the little story at the beginning,
Mr. I.M. Quick cannot become the chairman if even one

member objects, which is quite probable.

A member who is standing at, behind or near the

lectern because he or she is performing some meeting

function such as Toastmaster, Topicmaster, Speaker, etc.,

is not in control of the meeting. That person is simply

using the vantage point of the lectern to assist him or

her in carrying out his or her duties, and is doing so only
with the permission of the chairman, who still remains
in control of the meeting.

In many clubs there is a common practice of the
chairman stating, at the appropriate point in the meet

ing, "1 give control of the meeting
to the Toastmaster."

This practice is not in accor

dance with Robert's Rules of Order. It

is not the intent of the chairman to

relinquish control of the meeting.

A much better statement, and one

more in accord with Robert's Rules,

would be for the chairman to state, "The Toastmaster

will now conduct his (her) portion of the meeting agen

da." This same statement should be used with respect to

any other member performing a function, such as
Topicmaster, General Evaluator, etc.

If you are interested in pursuing this matter in more
depth, 1 refer you to Sections 42 and 46 in Robert's Rules
of Order Newly Revised. o

Richard A. Freedman. DTM. is a member of Hospitality Club

683-5 in LaMesa, California.
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% fOfi THt novict
By Erich Viedge.CTM

Tips on making your first
speech memorable -

for all the right reasons.

Tackling
yourIce Breaker

Even experienced speakers
who join a Toastmasters club
find their Ice Breaker assign

ment nerve-racking. Whether you

perform well or achieve less than
you hoped for, one thing is for cer

tain: You will remember your Ice

Breaker for many years to come.

Here are five steps to make your

experience memorable - for all the
right reasons!

1 Don't schedule your Ice Breaker
too soon. If you are the impa

tient type, you probably joined up
on your first or second visit, and
eagerly await your first speech. But
it's a good idea to let your first speak

ing assignment be a toast or a word
of the day, just to get you used to

taking on a meeting role.

2Toastmasters seem to have
selective memories when it

comes to their Ice Breaker. "It's

the easiest assignment," they often

say. "The manual even tells you
what to speak about." But you may

wonder how to talk about yourself

without boring everyone to tears or

revealing too much. One way

around your difficulty is to talk

about yourself indirectly.
When you introduce yourself to a

stranger, you don't go through your

resume in chronological order from

birth to the present. So why do it in

your Ice Breaker? You can talk about

a seemingly unrelated topic, and still

fulfill the assignment objectives.

One of the most thought-provok
ing Ice Breaker speeches I ever heard

was about the sun. The speaker told

us how, when he was a child, he saw

the sun as a God-given fact; later, as

a physics major, he saw it as burning

ball of gas in space. By telling us his
views on the sun, he was indirectly

revealing his life's events and how

they shaped his personality.

3 Lean on your fellow club mem
bers for support. Every Toastmas-

ter has been through the Ice Breaker

experience; many will let you have a
copy of their first speech or share
how they approached their first

assignment. Ask more experienced

Toastmasters what they would change
about it, or ask them to tell you about

a particularly memorable Ice Breaker

they might have heard.

4 Prepare, prepare, prepare, pre
pare. Speaking in public can be a

terrifying experience; even old
hands get nervous before an impor

tant speech. Through the ages, peo
ple have tried many ways of control

ling their panic, but only one way

seems to work: excellent prepara

tion. This doesn't mean learning

every word of the speech verbatim -

in fact, learning a speech word-for-
word is counter-productive because

it will come across wooden and

over-rehearsed. The right way to pre

pare is to be thoroughly familiar
with your speech's outline and its

major points. Then, when it's time

to deliver, you can still be sponta

neous within your speech's outline.

5 Don't set your sights too high.
No matter how well you have

prepared, you will probably never

feel completely ready to deliver
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your first manual
speech. You will

always feel that,

with just a little

more preparation,

you can deliver a

truly excellent

speech. Remember,
this is only your first

assignment. You are doing it
precisely because you are in

experienced and want to learn.

Nobody is expecting you to be
the next JFK or Martin Luther

King, Jr. Just concentrate on

eliminating "ahs" and "urns"
and getting through it. The
rest will follow, step by step.

Now only one thing

remains: Get out there

and do it!

Inexperienced

speakers tend to

make the same basic mistakes.

Here are some pointers to help make
your Ice Breaker more effective:

■ Don't repeat the title of your
speech. When it's your turn to
speak, the Toastmaster will call
your name and give the title of
your speech. This is done to enlist
the interest of the audience before

you've said a word. Don't blow it
by repeating the title after the
Toastmaster has just announced it.

■ Acknowledge the Toastmaster.
Courtesy dictates that the Toastmas

ter remain standing until you

acknowledge him or her by saying
"Mr. (or Madam) Toastmaster."

Only after you have said those magic
words does he or she feel comfort

able sitting down.

■ Speak up! Your audience really
is looking forward to learning a bit
more about you. Make sure that
even the people in the back of the
room can hear you clearly.

o

■ Avoid fidgeting. Most novice

speakers display nervous mannerisms
the first few times they face an audi
ence. Common ones include rocking

on heels, clasping hands in front of
the body, nervous pacing or repeating
a word like "OK" or "actually." Be

aware of your favorite habit and start
eradicating it early. You can even ask
your evaluator to watch for a particu
lar habit so that after the speech,
you'll know how successful you were
in keeping it under control.

■ Slow down. Most Toastmasters

are shocked when they discover
how long a four- to six-minutes
speech actually is, so they try to
cram their family history for the last
three generations into that time. To
cover the material, the poor speaker
has to talk so fast, nobody can

understand the message.

The cure is simple. Pick three

points you would like to share with
the audience, tie them together with

an introduction and a con

clusion, and slow

down so that every

body can under
stand you. A men

tor once told me

1 should be able

to hear the first

and last sound of

every word I speak.

This simple tip helped

me improve the pac
ing of my speeches.

■ Don't thank the

audience. We often

see stars on TV saying

"thank you, thank
you," to hordes of

applauding

people.
That's all right

for them, but the

proper way of con
cluding your speech

is to simply return control of the meet
ing back to the Toastmaster by looking
in that person's direction and saying:
"Mr. or Madam Toastmaster."

Your audience indicates their

thanks by applauding at the end of
your speech. You don't need to
thank them for being there - they

want to be there.

All these points may seem a lot to
concentrate on - and they are. We

haven't even covered eye contact,

body language or simple speech
structure. But that's OK. Remember,

don't try to get it all perfect - you
have another nine assignments to

go before you achieve your CTM,
and that will give you all the prac
tice you need to craft excellent
speeches. O

Erich Viedge. CTM, is a writer and presi

dent of Andersen Park Toastmasters

Club 1940-74 in Johannesburg,

South Africa.
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BY DR. ROD ELIAS PIPINICH, CTM ■ ILLUSTRATION BY FRED SHERMAN
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On the Mark with

wiam c

An accurate quotation should be attributed to the

correct individual and restate the exact words of the originator.

uring the 1992 Republican National Convention, Ronald Reagan delivered,

as expected, a rousing, positive and inspiring address. Reagan's oratorical

skills, vigor and optimism combined with personal anecdotes and pertinent

quotations helped generate urgently needed enthusiasm.

However, during the speech, Reagan incorrectly attrib

uted one of his key quotations to Abraham Lincoln. This

nationally televised faux pas could have been easily avoid

ed with routine verification. Whether or not the general

public noticed the misattribution, Reagan's address high

lights the importance of accurate and effective quotations

in speechwriting.

Effective quotation usage depends primarily on con
tent, accuracy and placement. When used appropriately,

quotations can dramatically convey major concepts, pro

vide credibility and add humor, insight and flair to a

TH( TOnSimflSTffl >nOVEIIlBEfl 1996

speech. However, improper quotation usage can have the

reverse effect and invalidate the speaker's conclusions.

ACCURACY REQUIRES DISCIPLINE

Ideally, an accurate quotation should be attributed to the

correct individual and restate the exact words of the origina

tor. Using inaccurate quotations reflects a lack of discipline
to research and cross reference material. Verifying quota
tions is a good habit, even when preparing manual speech

es. Routine verification will prevent considerable embarrass

ment while delivering more critical speeches in the future.
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The use of inaccurate quotes has become so prevalent

that an entire book of misworded, misattributed or miscit-

ed quotes has been compiled by Ralph Keys, whose book,
Nice Guys Finish 7th contains familiar quotations and

cliches that have been inaccurately interpreted and perpet

uated for years. Surprisingly, many of these misquotations
have become commonplace in today's oratory.

The origin of quotes is often disputed, as noted by Dr.

Lawrence Peter, author of The Peter Principle and Peter's

Quotations, Ideas for Our Time. To resolve the controversy

surrounding some quotes, the authors of the quotation

books, or their staffs, conduct research to attribute a spe

cific statement to the correct individual - a task inherent

ly difficult and possibly inconclusive. Dr. Peter admits

crediting some controversial quotes to individuals on the

basis of "less than perfect evidence."

The difficulty of correctly attributing quotations to indi

viduals is illustrated by the quote "Winning isn't everything.

It's the only thing," which has been credited to Vince

Lonibardi and to Bill Veeck. However, Dr. Peter's research

concluded that neither Veeck nor Ixmibardi said those exact

words. Vince Lombardi originally said "Winning is not the

most important thing, it's everything," and Bill Veeck's

wording is "1 do not think that winning is the most impor

tant thing. 1 think winning is the only thing." The quotation

commonly cited is actually a paraphrase of both statements.

Using an old quote of questionable origin may under

mine your speech if you do not convey total confidence
in your material or if anyone in the audience believes
that you misquoted. Unless your topic explicitly deals
with the origin of familiar quotations, quotations of con
troversial origin should be avoided.

USE ORIGINAL MATERIAL

At a recent district speech conference, a contestant gave

an exceptionally patriotic speech on the subject of the
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American flag. The speech was properly organized, well
rehearsed and skillfully delivered. The speaker captured
and held our attention from his opening statement, and
the material obviously pleased the crowd and judges.

Unfortunately, the contestant lessened the impact of the
speech by concluding with the John F. Kennedy relic

"And so, my fellow Americans, ask not what your coun

try can do for you; ask what you can do for your coun
try" - a quotation that would have been appropriate

several years ago, but Is now considered unoriginal,

overused and dated.

The contestant's use of unlmagina- "(S^JJeCtiV6 CjUOtaUon
tive material may have contributed to

Periodic conso

his failure to advance to the regional

competition. The winner of the con
test also used quotations, but hers

were innovative and original. The

term "original quotation" may seem
contradictory, as the term "unoriginal

quotation" may seem to be redundant. Simply put, un
original quotations are those tired and trite "chestnuts"

that are more likely to generate groans from an audience

than applause. On the other hand, original quotations

are those that may be unfamiliar to the audience, but still

convey profundity, credibility or wisdom.

Most of us would not even consider wearing a worn-

out suit when giving a speech; why would we want to

dress our speeches with old quotes? The abundance of
fresh, original sources of material to draw from is stagger

ing and increasing daily.

EXPAND YOUR QUOTATION SOURCES

1 recently took an informal survey at a neighborhood
bookstore and found 42 quotation books written by a

variety of speakers/writers. The jackets on many of these
books attempt to convince the reader that without the
book, he or she is unworthy of stepping to a lectern.

Although these books do provide stimulating ideas,

speakers ought not to depend on them as heavily as the

book jackets suggest. Quotation books rarely provide the

derivation of a quotation, which includes valuable

information to effectively integrate the quotation into a

speech. Also, as evidenced by Ronald Reagan's address,

quotation books are not always accurate.

Samuel Butler, in The Way of All Flesh, noted that a

common characteristic of good writers is to constantly take

notes on written material, day-to-day observations and

thought-provoking conversations. Similarly, a common

characteristic of good speakers {and those who compile

quotation books) is to record comparable information.

Consider collecting and organizing your own materi

al to build a unique source of original quotations. As

you come across profound, witty, insightful or interest
ing material, make a note on the nearest scrap of paper

or pad, clip articles if possible, or at least commit the

material to memory until you can permanently record it.

depends primarily
en content, accuracp^

and placement"

lidation to a permanent book or data base
will eventually result in a highly personalized source of

material for future speeches.

Suitable quotation material bombards us every day;

all we have to do is attentively read and listen. Excellent

sources of material include well-researched biographies,

such as William Manchester's masterpiece on the life of

Winston Churchill, The Last Lion, and op-eds from
national newspapers. Other speeches, especially keynote

addresses from seminars and conferences, are also

dependable sources.

Good quotation material is diffi

cult to describe objectively. Justin

Kaplan, editor of the sixteenth edition
of Bartlett's Familiar Quotations, aptly
states that "you know a good quote

when you see it." Your own interests,

values and background will determine

who you will quote and what quotes

are meaningful. A hand-picked collection of quotations
will be stamped with your fingerprints; your sincerity and

ownership in the material will ring out during your
speech delivery.

QUOTATION PUCEMENT

Quotation placement in speeches parallels quotation

usage in writing. Quotes should be thought of as strate
gic tools, used to strengthen weak parts of your speech

or to convey those thoughts you may have difficulty
communicating. Quotes can effectively introduce and

conclude your speech. However, placement of several

quotes in quick succession can have a whipsaw effect on

your audience and should be avoided.

In their book Power Talk, Niki Flacks and Dr. Robert

Rasberry recommend several vocal techniques to let lis
teners know that you are quoting another person. They

recommend a momentary pause, or a change in voice,
inflection or tone to help differentiate the quote and

increase the level of attentiveness of the audience.

Reading the quote can add to the drama of the quote

and help you avoid misquoting.

A transitional phrase is also recommended, such as:

"In the words of..." "states that..." in some situations,

the background on the quote or individual quoted may

add to the effect. Most importantly, the quote should be

short and concise.

QUOTATIONS FOR GREAT COMMUNICATING

Effective quotation usage is an exciting way to make your

message more believable and memorable. If a United

States president, designated as "the great communicator,"

can improve on extraordinary speeches with the proper
use of quotations, so can you. o

Dr. Rod Pipinich, CTM. is an adjunct professor of engineering

at Southern Methodist University in Dallas, Texas.
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CflO Hit TflLK?
By Patrick Mott

ELOQUENCE:

Its Got to Be Real
Tucked away in one of the few somber scenes in the popular

movie, "The American President," is a hard nut of truth

that sympathetic speakers ought to remember.

Michael Douglas, as the Kennedyesque president, is arguing

the subject of leadership with his chief domestic advisor

when he closes the advisor's mouth firmly with the words,

"We've had presidents who were beloved who couldn't
find a coherent sentence with two hands and a flashlight."

If we have memories that reach back far enough, and
if we have paid attention not just to speeches but to
press conferences and other extemporaneous occasions,
we know who Douglas is talking about. George Bush
could deliver a solid speech, but without a TelePromp-
Ter, spoke in jittery fragments and incomplete sentences.
And Ronald Reagan, "The Great Communicator," relied
almost entirely on scripts, notes and what came to be
known as "talking points" to get him through his com
munication chores. With these tools, he could deliver

fine speeches. Winging it without them, he was verbally
handcuffed to the point of embarrassment.

Yet, Reagan was one of the best-loved presidents of
the century, and Bush enjoyed a high degree of populari
ty for at least part of his time in office. The reason, I

think, has to do with skillful professional image-making
combined with many people's innate wariness of leaders
whose personal speech is "too polished."

I don't believe this is necessarily a contradiction. The
prepared speech always has been one of the biggest guns
in any politician's public arsenal, and the speeches of
presidents and prime ministers down the years are the
things that survive the men and women themselves to

become part of history. They have the potential for
remarkable potency. Consultants know this, and contrive
to put words into the speakers' mouths that effectively
complement those speakers' individual personalities.

John F. Kennedy, for instance, could get away with
beginning a ringing sentence with the words "Ask not..."
That antique phraseology would never work for the more
homespun Ronald Reagan, whose speechwriters crafted for
him a folksier, more colloquial approach. Franklin D.

Roosevelt was able to balance his

patrician speeches with his weekly
cozy "fireside chats," during which he

used more homely words (he explained
the country's military "lend-lease" pol
icy to England by comparing it to loan
ing a neighbor a garden hose to put
out a fire).

Roosevelt knew innately - and
later presidents knew through their image consultants -
that they must not, as Kipling wrote, "look too good nor
talk too wise."

One would be hard-pressed in the modern world to

find a person who was never taken in by a fast-talking
con artist. Consequently, we often tend to forgive, even

sympathize with, a public figure who blunders gamely
through his everyday discourse. It serves as proof, we
might think, that this person could not possibly be a
snake oil salesman.

Does this mean that the canny public speaker should
"dumb down" his talks to avoid being compared to P. T.
Barnum? Should he blue-pencil every word containing
more than three syllables?

No. People hate being fooled, but they hate being
patronized more. Audiences of any type can be remarkably
perceptive about the sincerity of speakers, whether they
speak like a union boss or an Oxford don. It is not the pol
ished nature of a speech so much as the glossy nature of a
speaker on the make that raises an audience's hackles.

The answer, 1 believe, lies in being true to yourself, and
remembering that the direct approach is always best. It's
no sin to use million-dollar words now and then, but it is

a great sin Indeed to use them all up at once. And it is an

even greater sin to appear smug, or self-satisfied, or even

triumphant, when you're using them. Such misplaced
superiority will put you in the same league, as far as your
audience is concerned, with patent medicine hawkers.

Truly intelligent speech is always true communica
tion. It's well to remember that we also have had politi
cians who were beloved who could speak — on and off
the stump — like champions. o

Pabick Mott is a writer from Fullerton, California.
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By Gary Muldoon. CTM

If you are going to use a cliche,

at least be aware of it.

fiTuunk food
When I was in college, an English professor spoke

about the first time he read Shakespeare as a teen

ager. The play was "Romeo and Juliet" and he hated

it. Why? Because it contained too many cliches: "A rose by

any other name would smell as sweet," "star-crossed lovers,"

"parting is such sweet sorrow," and many others. It wasn't

until a few years later, the professor said, that he realized his

mistake. Yes, those words are now cliches. But when

Shakespeare wrote them, they were original.

Shakespeare wasn't repeating

cliches, he was crafting new expres

sions. And it's an extraordinary

tribute to him that so many of his

word choices have become ordi

nary. Shakespeare, along with the

Bible, is owed a great debt for how
our language has formed.

Someone once said that a cliche

starts out heartfelt, but then its heart

sinks. Over time a phrase that once

rang out with vibrancy somehow

loses that quality and becomes worn

out. Perhaps this is akin to what
Emerson said: "Every word was once

a poem."

A cliche is defined as a "trite,

stereotyped expression." Let us jour
ney down the language road in this,

our hackneyed cab.

Everyone uses cliches. It's tough

to deliver a five- or seven-minute

speech at Toastmasters and not use

a phrase that's arguably a cliche.

But while one or two may be neces
sary or unavoidable, be sure that

your "cliche quotient" isn't too

high. Also, if you are going to use a

cliche, you should be aware of it.

EXAMPLES OF CLICHES

Several years ago in the political arena

the favorite cliche was "viable alterna

tive." People did not have choices,

nor did they have altematives - they
had viable alternatives. Somehow one

could not use one word without using

the other. Another cliche, originally

political but now used elsewhere, is

"point in time." Things do not occur
at a certain time, or a certain point,

but at a point in time.

About a dozen years ago the

expression "knock your socks off"
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came into fashion. It was a great
phrase because the imagery is so
vivid, and I proceeded to use the
expression often. So did many
other people and it quickly became
overused. One other expression
that we could use less of is: "You

don't have to be a rocket scientist

to understand..."
At Toastmasters meetings, cliches

will crop up: "First and foremost,"
"last but not least," etc. In the im
mortal words of Drew Barrymore,
"Give me a break." (That expression
is now a cliche as well.)

There's good reason to use cliches.
Many of them are catchy because
there is an alliterative quality to
them. The main words begin with
the same letter or have a sing-song,
euphonic quality to them, making
the expression memorable. For
example, "dead as a doornail," "time
and time again," "time and tide."

There is a certain laziness involved
in the use of comforting cliches. Tike
wearing old shoes, you feel at case
both speaking them and hearing
them. But it's important when speak
ing to get out of the comfort zone
and challenge the listener. It's espe
cially important for you, as a speaker,
to challenge yourself. For if you speak
in cliches, you may be thinking in
cliches. The overuse of cliches can
give a banal quality to your speech.
As communicators, we need to avoid
the trite and saccharine.

Cliches are the junk food of lan
guage. Like junk food, they're
familiar, they're all over the place,
and they have a filling quality to
them. The use of these filler phrases
is, however, misleading. It gives the
impression that you've said some
thing when you may have said
nothing. Junk food fills you up but
gives little nourishment. The same

is true with cliches. They provide
little intellectual satisfaction or
stimulation.

The words and expressions we
use should have zest and energy. A
cliche is like a joke told too many
times - there's a flatness to it, like
soda pop that's lost its fizz (to use a
cliche). Cardboard phrases add
nothing to the vigor of what we say.

AVOIDING THE CLICHE PROBLEM
What can the careful speaker do
about this? First answer: Avoid
using cliches.

At times, a cliche may be the
most appropriate turn of phrase. If
so, use it. But you may want to
change the expression ever so
slightly to give a fresh quality to it.
For example, "penny wise, pound
foolish" is a cliche if there ever was
one. You may want to say instead,
"This proposal is an example of
penny wisdom but pound foolish
ness." That's not much of a change,
but in my own mind, at least,
there's the sense that this slight
change takes the everyday quality
out of the cliche and energizes it
just a bit.

Another thing you may wish to
try is to publicly recognize that the
phrase you're using is a cliche. In
your presentation say, "We're
between the proverbial rock and
hard place." Or, start a sentence
with, "It has been said that..." By
doing this, you're at least telling
the listener that you, too, recognize
that what's being said is a shop
worn phrase.

If you have a good speech, try to
make it better. As someone once

said, "The thing about cliches is,
you've got to avoid them like the
plague." o

Gary Muidoon. CTM is a member of
Postprandial Club 3259-65 in
Rochester, New York.
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Toastmasters Mourn Loss of
Two Past International Presidents;

Sheldon M. Hayden, DIM 1908-1996
Dedicated Educator Assisted Dr. Smedley, Recruited for Navy During WWII

As Toastmasters International approaches its 75th
anniversary, less than three years away, it is a bit
tersweet reality that so many who shaped our

organization will not experience that milestone.
Now, along with Founder Ralph Smedley and a number

of early Toastmaster leaders, we add to that list the name
of Sheldon M. Hayden, President of Toastmasters from
1940-41, who died this past September
14 at the age of 88.

Born in Chino, California, Sheldon

Hayden was destined by both back
ground and temperament to a life of edu
cation and leadership. His father, a col
lege professor, helped found Citrus
College, and after presiding as that col
lege's student body president, young
Hayden went on to Stanford University,
receiving his master's degree in 1929.
After several years of teaching drama and
speech at high school level, Hayden
accepted a position as head of the Speech
Department at Santa Monica Junior

College. During this period he also was
employed as an instructor for Dale

Carnegie's Institute of Effective Speaking
and Human Relations.

Common goals of education and worldwide communica
tion would eventually bring Sheldon Hayden and Toast-
masters International together. In fact, by age 27, Hayden
had become a charter member and president of Santa
Monica Toastmasters Club 21-1. His many years of leader
ship and participation in the club helped set a standard of
excellence: recently Santa Monica Toastmasters celebrated
its 62nd anniversary.

By the time Toastmasters International held its 1935

convention in Santa Monica, Sheldon Hayden was the
natural choice to manage the event. Soon afterward he
was elected to the organization's Board of Directors, serv
ing as Chairman of the Educational Bureau. He and Dr.

Smedley eventually developed a definitive speech train
ing manual; in the meantime, Hayden edited a bulletin,

k

Tips to Toastmasters, which was sent to all members.
In 1940 Hayden became the 10th President of Toast-

masters International. President Hayden's year in office
was typified by continued educational improvements,
visits to clubs throughout the western United States,
and a close and congenial working relationship with Dr.
Smedley, who had just resigned as YMCA director to

serve as Toastmasters International's

full-time secretary. "We have always
admired Ralph for biting off more than
he could chew and then going ahead
and chewing it," Hayden wrote with
his usual good humor in December

1940. "But with all of his time and

effort devoted to Toastmasters we can

look for an active year of new ideas."
With Hayden's assistance and support,
Dr. Smedley was able to develop these
ideas and expand the organization.

As Immediate Past President,

Hayden remained a tireless advocate of

Toastmasters. But when the United

States entered World War II, he decided

to take his communication and lead

ership skills to new levels. By Novem
ber 1942, Hayden was receiving basic

training as a Navy Recruitment Specialist. Still, he didn't
forget Toastmasters - in the ensuing years he organized
several clubs at various naval training stations.

After the war, Hayden returned to his college teaching
career, Toastmasters club and other civic activities. He

retired in 1973 and moved to Crestline, California, with
his wife Hilda, who survives him.

When Dr. Smedley died in 1965, Hayden began his
tribute to his friend and mentor by saying: "A good
teacher and leader is first of all a good human being.
Someone who, in personality, character and attitudes,
exercises a wholesome and inspiring influence on others."

Thirty-one years later, these words - so aptly chosen
for Dr. Smedley - now serve as a fitting remembrance of
President Sheldon M. Hayden. Q

14 THE TOflSTfllflSTER -DOVEmBEfl 1996



Durwood E. English, DTM 1935-1996
Visionary Leader Exemplified "Can Do" Attitude.

"Any job worth doing is worth doing well."

For the organization's 47th President, these words
were more than just the basis of one of his com
mentaries in The Toastmaster magazine. During his

1977-78 term and throughout his 33-year association
with Toastmasters International, Durwood English exem

plified excellence. When he died of can

cer this September 26, it was a loss not
just to family and friends, but to

Toastmasters everywhere.
Durwood English became acquainted

with Toastmasters International through
Speechcraft. The year was 1963, and he

had just started working at General

Dynamics/Convair Aerospace in San
Diego, California. His supervisor, a

member of Mt. Helix Club 126-5, sug
gested English enroll in the Mt. Helix

Speechcraft program. English intended

to stay only a short time. But once

exposed to Toastmasters, he was
hooked. As he would later explain in

The Toastmaster magazine, English

joined Mt. Helix because "1 had to give a

presentation to the president of Convair
and his staff. 1 hadn't been there very long and 1 was pet

rified. And 1 thought that Toastmasters would help."
Did it ever! And English reciprocated the favor by con

tributing more than 30 years of exemplary leadership. As
1969-70 District Governor he led District 5 to its first

President's Distinguished District Award. During his pres
idential term he guided Toastmasters International away

from a 12-year membership decline and toward an excit

ing period of growth and expansion. Then, as Immediate

Past President, he helped charter an advanced club.
Excelsior Toastmasters 699-5, and remained an active

Toastmasters leader and mentor until his death.

Friends and associates of Durwood English speak fond

ly of his dedication, fair mindedness and proactive
approach to problem-solving.

"He was a leader with a mission," says Past Interna

tional President Helen Blanchard. "He got others interest

ed and involved by inspiration, guidance, persuasion and
sometimes prodding. But it was always done to keep the
organization viable and strong. He had a deep feeling for

the organization and what it does for people, and he
acted with commitment and dedication."

Past International President John

Diaz remembers that "You never saw

Durwood with a frown on his face. He

was one of the best loved Presidents

we've ever had."

During his final illness, English con
tinued to maintain a positive outlook.

Fellow golf enthusiast and current
District 5 Governor John Stark recalls

their last visit: "Durwood looked pale,

but he spoke of the future, and we joked
about golf — he said it would be anoth
er two or three months until he could

swing a club."

In addition to Toastmasters, English

was active in the National Management

Association, Little League and a number of

other civic organizations. A devoted family
man, he leaves a wife, Mary, three grown

children, Lynn, Doug and Scott, and seven grandchildren.
Shortly before his first term as International Director,

Durwood English wrote an article about the various ways
Toastmasters could develop their leadership opportunities,

from club officer to area and district levels — even as a

member of the Board of Directors or International

President. "The benefits of these opportunities are available
to any member who accepts the challenge," English wrote.
"Will you lead? Your opportunity is Toastmasters' gain."

Today, Toastmasters International is better off because
Durwood English accepted that challenge. The benefits
were twofold: Not only did he find a long and rewarding
association with Toastmasters International, but thou

sands of Toastmasters worldwide have benefited from his

inspirational legacy of leadership. o
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By using only very simple words,
our vocabulary is imprecise, uninteresting

and very unsophisticated.

BY CHARLES ICKOWICZ PHOTOGRAPHY BY DENNIS DEGNAN

"pMf Up with" or "tolerate"
"risk"or "jeopardize"

"prove" or "substantiate"
"worried" or "apprehensive"

When giving a speech, which of the words list
ed above would you use? The simple one or

the more sophisticated word?

As a Toastmaster, 1 did my best to make my speeches

lively and entertaining. But there is more to speechmak-
ing than keeping an audience awake and amused. One
night, I listened to myself. I was using the same simple
words over and over again. How could I be effective - in

speechmaking, business and socially - if my language
was hackneyed and colorless? The English language is
one of the richest in the world. It is also the largest. Vet 1
felt constrained from using the terms I wanted to use
because 1 felt that they were not simple enough. I was

convinced that there must be some way to be able to use
the English language more effectively.

I asked myself four questions:

1. Is it better to use simple or more sophisticated words?

2. If you choose to use higher-level words, how do you
avoid expressions that sound pretentious?

3. Do leaders really speak with a better vocabulary than

most people? And if so, what terms do they use?

4. Why is a good vocabulary important?

While researching my book, Woni Power: Voaibiilary
For Success, I discovered that most successful business

and government leaders do use a more sophisticated lan

guage. They are considered to be our most effective and

articulate communicators. After all, they are in positions
that require great skill in influencing and guiding others.

It was this realization - that leaders speak with enhanced
vocabularies - that was the key to resolving my dilemma.
Their level of communication skills set the standard for

which 1 - and 1 believe all Toastmasters - could strive.

11s It better to use simple or more sophisticated
words? By now most of us have heard that popular

sentiment, "KISS - Keep It Simple, Stupid." But there's

another line of thinking that also can be called "KISS -

Keep It Sophisticated, Smarty." It agrees that clarity is
important but credits the audience with the intelligence
to comprehend a more sophisticated vocabulary.

The "keep it simple" school argues that only basic
language should be used to communicate an idea. It
almost seems to question the purpose and value of edu
cation - at least regarding communication.

But does the "keep it simple" school mean using the
simplest word available to communicate a thought? If
so, our language skills could very easily deteriorate to a

childlike, unsophisticated level. Instead of using precise
words, we could recycle simple ones. For example, the
term "get" has more than 50 meanings in my thesaums
while the word "thing" has approximately 25 mean-
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ings. Here are just a few of the ways these words can be
used:

get

Did Theresa get (purchase) the new car?

We got (arrived) there on time.

Henry (received) the e-mail.

Jasmine got (obtained) the data.

Did Bob^ef (understand) what I meant?

thing

I need to discuss two things (items) with you.
Let's clarify this thing (issue) before it becomes a problem.
We have three things (topics) on the agenda.

By using only very simple words, our vocabulary is
imprecise, uninteresting and very unsophisticated.

The "keep it sophisticated" school of thought encour
ages use of a more enriched vocabulary. It views words as
tools - tools that need to be mastered in order to be artic

ulate. It suggests that being articulate is a virtue and
valuable in communicating ideas. If the purpose of edu
cation is to elevate our skills and capabilities, then after

receiving an education we should continue to grow and
change.

At the beginning of this article 1 listed terms that

some might say are too complicated. Review the follow

ing sentences out loud and see if the idea is complicated
by use of the enhanced words:

■ Ms. Jones seemed apprehensive/womed about our deci

sion to sell the business.

■ You could jeopardize/ risk your life savings if you invest in
stock options without knowing very much about them.

■ The business manager would not tolerate /put up with
any opposition to her program.

■ The reporter checked her facts carefully in order to
substantiate/pTove her claim that the company was
going public.

ATTENTION TOASTMASTERSI

Incredibly innovative guide shows you a fast and easy way to
outline your speech, how to open and close it with style, effec
tive impromptu tips, how to relax while speaking, and a lot
more! 115 pages! You must order now. Coll 1-800-356-9315
and ask for "Speaking Your Besf: The Beginner's Guide to Public
Speaking." $ back guarantee. Only $12.95 (a great value!}
Call now and untie your tongue forever! (Order one today for
the perfect Toostmasters christmos gift.) Order now before copies
sell out! You won't believe how much this guide will teach you!

"Excellent organization! Clarify is the strength of the book."
FRANK JAMIESON, QM, CLUB 157

1-800-356-9315
(802) 482-2988 • FAX (802) 482-3125

It is plain to see that these higher-level words are not
complicated or confusing, nor do they detract from the
idea being expressed.

The real danger with these higher-level words is not
in using them but in overusing them. For example, the
following statement might be difficult to comprehend
because of its overuse of the more sophisticated terms.

"Jackie was apprehensive because if we tolerated

using unsubstantiated data, we could jeopardize
the new business venture."

However, the same idea could be communicated

effectively by using fewer higher-level words:

Jackie was worried because if we tolerated using
unproved data, we could jeopardize the new
business venture.

My favorite analogy is to a painter's palette of colors.
If the choice of colors were limited, the artist would not

be able to paint beautiful paintings. Analogously, if we
limit ourselves to simple terms, we would lose the expres
siveness, variety and dynamism that come with more

highiy developed communication skills.

2 If you choose to use higher-level words, how do
you avoid expressions that sound pretentious? Let's

backtrack to your high school English classes. French,
you may recall, entered the English language in 1066
when William the Conqueror invaded Britain. For 300
years, French was the official language of England and we
now have both French and Anglo-Saxon synonyms for
many expressions.

In fact, today's English language has more synonyms
than any language in the world. Given the enormous
choice of words, how do we know which terms to use? By
looking at the speech patterns of articulate leaders, we can
draw conclusions regarding which words to use and create
a simple system illustrating the least and most desirable

terms to use. First, let's take a quick look at word origins:

L - Latin, G - Greek

ME - Middle English, OE - Old English

Level 1

get rid of (ME) stubborn (ME) think (OE) end (OE)

Level 2

eradicate (L) obstinate (L) contemplate (L) terminate (G)

Level 3

extirpate (L) refractory (L) cogitate (L) abrogate (L)

Level 1 is the level that most of us use in everyday speech,
relying on simple words that are commonly Anglo-Saxon.
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Level 2 are expressions commonly used in the media
and by leaders. Many of these expressions are derived

from the French, Latin and Greek.

Level 3 words are unusual terms, non-Anglo-Saxon
based, that would only be found in scholarly journals or

formal documents and tend to sound pretentious in

conversation. These are the least desirable synonyms for

speeches or conversation. Leaders avoid them and focus

on the enhanced words of Level 2 instead.

The business community clearly recognizes and
rewards the use of an enhanced vocabulary. In fact, 400

CEOs surveyed by the Johnson O'Connor Institute in
New York City agreed that an enriched vocabulary
would be helpful to anyone wanting to advance in the

business world. Further proof is demonstrated by anoth
er study at the O'Connor Institute when they gave a

vocabulary test to 100 students in a business school. Five

years after graduation, all of the students in the top 10

"By having a good vocabulary we are able to express

our ideas more articulately. The more articulate we are,

the more credible and authoritative we become"

3 Do leaders speak with a better vocabulary than
most people? Through my research, 1 found that

leaders do indeed use a more sophisticated vocabulary,

not only in formal settings but also in their casual con

versations. I gained three insights from researching

hundreds of interviews covering a broad range of top
ics. My first discovery was that leaders tend to use

words derived from Latin, French and Greek rather

than the simpler Anglo-Saxon-based terms. These are

words that the typical leader is more comfortable with
when speaking off the cuff - words that communicate

his or her thoughts clearly, dynamically and succinctly.

Another discovery was that leaders do not eliminate

simple expressions from their word bank, but try to bal

ance simple Anglo-Saxon terms with higher level words.
My third discovery was that they use commonly under

stood words that are not commonly spoken. These terms
are more sophisticated, more authoritative and also more

precise.

4 Why is a good vocabulary important? The key rea
son for having good spoken vocabulary skills is not to

impress others, but to influence them - either in a public
forum or in private situations. By having a good vocabu

lary we are able to express our ideas more articulately.
The more articulate we are, the more credible and

authoritative we become. By becoming more credible,

our ability to influence others increases.

Obviously, when we speak in public our credibility is
critical. What we say is certainly the most important

part of our speech, but how we say it also is critical.
Consider standing in front of an audience in an ill-fit-
ting, old suit when giving a speech. Will you feel differ

ently? Do you think the audience will perceive you dif
ferently? If something as basic as clothes will influence

an audience, how much more so will the words that

clothe our ideas.

percent became executives. None of the students testing

at the bottom 25 percent of the test achieved executive
status.

Toastmasters training enables us to function more

effectively in two ways. First, it assists us in improving

our public speaking skills. Secondly, the skills we learn

cross over into our daily social and business relation

ships and enhance those relationships. Using a better

vocabulary has a similar effect. It affects the quality of
our speeches. But vocabulary skills also transfer into our
social and business relationships, enabling us to enhance

those relationships by increasing our level of credibility
and influence. In sum, an enriched vocabulary enables

us to communicate at a level that can literally change

our lives. 0

Charles Ickowicz. a former Toastmaster from New York

City, is author of Word Power:Vocabulary for Success,
available through the Toastmasters Supply Catalog.

Tffls CHRISTMAS give your family and friends

THE KEY TO SUCCESS

Word Power: Vocabularyfor Success endorsed
by CEOs, Governors and Members of Congress;

"an effective and manageable guide" -R. W. Smith,
Chrmn, & CEO, Bell Atlantic Corp.

"an invaluable tool in the realm of communications"

-R.G. Torricelli, US Congressman (NJ)

Read Word Power: Vocabularyfor Success
by Charles Ickowicz. 170 pg. pbk. $7.95 + shipping.
Call Toastmasters (714-858-8255) or 800-356-9315.

31 30 Day Money-Back Guarantee 31
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II BOfIRD filPORI

Sharing the Vision of Excellence
During the past year, Toastmasters proved their

allegiance to President Ian Edwards' theme
"Share the Vision of Excellence." They used the

Toastmasters educational programs to teach themselves
and others how to become better communicators. In fact,
during the past year, the organization issued a record
number of educational awards - CTMs, ATMs and DTMs.

"This has truly been an Olympic year for our organiza
tion," President Edwards said during the August Board of
Directors meeting in St. Louis, Missouri. "Together we
have built 620 new clubs worldwide, and we have seen a
gain in membership growth of nearly two percent." He
mentioned the organization reached an all-time high of
8,321 clubs and 171,423 members in 69 countries.

President Edwards met with corporate, community and government leaders in 10 districts in North America as well as
internationally in England, Ireland, South Africa and Taiwan. "I believe the best is yet to be for Toastmasters
International," he said. "Ours is a noble mission; the world needs what we have to offer."

The Board of Directors didn't just reflect on the past year; it also took steps to ensure the continued progress and
growth of the organization. 1 he Board made the following decisions regarding administrative and educational items:

f

BOARD ACTION;

PRAYERS AND PLEDGES ARE OPTIONAL
Some clubs and districts have found that invocations

given at club and district meetings and other events can
cause controversy. Some members object to religious ref
erences and consider them offensive, while others consid
er religious references to be appropriate and in keeping
with their right to freedom of religion and speech.
Likewise, some members object to flag salutes and other
types of recognition of the host country, while others
believe it is appropriate to honor the host country.

The Board reviewed the issues of invocations and

pledges at Toastmasters International and club meetings
and clarified the organization's position that an invoca
tion is an optional part of Toastmasters International
meetings, as well as of club meetings. Foastmasters
International neither encourages or discourages the use
of an invocation, but recognizes that it is a public speak
ing opportunity and may be included to broaden mem
ber experience. If an invocation is presented, the speaker

should be sensitive to the diversity of cultures and reli
gions in the audience.

A pledge to the flag or other recognition of the host
country is optional at Toastmasters International meet

ings as well as at club meetings. Each individual's partici
pation is also optional.

PRESERVING THE CLUB'S LEARNING ENVIRONMENT
The Board reviewed several issues concerning the pur
pose of a club and manual speeches presented outside of
the club.

Specifically, the Board:

■ Discussed the "speakathons," "speech marathons" and
"speakouts" conducted by some districts and clubs and
recommended that any Toastmasters club meeting held
for the sole purpose of giving manual speeches shall
adhere to the following:

•Each speech should be carefully prepared to allow the
speaker to focus on the project's objectives.
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•All speeches must receive both written and oral evalu
ations.

• Each Toastmaster is limited to one speech per meeting

for credit toward any CTM or ATM award.

Any such meeting shall be organized only by a club for
the express purpose of improving the communication
skills of the individual member.

■ Determined that all speeches from the basic

Communication and Leadership Program manual must
be given within a club environment, with the exception

that up to two projects may be presented outside of the
club with advance approval of the club Vice President

Education.

When giving speeches from the basic Communi

cation and Leadership Program manual, members shall

strive to meet the objectives of each project, including

time limits. Members must receive both written and oral

evaluations for all speeches. Additionally, up to two pro

jects from each Advanced Communication and Leader
ship Program manual may be given outside of a club envi
ronment (provided the Vice President Education agrees in

advance, a Toastmasters evaluator is present and com

pletes the written project evaluation, and all project objec
tives are met).

(See the sidebar on the right for more information.)

THE BOARD ALSO:

■ Granted full district status to district 51P, which

includes Indonesia, Malaysia, Singapore and Thailand.

■ Reviewed the process of nominating district Officers
and recommended districts be provided with a time

table, forms, and an evaluation checklist that will help

in the selection of candidates who are qualified and
committed to achieving the District Mission. Changes
and improvements also were made to procedural rules
for the nomination and election of district officers.

■ Made changes to policy governing Midyear Regional
Meetings and approved a sample agenda for Midyear
Meetings that focuses on each district making adjust
ments necessary so that each district achieves its
Distinguished District goals.

■ To meet Internal Revenue Service requirements, district

records - including canceled checks, bank statements, paid
invoices, cash receipts journals and cash disbursement jour

nals - must be mailed to WHQ by November 30 each year

(for the previous administrative year) for storage.

■ The 1997 recipient of the Golden Gavel Award will be
Dr. Deepak Chopra, an international expert on holistic
medicine, bestselling author and television personality.

■ Clarified the use of the Toastmasters emblem and

names by individual members, clubs, areas, divisions, dis
tricts and candidates.

Preserving the
Club Experience
[hen Dr. Ralph Smedley developed the Toastmasters
Educational program at the turn of the century, he intend

ed the club to be the learning center for its members.

As Dr. Smedley envisioned the club and the educational
program, members prepare and present manual speeches

to their fellow club members. While each speaker has an

assigned evaluator who provides an oral and written evalua
tion, all club members are encouraged to offer their com

ments on the presentation. Such feedback enables members
to improve. Members also learn by watching and listening to
other more experienced speakers, who serve as role mod

els. Dr. Smedley's program has been proven successful,
and hundreds of thousands of former and current members

can vouch for its effectiveness.

Over the past few years, however, some members' activi

ties may have unwittingly compromised the program and the
club's ability to provide a good learning environment. These

activities include:

■ Considering any presentation given at any event -

whether a Toastmasters International meeting, a club

meeting, or functions at work or in the community - as a^
manual speech, although the speech may not have met
project objectives, may not have been evaluated, and/or
may have been impromptu or unprepared.

■ Conducting and/or participating in special meetings dur

ing which each member gives more than one speech
toward a CTM or ATM award.

■ Giving many manual speeches outside of a club environ
ment.

Such inappropriate activities sometimes occur as districts
and clubs strive for recognition in the Distinguished District,

Distinguished Division, Distinguished Area, or Distinguished
Club programs, and when members are eager for personal
recognition.

In order to protect and preserve the integrity of the
Toastmasters club as a learning environment as well as the

integrity of the educational and club and district awards pro
grams, the Board of Directors established the limits for man
ual speech credit described on page 20 and 21.

Clubs still are encouraged to provide plenty of speaking
opportunities for members. Weekly club meetings are the
most effective way to do this.
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Tl Financial Report 1995-96
The financial statements of Toastmasters international were audited by the independent certified public accounting

firm of Frazer & Torbet. The statements were prepared in conformity with generally accepted accounting principles.
The Board of Directors of Toastmasters International controls the organization's funds and, with the Executive

Director, is responsible for assuring that management fulfills its fiduciary responsibility. The Bylaws of Toastmasters
International require that the corporation's financial status be reported to its member clubs annually. To keep our entire
membership informed, we are exceeding this requirement by reporting our financial results to all members.

Following are the year-end financial statements. The format includes a bar graph and pie chart, which we hope will
provide a clearer picture of Toastmasters International's financial activities during 1995-96.

EXHIBIT B

EXHIBITA
TGrPBmi

' > :>SALES OF
j^EOOCATtONA
^^':;WATEHIALS

NEW
MEM8ER

FEES

DUES

EXPENSES

REVENUES/EXPENSES
Exhibit A shows the relationship of individual revenue
sources to expenses. You can see that income generated
from dues, new member fees, charter fees, and miscella
neous sources is insufficient to cover expenses. We would
have a deficit if not for income from sales of educational

material.

MEMBERSHIP DUES

Exhibit B shows how each of your dues dollars is spent.
The glossary on the next page gives an explanation of
expenditures.

GLOSSARY OF EXPENSES:

EXECUTIVE DIRECTOR/OFFICERS/DIRECTORS -

Includes travel and expenses at Board meetings, district
visits, regional conferences and outside professional ser
vices, such as legal counsel. Board policy ensures smooth
operation of the organization and ideas for new and

exciting programs. District visits help in building new
clubs, strengthening membership and bringing new
ideas to members.

im

MARKETING, MEMBERSHIP AND CLUB DEVELOP

MENT - Includes processing new member and new club
applications and developing and distributing new member
and new club materials. Also membership and new club
building program development, promotion and awards.
Assistance to low-member clubs.

FINANCE AND POLICY ADMINISTRATION - Admin

istrative services to clubs and districts. Includes processing
and mailing of semiannual reports, officer lists, club and
district billings, financial reports. Constitution and Bylaws
administration and data processing services. Also included
is the protiuction and warehousing of materials and updat
ing of member and officer addresses.

DISTRICT AND CLUB ADMINISTRATION - District,
Division and Area services and development, production,
field testing and promotion of educational program
materials and services. Includes District operations,
developing club and district administrative and educa

tional materials, serving clubs through officer training
and club visits by district officers; the Distinguished
District, Division and Area Programs, travel reimburse
ments to District Officers to International and Regional
meetings, processing educational completions, i.e., CTM,
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ATM and DTM, production and mailing of The
Toastmaster, TIPS and the District Newsletter, and cost of

planning and operating the International Convention.

EDUCATIONAL MATERIALS AND SUPPLIES - Distri

bution of educational, promotional and administrative

materials. The most useful, up-to-date materials are

available through the Supply Catalog to help every

member succeed.

DEPRECIATION - The allocation of the cost of the fixed

assets attributable to the current year.

THE RALPH C. SMEDLEY MEMORIAL FUND

This fund was established to provide financial support for Toastmasters International's educational programs. These
include creation of new and innovative educational materials for club and member use, the development of promo

tional material designed to spread the word about Toastmasters, and development of new Communication and
Leadership Programs, such as the Success/Leadership Series. Thi^ear, money from the fund was used to produce the
video "Everyone's Talking About Toastmasters."

The fund is comprised of donations from individual Toastmasters and Toastmasters Clubs and the interest earned on
those donations. Contributions in 1995-96 totaled $156,132. The fund had a balance of $351,504 as of June 30, 1996.

Tl FINANCIAL STATEMENT 1995-

STATEMENT OF FINANCIAL POSITION AS OF JUNE 3D. 1996

ASSETS

C.ash and temporary investments $
Restricted cash and short term investments S

Accounts receivable, net of allowance for doubtful

accounts of $ 10,000 s

Property, building and equipment, net of accumulated

3,835,136

953,547

LIABILITIES AND NET ASSETS

Liabilities;

Accounts payable.

Net Assets:

Unrestricted

Temporarily Restricted-
Permanently Restricted.

91,366

$ 4,655,090

$ 580,308

$ 214,777

5 4.017,236

S 14,347,460

$ 163,010

s 55,720

s 93.653

It 312,383

s 8,427,288

$ 5,383,212

$ 224,577

s 14,035,077

5 14,347,460

STATEMENT OF ACTIVITIES FOR THE YEAR ENOEO JUNE 30.1996

INCOME;

Membership charges:
Membership fees S 4,361,687
New member service charges $ 1,007,344

Total membership charges I 5,369,031

Other income:

Charges for educational materials and supplies $ 1,289.838
Charter fees $ 58,805

Interest $ 171,228

Other 5 221,193

Total other income $ 1,741,064

Total income $ 7,110,095

OPERATING EXPENSES:

Executive Director, Officers, Directors $ 395,143

Marketing $ 590,270
Finance and Policy Administration $ 1,737,038
District and Club Administration $ 1,887,201

Cost of Educational materials and supplies $ 975,902
Allowance for Uncollectible Note Receivable $ 120,827

Depreciation $ 191,059

Total expenses

INCREASE IN UNRESTRICI ED NET ASSETS S 1,212,655

YOU have the opportunity to continue the
legacy of our organization's founder by

contributing to the Ralph C. Smedley Memorial
Fund. The fund is used to develop new and
innovative educational materials, such as the
two videos Meeting Excellence and Everyone's
Talking About Toastmasters, and the Success/
Leadership Series. Your entire contribution
goes toward developing new educational
materials for clubs and members. Not one

penny is used for administrative costs! Con
tribute $10 and receive a special Toastmasters
International paper-weight. A club donating
$50 or more will get a unique club banner rib
bon. Donors of $100 or more receive a special
plaque and have their names permanently
Inscribed on a donor recognition plaque at
World Headquarters. Every contributor is rec
ognized in The Toastmasfer magazine.

Keep the Legacy
All contributions are tax deductible. Your

support will result in more people learning,
growing and achieving through Toastmas
ters. Why not discuss this during your club's
next business meeting? Contributions should
be sent to:

The Ratph C. SmetMiey
Memariai Fund

TOASTMASTERS INTERNATIONAL

P.O. Box 9052 • Mission Viejo CA 92690, U.S.A.

If making an honorary or memorial contribu
tion, please Indicate the name and address
of any person(s) to whom acknowledgement
should be sent. Ralph C. Smedley
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!□ JVIyths aboutl

People with
Disabilities
Although Marlee Matlin is hearing impaired, she has managed to make her dream of

becoming an actress a reality. The star of several motion pictures credits her family and
friends for their enthusiastic support of her goals. Speaking about her disability, Matlin

says: ''Deafness cuts you off from people only if you let it. If this were not true, we would not have

successful deaf doctors, lawyers, educators, scientists, business people and actors. The real 'handi
cap' of deafness does not lie in the ear, it lies in the mind."

Although "disabled," Matlin has found success in
expressing her considerable talent. Still, in the United
States alone, 44 million people suffer from disabilities
involving vision, hearing or mobility. For many of
these people, life is difficult and often discouraging
because of inadequate facilities or because other people
are uncomfortable in their presence. But most of these
issues arise because non-disabled people have inade
quate and incorrect information about disabled people
and their needs.

Here are 10 myths and realities about people with dis
abilities. Understanding them and acting upon them
will make us more aware of and sensitive toward all peo
ple with a handicap.

Myth ^1): Wheelchair use is confining; users of
wheelchairs are "wheelchair-bound."

FACT: A wheelchair, like a bicycle or an automobile, is a
personal assistive device that enables someone to get
around.

Myth #2): All persons with hearing disabilities can
read lips.

FACT: Lip-reading skill varies greatly among people who
use it and is never wholly reliable.

Myth #3): People who are blind acquire a sixth
sense.

FACT: Although most people who are blind develop
their remaining senses more fully, they do not have a
sixth sense.

Myth 04): People with disabilities are more comfort
able "with their own kind."

FACT: Years of grouping people with disabilities in separate
schools and institutions has reinforced this misconception.
Today, more and more people are taking advantage of new
opportunities to be part of society's mainstream.

Myth 05) : Non-disabled people are obligated to "take
care of" their fellow citizens with disabilities.

FACF: Of course you can reach out with caring and sup
port to whomever you choose. But, while acting compas
sionately, keep in mind that disabled persons ultimately
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BY VICTOR M. PARACHIN PHOTOGRAPHY BY THE STOCK MARKET

prefer to be responsible for themselves and to live as inde
pendently as possible. Many disabled people share Marlee
Matlin's attitude when she says: "We all have challenges
in life of one kind or another, and I'm sure that we can

achieve much more if we focus on our abilities rather

than indulge ourselves in our perceived 'disabilities.'"

Myth #6): Curious children should never be allowed
to ask people about their disabilities.

FACT: Many children have a natural, uninhibited curios

ity and ask questions that some adults might find embar
rassing. But scolding children for asking questions may
make them think there is something "bad" about having
a disability. Most people with disabilities won't mind

answering a child's questions.

Myth #7) I The lives of people with disabilities are
totally different than those of non-disabled people.

FACT: People with disabilities go to school, get married,
work, have families, do laundry, grocery shop, laugh,
cry, pay taxes, get angry, have prejudices, vote, plan and
dream like everyone else.

Myth #8): It's all right for non-disabled people to
park in accessible parking spaces for a short time.

FACT: Never park in a place designated for the disabled.

Accessible parking spaces are planned, designed and situ
ated to meet the needs of persons who have disabilities.
Those spaces should only be used by people who need
them.
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Myth #9) : People with disabilities always need help.

FACT: Many people with disabilities are quite indepen
dent and capable of giving help. The best way to help
someone with a disability is to first ask if he or she needs

assistance.

Myth ̂ 10): There's nothing one person can do to
help eliminate the barriers confronting people with dis

abilities.

FACT: Everyone can contribute to change. You, as an

individual, can help remove barriers by advocating a
barrier-free environment, speaking up when negative
words or phrases are used in connection with disability,

writing producers and editors a note of support when

they portray people with disabilities as they do others in

the media, accepting people with disabilities as individ

ual human beings with the same needs and feelings you
have, hiring qualified disabled persons whenever possi
ble, and encouraging participation of people with dis
abilities in community activities by confirming that
meeting and event sites are accessible.

In addition to myths and facts listed above, here are

some common considerations and courtesies which

should always be extended to people with a disability:

■ Do treat adults as adults. Call a person by his or her

first name only if you are extending this familiarity to
everyone present.

■ Don't patronize people who use wheelchairs by pat
ting them on the head. Reserve this sign of affection
for children, even if a wheelchair user's head rests

temptingly at about the same height as a child's.

■ Do offer assistance to a person with a disability - but
wait until your offer is accepted before you help. Then
listen to any instructions the person may want to give.

■ Don't invade the personal privacy of a disabled per
son. It is insensitive and rude to ask about matters of

intimacy and income.

■ Do speak directly to a disabled person rather than
through a companion who may be present.

■ Don't hesitate to place yourself at the wheelchair
user's eye level if you are talking more than a few
minutes. This will spare both of you a stiff neck.

■ Do be considerate of the extra time it might take for a
person with a disability and let him or her set the

pace in moving and talking.

Finally, if you or your club would like more information
about disability awareness, write the National Easter Seal

Society, 230 West Monroe, Suite 1800, Chicago, IL
60606, and they will send you appropriate publications
free of charge. o

Victor M. Parachin is a writer from Claremont, California.

-□oEB Your Club Have

Club amcsr mOOmS:
Here are some resources designed for club

officers who want to be effective in their jobs.
Check the Toastmasters International Supply

Catalog for a complete list of materials.

Chairman Manual #200 $2.25
New Member Orientation Kit

(for 5 members) #1162 $5.00
Speech Contest Rules Kit #1169 $4.00
Master Your Meetings #1312 $3.00
Membership Building Kit #1160 $5.00

Club Administrative Materials Kit #1324 $14.00
Public Relations &

Advertising Kit #1150 $18.00
Guest Book #84 $8.95
Supply Catalog #1205 $1.00
Club Officer Handbook Set #1310-H $8.00

PAYMENT MUST ACCOMPANY ORDER
I  Enclosed is my check for $ (us f-unds)

Charge my: MasterCard / VISA (circle ome) m
Card No..

Signature

Club No. .

Name

Address

City

Country _

Exp.Date.

District No.

State/Province.

Zip Code

Merchandise Total

Shipping Charges

CA residents add

7.75% sales tax

Canadian residents

add 7% GST

TOTAL

Standard Domestic Sh
Shipping

Total Order Charges

ipping Prices 1996-1997
Shipping

Total Order Charges

$0.00 to $2.50 $1.10
2.SI to 5.00 2.45
5.01 to 10.00 3.10

10.01 to 20.00 4.25
20.01 to 35.00 5.75

35.01 to 50.00 $6.75
50.01 to 100.00 7.90

100.01 to 150.00 10.25
150.01 to 200.00 13.00
200.01 to — Add 7%

ot total price
For orders shipped oulside the Uhitsd States, see the cjtrent Supply
Catalog for item weight and shipping charts to calculate the exact postage.
Or, estimate airmail at 30% ol order total, surlace mail at 20°i. triough
actual charges may vary signiticantlv Excess charges will t>e billed
through your Club's account California residents add 7.75% sales lax.

Send to TOASTMASTERS INTERNATIONAL
P.O. Bo* 9052. Mission Viep, California 92690 U.S.A.
(714) 858-8255 •(714) 858-1207
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By Dot Nary. CTM

TO

Keeping the

"Dis"Oiil(if

Sometimes an attitude can be

as confining as a wheelchair.

When I first summoned the courage
to inquire about membership in

Toastmasters International, I figured I'd

still have a way out. I imagined myself

calling, finding out that the meetings

were physically inaccessible, and then

telling myself, "Well, I tried but..."

Not!! My inquiry yielded two
results: an assurance that the meet

ing site was wheelchair-accessible,
and a warm invitation to attend the

next meeting. So I came, saw,

joined - and the rest is history. I

earned my CTM in May 1994, and

am currently serving as President of

the Morning Knights Club.

My own rewarding

experience with Toast-

masters makes me won

der about the participa

tion of other people

with disabilities in other

clubs. As visitors, will

they have the same ini

tial positive experience that I did? If

they join, will they have full access

to all meetings, training, confer

ences? Have club leaders recognized
this possible untapped source of new
members? Are we aware of barriers

that might discourage people with

disabilities from participation? Have

we figured out that an articulated

policy of
non-discrimi

nation must be

supplemented by con
scious efforts to eliminate barriers?

Let's take a look at some answers

to these questions.

To welcome people with disabilities

into any situation, a good general rule

is to refrain from regarding the person

as the problem. If a building is inacces

sible, then it is an environmental

problem that needs to be addressed,
not the person with a mobility impair

ment's need for access. If there is a

lack of large-print materials, then that
is the problem, not a member's visual

impairment. Framing the issue in this

way promotes productive problem-

solving, instead of pointless blaming.
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Barriers that prevent people with
disabilities from participating gen

erally can be divided into three cat
egories: architecture, attitude and
communication.

■ Avoid regarding people as heroic

simply because they have a disabil
ity. People with disabilities are not
endowed with more courage than

non-disabled people. Most are sim-

'^Abandori the concept of special, which usually

means segregated. Instead, think equal.

Architectural barriers are the most

visible and easily understandable:
steps, narrow doors, lack of handi
capped-designated parking. Reme

dies might include renovations,

portable ramps, moving an event to

an accessible site. Some tips:

■ Never rely on a facility staff per
son's assurance of accessibility. Do

a site survey yourself. Better yet, do
it with a person requiring access.

■ Consider total access-parking,

entrance, meeting space, restrooms,

etc. Would you consider attending
a three-hour event with no access

to a restroom?

■ Remember the little things. Avail

ability of a lectern usable from a
seated position, and spaces left for
wheelchairs in a theater-style seat

ing arrangement constitute a

thoughtful welcome for a person

with impaired mobility.

Attitude barriers are usually more

subtle and require a greater under
standing of the issue. However, they
can be just as much an obstacle as

stairs or a narrow doorway. Common

attitude barriers include: assuming

that a person with a disability is less
capable; treating a disabled adult like
a child; using language that is archaic
and offensive, such as "wheelchair-

bound," "suffering from...," "spastic."

In general, remember to:

■ Use people-first, factual language
- person with arthritis, man who is

blind, people with disabilities.

■ Abandon the concept of special,

which usually means segregated.
Instead, think equal.

ply stubborn enough to want equal
treatment and opportunity.

Communication barriers are not

experienced solely by people with
hearing impairments. While it is
important to speak slowly and clear
ly, to keep hands away from your
face and to consider adequate light

ing and elimination of background
sounds to facilitate communication

with people with hearing impair

ments, you also should:

■ Sit, squat or kneel if a conversa

tion with a person using a wheel
chair lasts more than a few min

utes. Don't be a pain in the neck!

■ Introduce yourself and others in a
normal tone of voice to a person

with a visual impairment; use the

person's name so that they know
you are addressing them; advise the
person before you move away.

■ Don't call, feed, pet or even make
eye contact with a guide or service
dog in harness. The animal is work
ing and a distraction could place
the owner in danger.

who described to me his feelings

about missing his daughter's gradu

ation from nursery school. The
man is a quadriplegic who uses a

power wheelchair; the school was
located in a lower-level church hall,

down ten steps. There was simply no

safe way to provide access in that
setting, and he was too embarrassed

to ask that the ceremony be moved.

He missed one of those seemingly

small, but incredibly important,

moments of parenthood.

Toastmasters are very likely to

have family and close friends with
disabilities; shouldn't they be able to

share in the fun of a roast, or the pride

of winning first place in a contest?
Ensuring access to all Toastmas

ters activities demands determina

tion, sensitivity and planning. It

requires careful consideration so

that everyone can benefit from

founder Ralph Smedley's belief
"that the improvement of a person's

ability to communicate his ideas is a
means of improving life in all its
phases. The progress of civilization
depends on this improvement."

Most importantly, it challenges us

to extend to the entire community

- to a population that has often

been excluded for one reason or

another - the opportunities and
benefits that we have gained from

membership. o

Dot Nary. CTM, is a member of

Morning Knights Club 2875-65 in

Binghampton, New York.

Attention to these

issues will provide

an ambiance that is

more welcoming to

all potential and
current members

with disabilities.

But remember, too,

that members are

not the only ones

who attend Toast-

masters events.

1 will never forget

a former neighbor

How to Survive and Thrive

in the 21st Century
hy Dr. Denis Waniey

Do you want to learn the secrets for success
in the 21st century?

In this I'RHb and informative tape Dr. Waitley outlines
what it will take to become successful in the coming years
AND you will leam how you can turn your communication
skills into an opportunity to either supplement your
ina)me or achieve financial security!

Call for your FREE tape today.
1-800-296-4493
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HALL Of fflOlt

rhe following listings are ar

ranged in numerical order

by district and club number.

DTfn
Congratulations to these

Toastmasters who have

received the Distinguished

Toastmaster certificate,

Toastmasters International's

highest recognition.

Brian Rohrenbach, 7119-6

Violet Gillen, 4062-12

Jack! league, 8010-21
Pat Wciler, 8977-22

Malcolm G, Gullen, 571-27

Patricia A. Flanagan, 2014-27
Damencele DiPasqua, 4055-33
Kay Doyle, 5575-33

Catherine J. Williams, 7634-33

Jose Angel Zuazua, 7158-34

Wilfred E. Shisler, 367-36

Derrick A. Williams, 1293-37

Carrie Warren, 3489-42

LindaJ. Hawk, 8090-42

Garfield Hiscock, 5375-45

Anne M. Farrell, 6799-47

Lauren J. Erickson, 7250-47

Rebecca Graham, 3479-54

Denise G. Stream, 7616-56

Craig A. Harrison, 2767-57
William Lawrence Fulton, 5497-58

Rachel Harjes, 7150-58
Steven Britten, 3726-60

Sandra Pettigrew, 6751-60
Greg Bauer, 404-62
Connie Laufersky, 8535-62
Sherri L M. Wood, 2638-64

Lionel Price, 2940-68

Marilyn Katrina Hume, 6063-69
Annette Roberts, 3703-70

Tom Wilde, 3703-70

Kathleen Gately, 4488-71
Janet T. Favel, 2498-72

Paula C. Bayley, 5781-72

Congratulations to these
Toastmasters who have

received the Able Toast-

master Silver certificate of

achievement.

Christine Anne Watling, 2274-70
Johnny Lee, 9774-74

flTltl Bronze
Congratulations to these
Toastmasters who have

received the Able Toast-

master Bronze certificate

of achievement.

Cynthia Callard, 3742-F
Kristine Ix.'dbetter, 895-5

Frederick L. Shelton, 2340-5

Jerry L, Dufeck, 4405-5
Maribel Fisher Rodrigyez, 4783-5
Pat Moore, 6222-11

Larry I. Smith, 955-24

Linda S. Cone, 5468-24

Dario K. Beniquez, 384-33
Cathy Louise Harris, 5220-56
Colin Smith, 1693-60

Peter Hempenstall, 346-69
Vicki Woodger, 2274-70
Kim Stewart, 8171-72

Anita Fe R. Letargo, 1592-75

flTffl
Congratulations to these

Toastmasters who have

received the Able Toastmas

ter certificate of achievement.

Josephine A. Duncavage, 1727- U

Paul R. Holmes, 9567- U

Ann Marie Janicki, 2164- F

Manohar L. Hingorani, 5972- F
Norman W. Stein, 9331- F

Linda D. Ramirez, 7786-1

SidneyJ. Wagert, II, 514- 2
Richard B. Rockwell, 822- 2

Freeman Fong, 2545-2
Linda Daniel, 4801- 2

Elizabeth K. Hawkins, 5134- 2

Dean K. Adam, 7137- 2

PaulaJ.Glauz, 2083-3

George W. White, Jr., 4517- 3
Stephen J. Sheard, 4634- 3
PatriciaJ. Huber, 4873- 3

Allen Monroe, 5165- 3

Michael Scott Edgar, 5484- 3
Richard A. Cohen, 8068- 3

Bathsheba L. Phillips, 27- 4
James G. Ford, 530- 4

Michael j. Chong, Jr., 1771- 4
Katherine F. Johnson, 2943- 4

Bruce Inn, 4648- 4

Siok- Hian (Suzanne) Tay- Kelley, 4648- 4
Cheri A. Mora, 6607- 4

Joan E. Banks, 6654- 4

Llewellyn Kriel, 8217-4
Ruth Gibbs, 112-5

Barbara Pino, 2538- 5

Michael Harkins, 5528- 5

Irene V. Monroe, 8598- 5

Ruth Berzel, 2003- 6

Roger J. Kloster, 2140- 6
Lucy Burger, 3998- 6
Brenda L. DeMars, 4709- 6

Linda Westrom, 5172- 6

Karolyn Hoard, 9895- 6
Shirley Jaroli, 9895-6
Rachel Hasenyager, 51- 8
EricZuzack, 1957- 8

Thomas R. Durant, SO- 9

Frances C. Rebmann, 7562- 9

Roy G. Brown, 443- 10

Suzanne W. Conner, 9027-10

Laura Herbst, 44-11

Tommie White, 5212-11

Mark A. Gelse, 6800-11

David L. Brown, 6970- 11

Thomas F. Hayes, 9666- 11
Janice Gill, 168-12
Bettye Lewis Underbill, 1026- 12
William R. Laird, Jr., 1976- 12

Kaye Schurkens, 2528- 12
Michael J. Bayne, 3276- 12
Robert W, Gill, 3725-12

Daryl R. Pullen, 4039-12
Clara Bow, 4202- 12

Kathryn E. Stan, 5247- 12
Marjorie E. Benesh, 6836- 12
Charia Brooks- Davis, 7213-12

Dolores Week, 7213-12

Joanne Scaggs, 7213-12
Wayne Scaggs, 7213-12
Rick Festa, 901-13

DeLois K. L. Brown, 810-14

Philip Jay Rosenbaum, 833- 14
Philip Jay Rosenbaum, 833- 14
Betty L. Cullins, 1375- 14

C. Vance Perkins, 2037-14

K. S, Sethi, 3379- 14

Peter Gibson, 4710-14

Rebecca Ramos, 4710-14

Vivian G. Jewell, 5849-14

Donna H. Smith, 7109-14

Jane Rice, 7799- 14
Barbara O. Phillips, 7947- 14
Carlotta Twyman, 7947- 14
Garland M. Watkins, 8009-14

James Michael Dobbs, 148-16
Marilyn A. Middleton, 1566- 16
Suzanne Pharr, 2599- 16

Mary E. Pursley, 8155-16
Mark McQuistan, 335- 19

Jay Piska, 386- 19
Evelyn Runner, 1857- 19
Jean Carlson, 2061- 19

Kendall Mauch, 8641- 19

Alfred Edwards, Jr., 9047- 19

Paul Ralfs, 38- 21

Jom H, Weiss, 59- 21

Audrey G. Towle, 950- 21
Marie Janousek, 1924- 21

William Arthur Heath, 3984- 21

Patch Hutchinson, 4869- 21

Joyce A. Francis, 5403- 21
Jollean McFarlen, 9198- 21

Cynthia A. McWilliams, 8591- 22
EiloiseJ. Whitacre, 8591- 22

Ignacio Sandoval, 4357- 23
Titus Timothy Ashour, 1184- 25
Roger B. Reed, 5362- 25

Andrea L. Williams, 6040- 25

Paul Pathrose, 7882- 25

Terry L. Kissel!, 9001-25
Judy Adams, 784- 26
Jack L. Roath, 795- 26

Ronald R. Podboy, 2177- 26
Tyler Stevens, 5158- 26
Dan Kimball, 683S- 26

M. Patricia Wakham, 7162- 26

Susana Limon, 1795- 27

Katherine Z. Burgess, 2635- 27
Marianne Meadows, 5154- 27

Frank Sofocleous, 5734- 27

Russell M, Stormont, 6942- 27

Terry Lynn Durst, 9528- 27
Jennie Allen, 2883- 28

Larry Rebert, 4133- 28
Steve Faber, 642- 29

Susan E. Labyak, 4378- 30

Shirley Wilson, 5004- 30
Marilyn R. Craig, 5648- 30

Cordelia V, Barlow, 8882- 30

Janice Y. Carter, 9692- 30

Maria W, Nechay, 5414- 31
Thomas Michael Unzillo, 7572- 31

Aquilla Cole, 1594- 32
Creda S. Nowlin, 2224- 33

Janelle Pendarvis, 2253-33

John Allan, 2470- 33

Barbara E. Bell, 3254- 33

Bob Dobson, 3374- 33

Tim Trainor, 5575- 33

Rita L Ransom, 5827- 33

Ronald W, Hruby, 6708- 33
Randall D. Treece, 7001-33

MaryJ. Barrett, 8574- 33
Alfredo De Leon Trinidad, 1828- 34

Antonio Fregoso Anguiano, 1828- 34

Efren Gallo Manzano, 1828- 34

Gerardo Martinez Jurado, 1828- 34

Manuel Herrera Oloarte, 1828- 34

Rogelio 5. Gutierrez Gaitan, 4276- 34
Gustavo Rosado Garcia, 5109- 34

Ma. Teresa Rebolledo, 5109- 34

Irma Florencia Gomez Diaz, 5699- 34

Georgina Ortiz, 6019- 34
Candido T. Galvan Fiores, 6749- 34

Betty M. McCormick, 8979- 35
Gerad Brian Counihan, 473- 36

Alfreda Layne, 3421-36
Dan Biggins, 3797- 36

MaryJ. Fox, 6528-37
Kay M, Boone, 6819- 37
Leon G. Clark, 79,39- 37

Virginia Stone, 397- 38
Dennis E. Mohler, 1090- 38

Paul A. Feifert, 2314- 38

Randolph M.Maule, 5235- 38
Margaret E. Lotter, 9544- 38
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Dolores W.Jones, 9669- 38

William A. Shoemaker, 9700- 38

Patricia E. Carlson, 1449- 39

Audrey A. Fullerton, 2695- 39
Jane Ritzema, 3075- 39
Neal H. Cobb, 3842- 39

Polly Macias, 4457- 39
Karen Daly, 4665- 39
Wanda L. McGinnis, 4685- 39

Terry Wilson, 5108- 39
Charlesetta Stalling 5728- 39

Evelyn Roster Hujjn, 6065- 39
Wes Eichelman, 1108- 40

Edward M. O'Shaughnessy, 2421 • 40
Shirley A. Romano, 2838- 40
Ken Dlllman, 8082- 40

Larry P. Carr, 294- 42
Nancy Hurst, 489- 42
Rose Marl Basaraba, 489- 42

Terence Wight, 1171-42
Lee Armstrong, 1440- 42
Teresina M. Egan, 3093- 42
Kathy Smith, 3144-42
Hank Blem, .3381-42

Dolly S. Carlson, 3489- 42
Bob Schoepp, 3764-42

Rosemary Thompson, 4704- 42
Audrey Plhulyk, 4809- 42
Tom W. CarroU, 5066- 42

Patty Taerum, 5824- 42
Cathy Schreiner, 5847- 42
Wing Yum Choy, 6053- 42
Wing Yum Choy, 6053- 42
Richard Moorman, 6233- 42

Betty Anne Williamson. 6324- 42
Marg Ollett, 6324- 42

jacquie Lapointe, 6372- 42
Richard Jackson, 6372- 42
Michael Solonynko, 6395- 42
K. Blaine Lawlor, 6771- 42

Kris Brown, 6925- 42

Robert Rederburg, 6925- 42
Rustee Oustin) Guaniao, 7218- 42

John C. Luders, 7341- 42

Darlene Nakonechny, 7802- 42

Ruth G. Thomas, 6086- 43

Elizabeth Montgomery, 764.3-43
Michael T. Blythe, 7643- 43
Randall L. Pierce, 7643- 43

Darrell G. Newsom, 261- 44

Kyle Word, 896- 44

Jeanie B. Kraemer, 3165- 44

John V. Slyker, 3165- 44
Linda Harkey, 6145- 44
Carol R. Aitz, 8450- 44

Robert J. Yarbrough, 8995- 44
Joyce L. G. Apfel, 2559- 45
Margaret A. Shaw, 6205- 45

Jacqueline A. Rice- Valentine, 1012- 46
Rosemary Homer, 2567- 46
Willie L. Herring, 5265- 46
Desmond M. Langton, 1066- 47
Constance N. Sweeting, 1095- 47
Edris Lorette Wilson, 1095- 47

Trina Gandy Csont, 1178- 47
Zelma Harris, 1178- 47

Mary H. Churchill, 1667- 47
Gwendolyn Poole, 2385- 47
J. B. Turner, Jr., 2423- 47
Yvonne Harris, 2423- 47

Leslie S. Talley, 3018- 47
Beatrice M. Holme, 3466- 47

Vickie Goodman, 3651- 47

Vivian Schwartz, 4541- 47

Walter H. Gretzler, 4541-47

Joy Delaine Inzitari, 5807- 47
Hugh Anthony (Tony) Moore, 6003- 47
John A. Ries, 8248- 47

Sharon Laakkonen, 9051- 47

Edith Ramlscal, 3701- 49

Remy Riborozo, 3701-49
Vloleta Mata, .3701- 49

Elwin Spray, 4079- 49
Elwin Spray, 4079- 49
Herb Yuen! 4409- 49
Richard Kubo, 4409- 49

Beatrice "Bea" Elyot, 9897- 49
Vemyce Dannells, 9897- 49
DonnaS. Gregory, 7J.3-.50
Robert G. Davis, 1495- 50

Norma Lumbleau, 2146- SO

Sylvia Lawrence, 2146- .50
Nancy M.Jones Underwood, 2251- 50
Maurice H. Lamothe, 2485- 50

Edward C. Parker, .3382- 50

.Agnes Foster, 4015- 50
Ania Rust, 4015- .50

Richard Myers, 4015- 50
Roger K. London, 4015- SO

Martha L. Henderson, 8608- 50

Peggy Gooch, 8608- SO
Nelda M. Martin, 8983- SO

James L. Griffis, 9526- 50
Jonathan Hall, 195- 51

Abu Bakar Bin Shariff, 2574-51

Denise Melgar, 8- 52
JonathanTrip, 8-52
James A. Sacco, Jr., 1931- 52

Stephanie Clark- Ochoa, 2900- 52
Gerard Alyre LeBlanc, 9213- 52
Patricia K. Herchenrodcr, 1138- 53

A1 Dzledzic, 2908- 53

Ruth Boss, 315.3- 53

JoyceJ. Brown, 3610- 53
Cynthia B. Ellis, 3902- 53
Edgar H. Forrest, .3902- 53
Jeanne M. Dursi, 5908- 5.3

EJlen F. Higgins, 6518- S3
Sharon Kjellquist, 8758- 5,3
Maria Fresse- Giffels, 124- 54

Marilyn R. Craig, 124- 54
Carol Lowery, 995- 54
Judy Kay Hovren, 995- 54
Karen Ament, 995- 54

Alberta Dilworth, 1196- 54

K. Eugene Dilworth, 1196- 54
PeterJ. Taraboletti, 1196-54

James joyner, 8863- 54
Carol A.Jeannin, 181-56

Robin L.Jarvis, 928- 56

Elizabeth Pierson. 966- 56

Clair R. Geiger, 2207- 56
Loren W, Peters, 2207- 56

Kathy Terry, 2892- 56
Carol Tracy, 3116- 56
Delores F. Lenzy, 3.39.3- 56
Lester R. Wenkel, 4638- 56

Evelyn M. Kohlbrecher, 4969- 56
Linda Jones, 4994- 56

Rynnea Wright, 5)66- 56
Janice Ping Cheung, 5220- 56
Margaret Anne Upham, 5556- 56
Donald W. Samp, 5831- 56
Delores F. Lenzy, 6012- 56
Arvinell Newton McClaren, 6379- 56

Jerri Duke, 6659- 56

Linda Ann Stelljes, 66.59- 56
Donald E. Grace, 807.3- ,56

William J. Haskett, 8.350- 56

Emmanuel C. Nwokocha, 9.325- 56

ArminK. E. Keibel, 400-57

Edward S. Gorzynski, Jr., 5500- 57
Carl R. McClary, 1393-58
James E. Tucker, 1.393- 58

Sriram Madabhushi, 1393- 58

Bobby H.Jones, 145.3- 58
Elizabeth W. Fowler, 1453- 58

jerry D, Fowler, 1453- 58
Mary F. Olmstead, 2091- 58

Alex Graham, Jr., 2575- 58

Debra 1. J. Grant, 2653- 58

Vickie Richardson, 4035- 58

Derek F. Basso, 6426- 58

JaneToppozini, 1.373-60
Kees Stryland, 1373- 60
Francis J. Theriaiiil, 2398- 60

Larry Devine, 2728- 60
Vic Harrison, 2728- 60

Greg Lewis, 3090- 60
Callie Archer, 3234- 60

Susan Johnston, 3427- 60

Ted Minhinnick. 4656- 60

Joanne Rossi, 4782- 60

Dorothy DeYoung, 5645- 60
Paul MIchalicka, 6809- 60

Ganesh Ayet, 6859- 60
Karen Jagoe, 7238- 60

Sarah B. Kellogg, 7976- 60
Merike Kivi, 7994- 60

Maria Nina Fernandez, 8277- 60

Lori C. Hisson, 9262- 60

.A.J.Trotticr, 808-61

Bruno Vezina, 1261-61

Angie Caners, 3200- 61
Stephen Urocque, 3886- 61
Rob Lazariuk, 5789- 61

Marilyn Craig, 5833-61
Margaret A. McLean, 8210-61

Pierre- Yves Whissell, 8783- 61

James G, Short, Jr., 404- 62

John Wagenaar, 404- 62
William Beckett, 2648- 62

Bart Verge, 3700- 62
Lou Burroughs, 7B48- 62
Richard Mullally, 7910- 62

Pigeon Hundley, 8535- 62
Sandra Lundberg, 8535- 62
Ivan Paul, 1673-6.3

Jeff J. Janssen, 2409- 63

Michael T. James, 2409- 63
John Overton Colton, 3376- 63

Ronald Barredo, 3967- 63

John Melnkk, 250- 64

Eliol Chaytor, 4032- 64
Nenita R. Orbeta, 4729- 64

Barbara Bartholomew, 1831-65

Kathryn Acciari, 2325- 65
Lillian Kilmer, 2325- 65

Larry G. Bonner, 2365- 65
Dorothy Ann Marinaccio, 2875- 65
Carol A. Osborn, 6121- 65

Elisabeth D. Kuhn, 3167- 66

Luia W. Roberts, .3351-66

Grace P.. Brown, 5168- 66

Frank A. Gulla, 8600- 66

J. D. Bethea, 875,5- 66

Vickie W.Jackson, 1998-68
R. Ray Franklin, 2306- 68
Vicki J. Collins, 4528- 68

LeAnne Cantrell, 8452- 68

David Miles, 669- 69
John G. Rayner, 1764- 69
Colleen Eveteigh, 1776- 69
Kate Ayers, 2987- 69
Doreen Brennan, 3110-69

Colin H. C-ameron, 3163- 69

Ruth Preston, 3388- 69

Trevor Henry McGurk, 3496- 69
Tom P.J. Van Bakel, 4412- 69

Mary Jane French, 5513- 69
Ken Johnston, 5697- 69

Apriic Nuske, 6433- 69
Lynn Cox, 6433- 69

Peter R. Crawford, 7141- 69

Ira John Winston, 7574-69

Sharyn Kaye Marken, 8595- 69
Sylvia Master, 9714- 69
Colin Brammazl, 986- 70

Donna Burton, 1596- 70

Shona Bernard, 1865- 70

Paul Michael Shannon- Hooper, 2776- 70

Gregory Peter Stevens, 3118- 70
Michael Dewey Rogers, 3554- 70
Tom Wilde, 3703- 70

Paul Rigney, 3812- 70

Denise Barbara Edelstein, 4098- 70

Diane Elaine Lawrence, 4317- 70

John Joseph Wood, 4365- 70
Alan Henry Davies, 4450- 70
Dreane Marshall, 5431-70

Rod Foster, 5683- 70

Sarah Waiters, 5934- 70

George Kang, 6419- 70
Shirley Rjnrnsson, 6419- 70
Patti Bertram, 6691- 70

Susan Absalom, 6964- 70

Stephen Randall, 6975- 70
Jeanette Maxwell, 7892- 70

Diane Connors, 9173- 70

George Johnston, 9385- 70
Brian Conrad Mercer, 1896- 71

Anthony Kennedy, 2846- 71
Kit Deeney, ,3579- 71

Mary Mollaghan, 3794- 71
Bernard Verco, 5391- 71

Sean Seosamh O'Broin, 5658- 71

Deb Roberts, 5673-71

Liam Howe, 6172- 71

Elizabeth O'Brien, 6255- 71

Barry Perkins, 6874- 71
Barry Graham, 7951- 71
Joe O'Connor, 9298- 71

Margaret Worthy, 9834- 71
Brent Smith, 2176- 72

Michael Eraser, 2441- 72

Paula Watson, 2782- 72

Matthew David Crowhurst, 2890- 72

Cornelia Dcsiree Charlton, 3185- 72

Deborah Marie Shuttleworth. 3593- 72

Gavin Francis Logan, 3593- 72
Sandra Newitt, 3593- 72

Jaye A. Sloan, 3680- 72

Raymond H. Mason, 3830- 72
Kevin Longman, 5177- 72
Vera Baxendale, 5709- 72

Ian Stevenson, 6475- 72

Paul David Dephoff, 7725- 72
Jan Robinson, 7819- 72

Elizabeth Renton, 8922- 72
MaJcolm Tapp, 9537- 72
David Baust, 1060-73

Dan Corbett. 2557- 73

Frances Aunger, 3288- 73
Wendy Kenney, 3805- 73
Monica Mavourneen Hunter, 3952- 73

Margaret J. Bryan, 6438- 73
Ixjrraine M. Margerison, 6700- 73
Bevcrley Margaret Seth, 8670- 73
Martin Ranger, 1347- 74
Keith Frank Harrison, 1737- 74
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Haroun Pochee, 1834- 74

Ian Tjasink, 2444- 74
Thelma Meyer, 2514- 74
Ian G. E, Cummings, 7372- 74
Frank Biesman- Simons, 8485- 74

Kim Boon, 9879- 74

Evan Suerte Dagat, 1539- 75
Philip F. G. Wisco, 4255- 75
Marilou A. Engracia, 4768- 75
jeane D. Sanchez, 4982- 75

Frances Olivia A. Mijares, 7788- 75
Tommy C. Urn, Jr., 7788- 75

flnniversaries
55 years
King Boreas, 208-6

50 years
Tillamook, 420-7

Oregon, 424-7

Boot Hill, 429-17

Grand Rapids, 404-62

A5 years
Evergreen, 973-21
State Farm Windjammers, 995-54

40 years
Daybreak, 2228-26
Acquinas, 2159-40
Venio Dictum, 2170-64

35 years
Toast Breakers, 3389-33

Seven AM, 3391-58

30 years
Reveille, 2971-25

Postprandial, 3259-65

25 years
Brussels, 3286-U

Stuttgart Intl, 3658-U
Checker Flag, 2007-11
Community Christians of

Brandywine, 265-30

Aesops Fablers, 2591-39
Ross, 3912-40

Caterpillar Employees, 79-54

Lower Waikato, 3157-72

20 years
Mesa Messengers, 691-F

Grogan Green Valley, 3582-3
Green Light, 886-27
Speakeasy, 642-29
Delta, 3372-39

Mutual Benefit [,ife, 2616-46

15 years
Eclectic Dialectics, 3828-F

Sea-Masters, 4739-2

Cir. Cty Communicators, 1947-11

GPC-KFI, 4737-19

Quicksilver Express, 2008-25
Riverside, 4734-29

Boston West, 4735-31

Momington Peninsula, 4738-73
Sinulog, 2395-75

10 years
Dynamic Speakers, 6435-U
Leading Edge, 710-1
Columbian, 6421-7

Geauga, 1716-10
9th Street Blues, 4297-10

Windsor, 6416-28

Tri-Agency Plus, 6414-36
New Horizons, 6429-37

Coshocton, 6420-40

Ag Lib, 6434-42
Fabulous Facilitators, 6436-42

Northwest Arkansas, 6431-43

Bethune-Cookman College, 6418-47
Intangible Assets, 6441-52
Trinity Hill, 6427-56
Baptist Med Ctr Columb, 6426-58
BNR/NT, 6425-61

Noosa, 6433-69

Dynamic Dora Creek, 6419-70

City of Perth, 6428-73

neiij Clubs
Talk 'Til' You Drop, 6609-F
San Dimas, California

Viking Components Number Two,
7864-F

Laguna Hills, California
Copenhagen, 3871-U
Copenhagen, Frederiksberg, Denmark
Falcon, 6632-U

Riyadh, Saudi Arabia
DNV, 6127-21

North Vancouver, BC, Canada

Garden Street, 6683-21

Abbotsford, BC, Canada

VHA, 4567-25

Irving, Texas

Compaq IPG, 7762-25
Irving, Texas
Sen Breeze, 4246-27

Washington, D.C.
Truslmasters, 2092-30

Chicago, Illinois
Can We Talk?, 2196-30

Lisle, Illinois

Zurich-American, 7204-30

Schaumburg, Illinois
21st Century Fast Trackers, 7401-30
Glonview, Illinois

Videojet, 8033-30
Wood Dale, Illinois

Talk of the Town, 1867-31

Newton, Massachusetts

Center Speakers, 7843-31
Boston, Massachusetts

Bose-Marlboro, 8748-31

Marlboro, Massachusetts

Puerto Vallarta, 1824-34

Puerto Vallarta, Jalisco, Mexico

Lucent Guadalajara Two, 3926-34
Guadaiajar, Jalisco, Mexico
Cajeme, 4232-34
Cd Obregon, Son., Mexico
Los Mochis, 4756-34

Los Mochis, Sin., Mexico

Delikatessen, 7071-34

Mexico, DF, Mexico

Lideres Universitarios, 7187-34

Puerto Vallarta, Jalisco, Mexico
Guillermo Gastelu Baturoni, 7520-34

Veracruz, Veracruz, Mexico

Pai Pal, 7398-34

Tijuana, BC, Mexico
C,arpe Diem, 8456-34
Mexico, DF, Mexico

Lucent Guadalajara One, 8682-34
Guadalajara, Jal., Mexico
Puerto Vallarta, 9048-34

Puerto Vallarta, Jal., Mexico

MSE, 3401-51

Pasir Gudang,Johor, Malaysia

Speech Dynamics, 4529-51
Tanjong Tokong, Penang, Malaysia
University, 7415-51
Kota Kinabaiu, Sabah, Malaysia
Voice of Hartford, 2013-53

Hartford, Connecticut

Direct Media, 3020-53

Greenwich, Connecticut

Speakers At The Met, 5576-53
Hartford, Connecticut

Springfield, 6081-53
Springfield, Massachusetts
Namad^, 6219-70
Calwell, ACT., Australia

Newlake Youth, 6764-70

Wallsend, New South Wales, Australia

Totally Committed, 7299-70
Junee, New South Wales, Australia
Con-Vene, 7639-70

Coonia, New South Wales,

Australia

Training In Focus, 8435-70

Canberra, ACT., Australia

Unlvenity of Wollongong,
8991-70

Wollongong, New South Wales,
Australia

West Herts Speakers, 8828-71
St. Albans, Hertfordshire, England
Ellcsmcne, 1652-72

Leeston, Canterbury, New Zealand
Toast of Broadway, 7453-72
New Market, Auckland, New

Zealand

Taranaki Advanced, 8079-72

New Plymouth, New Zealand
Adcock Ingram, 2055-74
Industria West, Gauteng, South

Africa

Achievers, 2963-74

Randburg, Gauteng, South Africa
Hartles, 4153-74

Stilfontein, South A&ica

Flamboyant, 5179-74
Bulawayo, Zimbabwe
Bayview, 5900-74
Durban, Natal, South Africa

NBS Bank, 8150-74

Durban, Natal, South Africa

Petrocorp & Associates, 1113-75
Makati City, Metro Manila,

Philippines
Harbor Three, 5292-75

Manila, Philippines
Harbor Two, 5429-75

Manila, Philippines
Angeles Cabalon, 6445-75
Angeles City, Pampanga,
Philippines

fialph C. Smedley
fnemorialfunfl

Contributor

Robert B. Stone

District 24, in memory of Lance D. Ray
Michael T. Dalton, ATM, in memory of

Patricia Ann Belich, ATM, District 13

Governor 1994-95

Los Nortenos Toastmasters Club No.

557-3, in memory of Sally Peak
Victory Lane Toastmasten Club No.
44-11, In memory of Gilbert W. Smith,

DIM, International Director 1976-78

Kathleen A. Nash, DIM, District 66

Governor and NASA Langley
Toastmasters Club No. 3184-66, in

memory of Arga Begum
Jack and Amy Christophenon in
memory of Bill Dunning, DTM,
International Director 1966-68

Associate

Advanced Professional Toastmasters

Club No. 6965-11, in memory of
Gilbert W, Smith, DTM, International

Director 1976-78
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YOUR

. Success
Libra

An array of books to
help you become a

better speaker, listener,

thinker, and leader.

Great for gifts, too!

Speech IVriting

B 15 Secrets of S

.8 80

.874

.8 32

8 55

,8 22

8 64

8 26

B 16

87

uccessful Speakers
- By Lilly Walters
How To Create and Deliver A Dynamic
Presentation - By Doug Malouf
14 Reasons Corparate Speeches Don't
Get The Job Done - By Marian K. Woodall
Secrets of Power Presentations
- By Peter Urs Bender

How To Speak Like A Pro - By Leon Fletcher

Can You Say A Few Words - By loan Detz

The Art Of Talking So That People
Will Listen - By Paul W. Swets

Change Your Voice, Change Your Life
- By Dr. Morton Cooper

What To Talk About - By Earl Heasley
How To Write And Give A Speech
- By loan Detz

vfniegf

Poh

&$12.95

$25.00

$11.95

^'fOn$14.95

$ 5.99

$10.95

$9.00

$10.00

$3.95

$8.95

Humor

871 A Treasury Of Humor - By Eric W. lohnson $4.50

8 76 Classic One-Liners - By Gene Perret $ 4.95

8 46 Podium Humor - By lames C. Humes $ 9.00

B 13 Humor:The Magic Of Genie
- By leanne Robemon $14.95

Comniunicatioii & Self Liihaiiceiiieiit

8 73 Communicating At Work
- By Tony Alessandra and Phil Hunsaker $11.00

8 77 How To Say It Best - By lack Griffin $14.95

8913 How To Develop Self-Confidence And
Influence People By Public Speaking
- By Dale Carnegie $5.99

8 53 Brain Power - By Karl Albrecht $11.00

8 27 Thinking On Your Feet
- By Marian K. Woodall $11.95

8 906 Make Presentations With Confidence
- By Vivian Buchan $4.95

84 POWERSPEAK - By Dorothy Leeds $5.50

B 10 The Power Of Eloquence
- By Thomas Montalbo $7.95

8 258 The Situational Leader - By Dr. Paul Hersey $13.50

8 56 The Athena Treasury-101 Inspiring
Quotations By Women - By Marty Maskall

8 29 Toast-Plain, Spicy, And Wry
- By Perry E. Gresham

8 86 Communicate With Confidence

- By Dianna Booher

Reference

8 72

8 12

WORDPOWER: Vocabulary For Success
- By Charles Ickowicz

The Writings Of Dr. Smedley
- By Dr. Smedley

$9.95

$5.95

$12.95

$7.95

$19.95

PAYMRNT MUST ACCOMPANY ORDER

D Enclosed is my check in the amount of $
D Please charge my MasterCard / Visa (anctEONEj

. (ti.s.niNns)

Card No.

Fxn natp SignauiTP

Cliih No Distrift Nn

Namp

Address

Citv

Coimirv Zin

Merchandise Total

Shipping
CA residents add

7.75% sales tax

TOTAL

Mai! to:

Toastmasters International

P.O. Box 9052, MissionViejOiCA 92690 USA
(714)858-82S5«FAX(7]4) 858-1207

Standard Domest
SKIPPING

TOTAL Order charges

c Shipping Prices
SHIPPING

TOTAL Order Charges

50.00 to $2.50 S1.10
2.51 to 5.00 2.45

sot to 10.00 3.10

10.01 to 20.00 4.25

20.01 to 35.00 5.75

35.01 to 50.00 $6 75

50.01 10 100.00 7 90

100.01 to 150.00 10.25

150.01 to 200.00 13 00

200.01 to — Add 7%

0( lolal pnce

For onlers sttppad outside the Unded States, sea the ourrert Supply
CaUlog tarilerr eeighl and shippirig chartsto calculate the s>a0 postage
Or, astmale airmat at 30% ol order total, surface mal al 20%, though
acfljal charges may vary signjhcanlly Ercees ct^rges will Pe ONIed
through your Club's account. CalitarniB residents add 7.75% sales tan

NOTE: Book prices are supplied by the publishers and are subject to change without notice.


